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Enrollment

Goal: 
Increase market share 
by 1.5% over 3 years

Outcome: 
Brings enrollment back 
near 2018 levels and 
leverages new housing 
growth

How We’ll Do This:

● Grow: Differentiate Stillwater to 
attract new families and reclaim 
market share

● Engage: Ensure families, students, 
staff, and community feel informed 
and connected to our schools/district

● Educate: Build understanding of 
district strengths, program offerings, 
and strategic initiatives
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● Focus on Amigos Unidos Dual 
Language Spanish Immersion:

○ Kindergarten specific: Outreach 
targeting families outside of 
district boundaries

○ All Grades: Intentional outreach 
to native-Spanish speaking 
families within our district

Immersion



https://www.instagram.com/reel/DRAItT-kZkx/?igsh=ajhhYjRtbGo2MWU5


Campaign Around New Schools



● New high school experiences

● Preschool 

● Gifted programming

● High School’s 150th Anniversary 

● And more!

Future Campaigns



Enroll Now!



QUESTIONS


