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COMMUNICATION PLAN

1. Engage and inform the community
2. Engage and inform families of 

students
3. Engage and inform staff
4. Engage and inform the local media
5. Engage and inform through the use 

of website and social media
6. Community has an informed opinion
7. Maximize voter turnout
8. Share an information-only campaign, 

free of bias or advocacy

Coordinate a Plan for Success – 
Objectives



Here to help tell your story while it’s being written.

COMMUNICATIONS/INFORMATIONAL CAMPAIGN

• Taskforce Updates
• Quick Facts | Flyers
• Posters | Banners
• Social Media
• Newsletters
• Community Mailer
• Videos
• Presentations
• FAQs and Talking Points
• Website



WEBSITE



WEBSITE



SOCIAL MEDIA



DELIVERABLES



INFORMATIONAL CAMPAIGN BRANDING



VIDEO



Communication

What methods of communication 
will be most effective in Medford?



THANK YOU!
We are excited about the future and look forward to continuing our 

work heading into November!


