
ALEDO ISD

A Past to Remember; A Future to Mold



COMMUNICATIONS MISSION 

• COMMUNICATE

• SHOWCASE

• SUPPORT

• SHARE

• FOSTER

• BUILD



AISD COMMUNICATION TOOLS

• DISTRICT/CAMPUS WEBSITES: MORE USER FRIENDLY

AND RESPONSIVE. NEW SITES LAUNCHED, FULLY

MIGRATED BY END OF SCHOOL YEAR. 

• AISD MOBILE APP: 10,000 + DOWNLOADS

• PARENTLINK EMAILS/TEXT ALERTS: RECEIVED BY ALL

PARENTS/GUARDIANS

• SOCIAL MEDIA:

• BOARD MEETING VIDEOS: 

•



INTERNAL COMMUNICATIONS

MISSION: 

• KEEP STAFF INFORMED/INVESTED: 

• RELATIONSHIPS: 

• NEW SUPERINTENDENT PROFILE: 

• COMMUNICATION STREAMLINED: 



EXTERNAL COMMUNICATIONS

MISSION: 

• DISTRICT/CAMPUS WEBSITES: 

• ENGAGE STAKEHOLDERS:

• CONSISTENT SOCIAL MEDIA PRESENCE:

• SCHOOL BOARD BULLETINS:

• BRANDING/MARKETING: CREATE CONSISTENT DISTRICT DOCUMENT

BRANDING/SIGNAGE



COMMUNICATIONS GOALS

• “BEARCAT BLAST” 

•

•

•



COMMUNICATIONS GOALS

•

•

•

•

•



AISD COMMUNICATIONS


