’ DNE THE BRAND BEHING YOUR BRAND

Section Il. & II! - Products- Pricing - Percent Discount
We are listing our minimum discount percentage off of each manufactures catalogs by sport.
We represent many different brands, and we are including a second page that breaks down a discount price range by brand.
For this bid, we are submitting a minimum discount amount, regardless of what brand is purchased by the district.

Game Day Uniforms/Practice Uniforms

Foothall: 35%

Basehall: 35%

Baskethall: 35%

Golf: 35%

Soccer: 35%

Softball: 35%

Swimming: 30%

Tennis: 35%

Track & Field: 35%

Volleyball: 35%

Wrestling: 35%

Team Travel/Warmup suits: 35%
Sweat Pants/Sweat Shirts:; 35%
Coaching Gear: 35%

Travel bags: 35%
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