
2025-26 
kindergarten 

marketing



Create more experiential opportunities for students and families

Reduce burden on schools 

Stay competitive with neighboring districts 

Increase attendance at events

Better align with our vision for engagement through the Inspired 
Journey lens

● Opportunities to discover, explore, and pursue

Goals of reimagined K marketing



2022-23 events

Event Boundary school attendance 
(avg.)

November - Principal 
presentation and tour; Virtual 
option

12 families

January - Parent Panel, 
school tour 10 families

May - Open House 35 families

August - KinderCamp 54 families 



2023-24 pilot of new events

October – Kindergarten Kickoff: Virtual presentation 
and parent panel

November – Kindergarten Adventure Day

January – Kinder KidFlick

February-April; At least two more already-planned 
school events

August - KinderCamp



2022-23 vs. 2023-24 events

2022-23 Event Attendance/RSVPs 
(avg. per school)

2023-24 Event Attendance/RSVPs 
(avg. per school)

- - October 
Kindergarten Kickoff 28 families

November event 12 families Kindergarten 
Adventure Day 37 families

January event 10 families Kinder KidFlick 22 families

May event 35 families May events at 
schools Vary by school

August - 
KinderCamp 54 students KinderCamp 56 students



Key events



Kindergarten Adventure Day





Welcome to
Cedar Ridge Elementary’s

Kinder
KidFlick!



Kindergarten passport



Kindergarten passport



Additional marketing strategies

Outreach at preschool conferences

Personalized mailers to all incoming kindergarteners

Marketing emails and recurring messages

Popsicles with the Principal/summer events

Personal phone calls by school leaders

Kidstock summer event outreach



Pilot outcomes

Increased attendance at events earlier in the process

More enrollments completed earlier in the process

Teachers required to attend fewer events

Stronger buy in from principals and schools because of 
co-creation



Pilot outcomes

Exceptional feedback about event experiences

How helpful was this event 
as you learn about your 
school and/or Eden Prairie 
Schools?

How likely are you to enroll 
in Eden Prairie Schools after 
attending this event?

97% likely or very likely97% helpful or very 
helpful



Pilot outcomes

“This was such a great experience! My son will not stop 
talking about it and made us both so excited for that 
transition next year.”

“A wonderful event and so organized which I appreciate. 
Everyone was so kind helpful and friendly warm and 
welcoming. Great job everyone for organizing!!”

“Please bring this back again next year! It was such a 
powerful experience for both myself and my incoming 
kindergartener.“



Updates for 2025-26

Continue with three anchor events

● Use debriefs from last year to make improvements

More intentionally track data (a family’s attendance 
event-to-event, for example)

● Enhanced outreach with more personalization
● Scheduled communication to maintain connection with families

Add a July event for ongoing engagement with families

Exploring a mirrored approach at CMS and EPHS


