


Background





Telling Our Story

Academic teams are working to continue Amphitheater’s tradition of commitment 
to excellence and educating the whole child.

Our marketing-advertising plan aims to make sure everyone knows about the Amphi
District and why our schools are the best places for their children to grow and learn.



Multifaceted Strategy
In order to get our message to current and prospective parents, we are taking a 
multifaceted approach.

• Partnering with an outside company called Target River to provide advertising 
services across many platforms

• In-house marketing efforts led by the Communications Team



Why Target River?
• We met with four companies that offer advertising services.

• All four offered advertising across multiple platforms. Target River had experience with 
school districts, and they had a clear vision for how to maximize dollars in an enrollment 
campaign. By including creative services, they were the best value for the money.

About Target River
• The firm has worked with about a dozen school districts and has other clients.

• They use a variety of platforms to reach potential families where they spend their time.



The Plan
• We sent our district zip codes to Target River.

• They used those to get a feel for our district and came to us with a proposal 
and a timeline.

The plan includes using the following methods for marketing and advertising:

• YouTube 
• Display Ads (aka banner ads) 
• Search Ads via Google and Bing 

Platforms 
• Retargeting Ads
• Facebook 
• Instagram 
• Emails 
• Pandora Ads
• Cable Television 
• Blog Posts 

• Press Releases (both local and 
national outlets) 

• Search Engine Optimization 
• Yard Signs
• One Sheets (distributed to feeder 

programs) 
• Landing Page (for lead generation) 
• Production and Ad Design 
• Overall Delivery (will be a minimum 

of #4,250,000 impressions)



• The next step in the Target River partnership involves us providing information. 
They will send us forms to fill out to help them craft drafts of ads.

• With our guidance and input, Target River  will create ads and a video. 

• When we approve the ads, Target River will launch the campaign.



Funnel Approach

District Branding

Grade/Program/School Focus

Targeting for Enrollments







• We are creating marketing pieces (rack 
cards) for each school to help them with 
recruiting and events.

• We continue to market Portrait of a 
Graduate.

• We are planning a Time Capsule contest 
and event to celebrate our 125th 
anniversary.

• We continue to cover and showcase 
good things happening in our schools 
via photos and videos on all of our 
platforms and through local media.




