1177 - 7" Street

1ni- Casm/k,v o B

Phone: (208) 679-4793

liamber of Commerce

Email: president@minicassiachamber.com

, ), www.minicassiachamber.com
ﬁﬁmz/ Uhte “ e

Dear Mini-Cassia Chamber Members:

2017 BOARD OF DIRECTORS

Welcome to Destination Southern Idaho! .
Chairman
Formerly known as A Guide to Mini-Cassia, our new official annual publication will be Col,cgg’;’;gff,jﬁf;’;hﬁ;ﬁg
published in June to promote the unique business and cultural environment of Southern Idaho, 208-678-4444
under the banner of the Mini-Cassia Chamber of Commerce. Our community is growing. Here .
is a smart opportunity to reach a high quality, targeted audience. LeeAnn Turner
State Farm Insurance
We have teamed up with The Times-News & The Voice, local publications that have been 208-678-8700
collectively serving Southern idaho for more than haif a century, giving this magazine a 2 Vice Chairman
credibility that far exceeds any other vehicle available to target the Southern Idaho demographic Chris Seibold
and make a phenomenal presence outside our region to attract valuable tourism dollars. United EI“‘%?E;’,‘;P%“Z%
Advertise your business in Destination Southern Idaho. Reach your customers. Past Chairman
Chet Jeppesen
Destination Southern Idaho will be available online, in an easy to use, flip-book format through Idaho Dept. of Labor
the Chamber's upcoming new website and linked to TN magicvalley.com, the area’s largest 208-678-3518
media website with over 2.2 million page views per month. This magazine will be distributed to Board of Directors:

area hotels, restaurants, coffee shops, hospitals, professional offices, banks and public buildings

in Southern Idaho and area tourist attractions in the Wasatch front of Utah. This is advertising John A. St]::;‘zsv;:ii‘;
that can include links to your own business website. 208-532-4524
Across the country, people use chambers of commerce as a primary resource for travel, business -
and community information. How will the redesign of our magazine impact your advertising? Watco
Here's three major reasons how: 208-678-2482

Shelley Telleria

1. More attention to the publication from readers means greater attention to the ads. Risiky Mouiitais R esl Estifs

One of the goals of any redesign is to make the magazine more reader friendly, more mobile friendly and 208-436-9429

more attractive. The greater the reader attention, the more likely that ads will be seen - and that is,

obviously the goal. Nicole Pratt
Mad River Laser

" 208-436-2293
2. More involvement from readers means greater loyalty and engagement.

We want our readers involved! We want them to read more of the magazine and spend more time with Ben Nelson
each page. As in #I above, the more engaged the readers are and the more time with each page, the more D.L. Evans Bank
likely they are to see your ad and actually interact with it. 208-679-9076

Melissa Aston

3. An updated look provides a better environment for your business. McCain Foods
A redesign is often done because a publication is starting to look outdated or old. Companies want to 208-678-6738
advertise in publications that are up-to-date with their image. Having a more current look will make Seott Moul
readers feel the publication is more "with it", which will also impact reader perception of the advertisers eeth ;‘;g:
appearing in the magazine. The more an ad pops, the more effective it will be! 208-678-2610
We are committed to promoting this incredible area we call home. Thank you for supporting our Stephanie Curtis

o e . : Cassia Regional Hospital
mission to have your business Grow With Us. | 505 678 111
Sincerely,

STAFF
- Kyla Sawyer

President/CEO

President & CEO J acki_e _Larscm
Mini-Cassia Chamber of Commerce & Visitors' Center Office Administrator
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Welcome to Destination Southern Idaho!

The official annual magazine of the Mini-Cassia
Chamber of Commerce will be published in
June. It will promote the unique business and
cultural environment of Southern Idaho, under
the banner of the Mini-Cassia Chamber of

—Commeree. Our-community is-growing.—
Here is a smart opportunity to reach a high
quality, targeted audience.

This magazine will be available at area

hotels, restaurants, coffee shops, hospitals,
professional offices, and public buildings in
Southern Idaho and area tourist attractions in
the Wasatch front of Utah. It is also available for
tourist, business inquiries, relocation packets,
move-ins and much more.

New this year the magazine will be available
online at www.minicassiachamber.com and
www.magicvalley.com.

Early Bird Pricing ~ Magazine Pricing
(Deadline 3.31.2017) Deadiine 4.26.17)
Chamber Member Non-Chamber Member Chamber Non-Chamber Member
Back Cover $1199 $1299 $1299 ©  $1399
_ InsideorBackCover $999  :  $109 | $1099 . $1199

Page 3, Half Page $949 : $1025 $1025 :  $1075
Full Page $949 : $999 $999  :  $1049
Half Page $749 : $799 $799 : $849
Quarter Page $449 ! $499 $499 : $549
Eighth Page R $399 $399 440
Stand-Out Directory - Chamber Members Only 1x1 full color ad in directory section and directory listing highlight
First ad spot $99 Additional ad spots $50 each

ini~Cassig
Brbegons  TIMESNEYS  ATERIE

Design fees may apply. Contract your sales representative for details.

For more information and to be part of this magazine contact your

account representative today or call 208-678-0411.



