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SECTION 1
PROPOSAL INFORMATION

REQUEST FOR PROPOSALS

The Board of Education for the Aurora East School District # 131 will receive sealed proposals for
the School Beverage Contract as described herein and subject to the conditions hereinafter
stipulated until 10:00 a.m. C.S.T. on Friday, February 6, 2026. Proposals sent by facsimile or
email will not be accepted. The Board of Education does not accept or assume the responsibility
for delayed postal deliveries and does not recognize postmarks as confirmation that a proposal has
been received by the Board of Education prior to the deadline. Proposals received after the time
specified in this Request for Proposal will not be considered.

Specifications may be secured at www.d131.org/business-office/bidding/ .

All proposals are to be enclosed in a sealed envelope clearly marked as:
“RFP #2026 School Beverage Contract” and addressed/delivered to the following:

Attention:

Dr. Michael Engel

Associate Superintendent of Finance and Operations /
Chief Financial Officer

Aurora East School District 131

Administrative Center

310 Seminary Avenue

Aurora, IL 60505

For any inquiries regarding the proposal specification or opening please contact Dr. Engel at (630)
299-5545 or mengel@d131.org.

The Board of Education reserves the right to reject any or all proposals — in whole or in part — or
to accept that which is in the best interest of Aurora East School District #131. Award of the
Contract shall be based on the fees charged, experience, reputation, and the financial stability of
the Vendor as well as strict compliance with the format, terms and conditions of this RFP proposal.
A Contract will be awarded only after a formal notice is given to a Vendor as determined by the
Board of Education. The Board of Education reserves the right to waive any and all formalities.



BACKGROUND

EAST AURORA SCHOOL DISTRICT 131

East Aurora School District #131 is located in Kane County, Illinois, approximately 40 miles west
of Chicago and serves portions of the City of Aurora and the Village of Montgomery. The District
was organized in 1898 and serves Grades K-12. The District operates two (2) Pre-Schools (Child
Development Centers), one (1) STEAM (Grades K-2), twelve (12) Elementary Schools, one (1)
Magnet School (Grades 3-8), three (3) Middle Schools, two (2) High Schools (Includes an
Extension High School), and two (2) Affiliated Schools.

The District has a Five-year Strategic Plan which includes the following:
Our Mission: 7o educate and empower all students to reach their full potential.

Our Vision: Our graduates will be confident and productive global citizens committed to
improving their community.

Strategic Goal #1, Equity: East Aurora School District 131 will meet the diverse needs of all
students by ensuring a safe and inclusive learning environment.

Strategic Goal #2, Operational Excellence: East Aurora School District 131 will align and
utilize systems and resources that promote operational excellence, efficiency, and fiscal
accountability.

Strategic Goal #3, Collaborative Leadership: East Aurora School District 131 will engage in
the continuous cycle of improvement through collaborative, student-focused, and data- driven
leadership teams who will monitor and communicate at all levels.

Strategic Goal #4, Student Achievement: East Aurora School District 131 will ensure the
academic success of all students by closing the opportunity gap.

PROCUREMENT SCHEDULE
The schedule for procurement is as follows:

January 16, 2026 RFP Release Date (Public Notice/ Direct Submission)
January 30, 2026 Deadline for submission of questions
February 6, 2026 Deadline for submission of Proposals
March 2, 2026 Recommendation to Award Contract
Award of Contract
Contract Signing
July 1, 2026 Anticipated Start Date of Selected Contract



INFORMATION FOR VENDORS

SECTION 1

NOTICE: Notice is hereby given that sealed proposals for all material outlined on the attached listing
for East Aurora School District 131, Aurora, Illinois shall be received at 310 Seminary Avenue,
Aurora, IL 60505, on or before 10:00 a.m. on February 6, 2026. PROPOSALS SENT BY
FACSIMILE OR _EMAIL WILL NOT BE ACCEPTED. The District cannot assume the
responsibility for delayed postal deliveries and does not recognize postmarks as representing the fact
that a proposal has been “received” by the District before the specified deadline. Proposals received
after the time specified in the Request for Proposal will not be considered.

PROPOSAL RFP DOCUMENTS: Proposal RFP Documents contained within this RFP consist of:
(1) Proposal Information; (2) Scope; (3) School District Information; (4) General Specifications; (5)
Proposal Content; (6) Evaluation Criteria; (7) Terms and Conditions; and (8) Proposal Forms
(collectively, the “RFP documents™). All RFP documents may be obtained after 10:00 am on January
16™, 2026 through the District’s website: www.d131.org/business-office/bidding/.

Vendors shall carefully examine the entire contents of RFP documents to become thoroughly familiar
with all requirements. The submission of a Proposal will constitute an inconvertible representation by
the Vendor that the RFP documents are sufficient in scope and detail to indicate and convey
understanding of all terms and conditions.

A complete set of RFP documents shall be used in preparing Proposals. The District does not assume
any responsibility for errors or misinterpretations resulting from the use of incomplete sets of RFP
documents.

Owner, in making copies of RFP documents available on the above terms, does so for the purpose of
obtaining proposals on the contract and does not confer a license or grant for any other use.

SUBMISSION OF PROPOSAL: Proposals shall be completed and properly executed — and when
required — accompanied by proper proposal security. Proposals shall be submitted on the Proposal
Form included in this packet. Proposals containing clauses, phrases or other alterations which modify
the enclosed Proposal Form shall be cause for rejection. Proposals shall be signed with the name typed
below the signature. Where Vendor is a corporation, Proposals must be signed with the legal name of
the corporation, followed by name of the state of incorporation, and legal signature of an officer
authorized to bind the corporation to a contract.

Submit Proposals in an opaque, sealed envelope. Identify the envelope with: (1) RFP #2026 School
Beverage Contract , (2) District’s Name and Address, (3) Name of Vendor, (4) Type of Proposal, and
(5) PROPOSAL ENCLOSED. Proposals may not be modified after submittal. Vendors may withdraw
proposals at any time before proposal opening, but any resubmission must be received by the proposal
opening.

EXAMINATION OF SPECIFICATIONS: Each Vendor shall become acquainted with the
conditions as they exist so that they are completely familiar with the conditions pertinent to the
fulfillment of the work required under the Contract. Vendors shall also thoroughly examine all RFP
documents. The failure of any Vendor to exercise its privileges of the foregoing will in no way relieve
the Vendor from any obligation with respect to their proposal.
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10.

11.

ADDENDA: Should a Vendor find, during the examination of the Proposal RFP documents, any
discrepancies, omissions, ambiguities, or conflicts in or among the RFP documents, or should therebe
in doubt as to their meaning, they shall at once bring the questions to the attention of the District for
answer and interpretation. The District will review the questions, and where information sought is not
clearly shown on the RFP documents or specified, the District will make an addendum to all Vendors
of record in which the interpretation will be made. The District will make no interpretations orally and
only instructions in writing will be deemed valid.

QUESTIONS: The District will not be responsible for any oral instructions. All questions must be
submitted in writing before 10:00 a.m. on Monday, January 30", 2026, so necessary addenda can
be delivered. Questions may be submitted to Dr. Engel via email at mengel@d131.org . All Vendors
must supply an email address for the delivery of any Addenda. It is the responsibility of the Vendors to
be certain they have received the issued Addenda. Addenda can also be found on the District proposal
website, www.d131.org/business-office/bidding/.

QUALIFICATIONS OF VENDOR:

a. The successful Vendor must agree to assist the District’s staff in evaluating the
efficiency and effectiveness of resource allocation.
b. The District may take such investigations as deemed necessary to determine the ability

of the Vendor to perform the work contemplated under the Contract.

DELIVERY OF BEVERAGE PRODUCTS:

a. All Beverage products shall be delivered FOB destination and drop-shipped by the Vendor to the
individual school sites, warehouses, or other Districi-designated locations as specified on each
purchase order.

b. The Vendor shall be solely responsible for coordinating delivery. All unloading, handling, and
placement of Beverage products at the delivery location shall be performed by the Vendor’s personnel
or its contracted freight carrier. District staff shall not be required to assist with unloading or delivery.

¢. Deliveries shall be made on or before the delivery date specified on the purchase order and during
the District’s approved delivery hours. The Vendor shall submit a written order acknowledgment or
confirmation within forty-eight (48) hours of receipt of each purchase order, confirming product
availability and estimated delivery date. Any anticipated delays must be reported to the District
immediately.

MATERIALS, LABOR, AND FREIGHT: The Vendor shall furnish all materials, labor, equipment,
and services necessary to fully perform and complete the Contract’s specifications to the District’s
satisfaction. All pricing submitted in the proposal shall be inclusive of freight, cartage, handling, and
all other delivery-related charges, with no additional costs to the District unless expressly approved in
writing.

REFERENCES: The Vendor shall fumish the District with three (3) references, indicating the
company/entity name, address, phone number and contact person.

AWARD: The Board of Education teserves the right to reject any or all proposals, and to waive any
informalities, or irregularities in proposal, and to award the Contract in the best interest of the District.
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12.

13.

14.

Any such decision shall be considered final. The District further reserves the right to disregard all
non-conforming, non-responsive or conditional Proposals. Discrepancies between words and figures
will be resolved in favor of words. Discrepancies between the indicated sum of any column of figures
and the correct sum thereof will be resolved in favor of the correct sum.

It is the intent of the District to award a contract to the most responsible and responsive Vendor meeting
specifications, and providing the most favorable terms, in the best interest of the District, as determined
by the Board of Education, in its sole and exclusive discretion. While the financial responsibility of
the Vendor is a significant concern, the Board of Education is equally concerned with the proven ability
of the Vendor to satisfactorily perform its Contract so that the service will be provided, or project will
be completed in accordance with the RFP documents.

COMMUNICATIONS: All communications, requests, questions, and so forth, shall be addressed to
Dr. Michael Engel, at mengel@d131.org.

NO BID RIGGING: The Vendor certifies that it is not barred from proposal on the contract as a result
of conviction for either proposal rigging or proposal rotating under Article 33E of the Criminal Code of
1962.

EQUAL EMPLOYMENT OPPORTUNITY AGREEMENT: During the performance of this
Contract, the awarded Vendor agrees to the following:

a. The Vendor will not discriminate against any employee or applicant for employment because
of race, creed, color, national origin, religion, sex, ancestry, age, citizenship status, marital
status, physical or mental disability unrelated to the individual’s ability to perform the essential
functions of the job, association with a person with a disability, or unfavorable discharge from
military service, or any other form of discrimination prohibited from time to time under the
Illinois Human Rights Act.

b. The Vendor will take affirmative action to insure the applicants are employed, and that

employees are treated during employment without regard to their race, creed, color, national
origin, religion, sex, ancestry, age, citizenship status, marital status, physical or mental disability
unrelated to the individual’s ability to perform the essential functions of  the job, association
with a person with a disability, or unfavorable discharge from military service, or any other
form of discrimination prohibited from time to time under the Illinois Human Rights Act. Such
action will include, but not be limited to the following: Employment, Upgrading, Demotion or
Transfer, Recruitment or Recruitment Advertising, Layoff or Termination, Rates of Pay or
Other Forms of Compensation, and Selection for ~ Training, including apprenticeship. The
Vendor agrees to post in conspicuous places, available to employees and applicants for
employment, notices to be provided by the Vendor setting for the provisions of the
nondiscrimination clause.

C. Vendor hereby agrees that this contract shall be performed in compliance with all requirements
of the Illinois Human Rights Act, 775 ILCS 5/1-101 et seq., as amended from time to time, and
that the Vendor and its subcontractors shall not engage in any prohibited form of discrimination
in employment as defined in that Act. The Vendor shall maintain, and require that its
subcontractors maintain, policies of equal employment, which shall prohibit discrimination
against any employee or applicant for employment on any of the grounds set forth above.
Vendors and all subcontractors shall comply with all requirements of the Act and of the rules of
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15.

16.

17.

the Illinois Department of Human Rights with regard to posting information on employee’s
rights under the Act.

d.  The Vendor will, in all solicitations or advertisement for employees placed by or on behalf of
the Vendor, state that all qualified applicants will receive consideration for employment without
regard to race, religion, color, sex, national origin, ancestry, citizenship status, age, marital
status, physical or mental disability unrelated to the individual’s ability to perform the essential
functions of the job, association with a person with a disability, or unfavorable discharge from
military service, or any other form of discrimination prohibited from time to time under the
Illinois Human Rights Act.

e. The Vendor will cause the foregoing provisions to be inserted in all sub-contracts for any work
covered by this Contract so that such provisions will be binding upon each subcontractor,
provided that the foregoing provisions shall not apply to contracts or subcontracts for standard
commercial supplies or raw materials.

SEXUAL HARASSMENT POLICY: Pursuant to Section 2-105 (A)(4) of the Illinois Human Rights
Act, the Vendor and each subcontractor shall adopt and maintain written sexual harassment policies
that shall include, at a minimum, the following information:

)] The illegality of sexual harassment;

)] The definition of sexual harassment under state law;

3) A description of sexual harassment, utilizing examples;

4) The Vendor/subcontractor’s s internal complaint process, including penalties;

(5) The legal recourse, investigative and complaint process available through the Department and

Commission (of Human Rights);
(6) Directions on how to contact the Department and the Commission; and
N Protection against retaliation as provided by Section 6-101 of the 1llinois Human Rights Act.

A copy of these policies shall be provided to the District upon request.

INSURANCE: The successful Vendor shall also provide owner with a certificate of insurance for the
amount specified as follows, and such certificate or certificates shall be delivered to the District prior
to the date for commencement of the work as set forth in the Contract:

a. Compensation Insurance -Workman’s compensation insurance with limits as prescribed by the
laws of the State of Illinois and employer’s liability insurance with minimum limits of
$100,000.

HOLD HARMLESS AND INDEMNIFICATION: The Vendor shall assume all liability for, and
shall protect, defend, indemnify and hold harmless, the owner, their officers, employees, servants and
agents, from and against all claims, actions, suites, judgments, costs, losses, expenses and liabilities of
whatsoever kind or nature including legal fees incurred by the District arising out of:

a. Any infringement (actual or claimed) of any patents, copyrights, or trade names by reason of
any work performed or to be performed by the Vendor under this Contract or by reason of
anything to be supplied by the Vendor pursuant to this Contract.

b. Bodily injury, including death, to any person or persons (including Vendor’s officers,
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18.

19.

employees, agents and servants) or damage to or destruction of any property, including the loss
of use thereof: Arising directly or indirectly out of the use, misuse or failure of any machinery
or equipment used directly or indirectly in the performance of this Contract

ADDITIONAL REQUIREMENTS: Vendors must satisfy themselves, upon examination of these
specifications, as to the intent of the specifications. After the submission of the proposal, no complaint
or claim that there was any misunderstanding in regard to the items listed for proposal will be
entertained from either party. Vendors shall not include taxes in their quotations, which the District is
not subject to; namely, Retailers Occupation Tax (both State and Local), Sales Tax of any kind, Service
Use Tax, and any other such applicable tax.

Each proposal must be accompanied by a Certificate Regarding Sexual Harassment Policy certifying
that the Vendor has a written sexual harassment policy as required by section 2-105 of the Illinois
Human Rights Act (775 ILCS 5/2-105). The form of the Certificate Regarding Sexual Harassment
Policy is included within the RFP documents. No proposal shall be considered responsive unless
accompanied by a Certificate Regarding Sexual Harassment Policy.

Each proposal must be accompanied by a Certificate of Eligibility to Proposal certifying that the
Vendor is not barred from proposal on public contracts due to a conviction for the violation of section
33E-3 (Proposal Rigging) or section 33E-4 (Proposal Rotating) or the Illinois Criminal Code or 1961
(720 ILCS 5/33E-3, 5/33E-4). The form for Certificate of Eligibility to Proposal is included within the
RFP documents. No proposal shall be considered responsive unless accompanied by the signed
Certificate of Eligibility to Proposal.

Each proposal from a Vendor with 25 or more employees must be accompanied by a Certificate of
Compliance with the Illinois Drug-Free Workplace Act certifying that the Vendor shall provide a drug-
free workplace for employees engaged in the performance of work under the contract and that the
Vendor is not barred from proposal on public contracts due to a violation of the Illinois Drug- Free
Workplace Act (30 ILCS 1 et seg.).

Each proposal from an individual must be accompanied by the Certificate of Compliance with the
Illinois Drug-Free Workplace Act certifying that the Vendor shall not engage in the unlawful
manufacture, distribution, dispensation, possession, or use of a controlled substance in the performance
of the contract and that the Vendor is not barred from proposal on public contracts due to a violation
of the Illinois Drug-Free Workplace Act. The forms of the Certificate of Compliance with the Illinois
Drug-Free Workplace Act are included within the proposal RFP documents. No proposal shall be
considered responsive unless accompanied by a signed certificate where applicable. The contract award
shall be subject to suspension of payments or termination, or both, if it is determined that the Vendor
has made false certification or that the Vendor has violated the certification by failing to carry out the
requirements of the Illinois Drug-Free Workplace Act.

The successful Vendor must enter into the agreement in the form included in the Proposal RFP
document.

DEPARTMENT OF LABOR STANDARDS: U.S. Department of Labor and Illinois Department of
Labor standards shall apply to any public work, including, but not limited to, Equal Employment
Opportunity requirements, the “Ilinois Prevailing Wage Act” (820 ILCS 130/0.01 et. seq.), the
“Employment of [llinois Workers on Public Works Act (30 ILCS 570/0.01 et. seq.), the Illinois Human
Rights Act (775 ILCS 5/1-101 et. seq.) and the Illinois Drug Free Workplace Act (30 ILCS 580/1). The
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20.

21.

22,

successful qualifiers (as mandated by the Prevailing Wage Act) must submit with all invoices and or
pay requests a monthly certified payroll the Illinois Department of Labor using the Certified Transcript
of Payroll Portal, accompanied by a certification that the records are true and accurate, the hourly rate
paid to each worker is no less than the applicable prevailing wage, and that the Vendor is aware that
knowingly filing a false certified payroll is a Class B misdemeanor. Certified payroll must also be
submitted to the District upon the District’s request.

Also, in accordance with the Prevailing Wage Act any Fendor or subcontractor, or agent or
representative thereof, doing public work who neglects to keep, or cause to be kept, an accurate record
of the names, occupation and actual wages paid to each laborer, worker and mechanic employed by
him, in connection with the public work, or who refuses to allow access to same at any reasonable hour
to any person authorized to inspect same under this Act is guilty of a Class A misdemeanor, which has
a penalty of imprisonment of up to one year.

CRIMINAL BACKGROUND CHECKS: In accordance with section 10-21.9 of the Illinois School
Code, School District 131, in conjunction with the Illinois Department of Law Enforcement, is required
to obtain a criminal background check for all employees and vendors working on school grounds.

As a condition for any employee of Vendor performing services on any school grounds, the Vendor
must submit a list of such employees, with the information required to be submitted to the Department
of Law Enforcement, and a signed consent from each such employee authorizing the investigation.
Vendor agrees to execute any forms or documents required for this purpose.

BUSINESS CERTIFICATIONS:
The successful Vendor shall, as contemplated by Section 10-20.40 of the Illinois School Code, certify

to District 131:

a. whether the Vendor is certified by a certifying agency in the State of Illinois as (or eligible to
be certified as) a minority owned business, a female owned business, or a business owned by a
person or persons with disabilities as defined in the Business Enterprise for Minorities, Females
and Persons with Disabilities Act [30 ILCS 575/1 et.seq.]; and

b. whether the Vendor is a locally owned business.

For purposes of compliance with this section a “locally owned business” means a business concern
where the management or daily business operations are located within a 10-mile radius of the
Administrative Offices of the District.

DEFINITIONS: Beverage(s) or Permitted Beverage Product shall mean all beverages authorized for
sale, service, or distribution under the Contract that comply with all applicable federal, state, and local,
laws, regulations, and school district policies. Beverages shall not include milk, flavored milk, freshly
brewed coffee, freshly brewed tea, hot chocolate, all juice squeezed fresh, bulk water dispensers, and
water drawn from the public water supply. Beverages that are a component of a reimbursable breakfast
or lunch under the federal guidelines are also excluded, Sales of beverages as specified within the RFP
will exclude any beverages served as part of the USDA reimbursable school food and nutrition program
and will also exclude any beverage items received through the USDA donated food (commodity)
program.

Board means the Board of Education of East Aurora School District #131.
9



23.

24.

25.

Contract or Agreement means the complete agreement between both parties.
District means East Aurora School District 131.
Fiscal Year means the District's fiscal year from time to time, currently July 1 to June 30.

Gross Sales means total gross sales revenues generated with respect to sales of products pursuant to this
Contract, less applicable local and state sales tax and less amounts actually refunded with respect to
such gross sales revenues subject to the limits described below. If the Vendor receives insurance
proceeds, restitution, reimbursement, damages, or any other payment to compensate Vendor for revenues
lost with respect to this Contract, such payment shall also be included in Gross Sales for purposes of this
Contract.

PERMITTED EXCEPTIONS: Nothing contained in the Contract will prevent on-campus possession
or consumption of competitive beverages purchased off campus and brought in by parents, students,
employees, or other persons. The District also reserves the right to dispense any donated beverages on
an incidental basis.

Proposal or proposal means an offer to perform the services described in this Request for Proposals in
accordance with the terms and conditions of the solicitation.

Prospective Vendor, offeror or Vendor means a Vendor company or other contractor submitting a
proposal in response to this Request for Proposals. Upon award of a Contract, Vendor shall mean the
successful party contracting with the District to provide services under the Contract entered into as the
result of the RFP.

Request for Proposals or RFP means the documents soliciting proposals. The Request for Proposals
(including the proposal) becomes the Contract upon acceptance by the District.

COSTS: Prospective Vendors are responsible for any and all costs incurred by them or others acting on
their behalf in preparing or submitting a Proposal, or otherwise responding to this RFP, or any
negotiations incidental to the Proposal or the RFP.

VENDOR INFORMATION SUMMARY: Each interested Vendor shall furnish, as a part of its
proposal, a Vendor Information Summary containing a general description of its experience providing
beverage services to school districts.

At a minimum, the following information should be included:

a. Legal name and address of Vendor and a copy of Vendor's certificate of good standing with the
state.

b. Duration and extent of the Vendor’s experience in the beverage service business.

c. Name, Address, Contact Person, Phone and Fax Numbers of at least two (2) Elementary

Schools, two (2) Middle Schools and two (2) High Schools where the Vendor currently
provides beverage services comparable to the beverage services requested in this RFP.
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d. Three (3) references, including contact name, address, phone number, and email address.

€. Letters of Recommendation from at least three (3) current school district clients in Illinois.
f. A copy of the Vendor’s most recent Independent Financial Audit or other financial information.
g. A sample Monthly Commission Report that the District can expect from the company on a
monthly basis.
SECTIONII
SCOPE
TIME OF PERFORMANCE

The District currently owns property rights to sell beverages through vending machines, food service
programs and athletic activities, and certain property rights that may be utilized for advertising
purposes. The purpose of this Request for Proposal is to obtain an exclusive three-year contract with
an option for two one-year renewals for beverages for the District and license certain of these
property rights to the Vendor on the terms described in this RFP. Such exclusivity will apply to
all vended and fountain products in all facets of District activity, except as otherwise provided herein.
Many events are conducted on District grounds and in District facilities by outside groups, and
exclusivity for all beverages applies to these activities as well. Where applicable, rental agreements
with all such outside groups will require exclusive use of the Vendor's products.

The Vendor’s Beverages will be sold through vending machines and occasional retail venues on
District property and during any school-affiliated events, as part of the related Vendor’s services and

obligations, including, but not limited to, the following:

- Placement, maintenance, and stocking of full-service beverage vending machines on District
property and during any school sponsored events on District property.

- Installation and servicing of beverage merchandising equipment in the District's schools and any
concession operations.

- The delivery of packaged Beverages to the District's school stores and concession operations.
This agreement is not to be construed as a school breakfast and lunch program.
TIME OF DELIVERY OF PRODUCTS

It is the District’s intent to allow deliveries during regular hours of operation. Other delivery times
must be coordinated with and approved by the school principal or their designee.
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SECTION III
SCHOOL DISTRICT INFORMATIONSs

A. SCHOOL LOCATIONS WITHIN THE DISTRICT

1. High Schools

East Aurora High School
500 Tomcat Lane
Aurora, IL 60505

2. Middle Schools

Cowherd Middle School
441 N. Farnsworth
Aurora, IL 60505

Waldo Middle School
56 Jackson Street
Aurora, IL 60505

. Elementary Schools

Allen Elementary School
700 S. Farnsworth Ave.
Aurora, IL 60505

Beaupre Elementary School
954 E. Benton
Aurora, IL 60505

Dieterich Elementary School
1141 Jackson Street
Aurora, IL 60505

Hermes Elementary School
1000 Jungels Avenue
Aurora, 1L 60505

Krug Elementary School
240 Melrose Avenue
Aurora, IL 60505

O'Donnell Elementary School
1640 Reckinger Road
Aurora, IL 60505

Early Childhood Center
278 Indian Trail
Aurora, IL 60505

East Aurora Extension High School
1685 N Farnsworth Ave
Aurora, IL 60505

Fred Rodgers Magnet Academy
501 College Avenue

Aurora, IL 60505

Simmons Middle School
1130 Sheffer Road
Aurora, IL 60505

Bardwell Elementary School
550 S. Lincoln Ave.
Aurora, IL 60505

Brady Elementary School
600 Columbia St.
Aurora, II. 60505

Gates Elementary School
800 Seventh Ave.
Aurora, IL 60505

Johnson Elementary School
2020 Liberty Street Road
Aurora, 1L 60505

Oak Park Elementary School
1200 Front Street
Aurora, IL 60505

Rollins Elementary School
950 Kane Street
Aurora, IL 60505

Benavides STEAM Academy
250 E. Indian Trail
Aurora, IL 60505



4. Other District Buildings

Administrative Service Center
231 Indian Trail
Aurora, IL 60505

Buildings & Grounds
411 Hill Avenue
Aurora, IL 60505

Child Service Center

1480 Reckinger Rd.
Aurora, IL 60505

Resilience Education Center
417 Fifth Street
Aurora, IL 60505
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5. Site Information (Vending Machines) *

*The District reserves the right to add to or delete schools from those listed herein.

Site | Address | Machines
High School:
East Aurora High School 500 Tomcat Lane 9
Aurora, IL 60505
East Aurora Extension High 1685 N Farnsworth Ave
School Aurora, IL 60505
Middle Schools:
Cowherd Middle School o e oth 2
Simmons Middle School gigg{?{f%ro?& 2
Waldo Middle School 20 Jackson 3t < 1
Elementary Schools:
Early Childhood Center (ECC) | 50 Indian Trail 1
Allen Elementary School Z(:l(iosra{:?{ng&o(%h 1
Bardwell Elementary School isu(isr'aL}ricg%%g; enue
Beaupre Elementary School isliganﬁl tgg Ssoté 1
Dieterich Elementary School gﬁgg %15%% 5865 1
Gates Elementary School i%ig??ﬁtgéé\é%nue 2
Hermes Elementary School i?ggrji ri%eéso?afse nue |
Johnson Elementary School Eu?’r?)r];ltiiﬂgo% 5 1
Krug Elementary School o osessgame
Oak Park Elementary School Eu?’g;f(ﬁl,t 686'505 1
O’Donnell Elementary School 1&611121};:3;:161 ggg{)? oad 1
Rollins Elementary School 9Asu2(1)§:fl fLSg(;sg(gs 1
Other Sites:
Resilience Education Center (REC)| 417 Fifth Street 1
Aurora, IL 60505
Buildings & Grounds (B&G) | urorm 11 808 1
Fred Rodgers Magnet Academy | 501 College Avenue
(FRMA) Aurora, IL 60505 2
Child Service Center (CSC) o s I
E. Indian Trail
Benavides STEAM Academy | %orere 11 00508 !
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6. Site Information (Coolers) *
*The District reserves the right to add to or delete cooler locations from those listed herein.

Site Location Coolers
East Aurora High School Sports Booster 5
East Aurora High School Cafe 1
Simmons Middle School Cafe 4
Waldo Middle School Cafe 1
Cowherd Middle School Cafe 1
Total: 12

7. Student Population Estimates

The District currently has approximately 12,000 students as of November 1, 2025. The District also has
significant traffic after hours (conservatively estimated at 2,000 individuals per day during the school year).
Summer activities involving students and outside groups add substantially to projected Beverage
consumption. Approximately 2,000 faculty and staff are employed by the District.

From January, 2025 through November, 2025, the District sold approximately 1,000 cases, as follows:

Total 999.5
102747-20Z PT 24LS FRESCA 1
112259-207 PT 24LS DAS 286
120461-207 PT 24LS TS SPRITE ZRO SGR 121
124580-10Z PT 24LS MM JTG APL J100 24
124581-10Z PT 24LS MM JTG OJ100 8
125492-207 PT 24LS COKE CHRY ZRO 76
129254-207 PT 24LS SMTWTR 4
130471-20Z PT 8P HC PA ZRO MXD BRY 1
134848-20Z PT 24LS FANTA ORG ZRO SGR 84
154480-20Z PT 24LS TS COKE 7S 102
154898-127 PT 24LS MM JTG OJ100 2
154900-12Z PT 24LS MM JTG APL J100 48
155913-20Z PT 24LS SH MM LT CHRY LIM 47
155914-20Z PT 24LS SH MM LT MNG PSN Y4
156078-207 PT 12LS VW ZRO XXX 10
156088-20Z PT 12LS VW ZRO SGR PWR C 10.5
157557-201 PT 24LS SH MM BLU RBY 8
157648-20Z PT 24LS SH MM ZRO SGR LMND 68
411917-20Z PT 24LS SMTWTR ALKLN W ANTXDNT 2
412565-16Z PT 12LS BA ZS CHRY LIM 1
412567-161 PT 12LS BA ZS FRT PNCH 3
412569-12Z CN SLM 8P PB TOPCO SBRS LM W MNT EXT | é
412570-12Z CN SLM 8P PB TOPCO SBRS BLB W HB EXT 6
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412571-127 CN SLM 8P PB TOPCO SBRS TNG W GN EXT

412690-12Z CN SLM 8P PB TOPCO SBRES TROP MNG

412696-127 CN SLM 8P PB TOPCO SBRES RABRY W LMN

412946-207 PT 24LS SPRTE WN SPCD CRNBRY ZS

413421-20Z PT 24LS COKE Z§ ORG CRM

413873-20Z PT 24LS MR PIBB 7S

— N =N~
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A,

SECTION IV
GENERAL SPECIFICATIONS

PRODUCTS

1.

Students and staff will be offered and schools will promote nutritious beverage choices
consistent with the current Dietary Guidelines for Americans and Food Guidance System
published jointly by the U.S. Department of Health and Human Services and the Department of
Agriculture. In addition, in order to promote student health and reduce childhood obesity, the
District shall establish such administrative procedures to control beverage sales that compete with
the District's non-profit food service in compliance with the Child Nutrition Act. Food service
rules shall restrict the sale of beverages of minimal nutritional value as defined by the U.S.
Department of Agriculture in the food service areas during the meal periods. All applicable
Illinois State standards and or restrictions shall be adhered to at all times for the duration of this
Contract.

The placement or availability of vending machines must comply with all federal and State laws,
rules and regulations relating to the sale and consumption of beverages in schools, as amended
from time to time, including but not limited to the Illinois State Board of Education’s School
Food Service Rules (23 Illinois Administrative Code 305), the guidelines of the United States
Department of Agriculture (USDA), and local fire code regulations.

The District retains the exclusive rights to provide food services and catering within District
schools. Food service operations include school lunch and/or breakfast service, special milk
programs and "ala carte” snack offerings during lunch service.

Beverage or beverages shall not include milk, flavored milk, freshly brewed coffee, freshly
brewed tea, hot chocolate, all juice squeezed fresh, bulk water dispensers, and water drawn from
the public water supply. Beverages that are a component of a reimbursable breakfast or lunch
under the federal guidelines are also excluded, Sales of beverages as specified within the RFP
will exclude any beverages served as part of the USDA reimbursable school food and nutrition
program and will also exclude any beverage items received through the USDA donated food
(commodity) program.

Sales of beverages from vending machines within the elementary are limited to staff lounges
during school hours.

Sale of beverages from vending machines within the middle schools are limited to staff lounges
and

one (1) vending machine and no more than two (2) water and/or fruit juice vending machines
will be accessible by students during school hours; and no more than two (2) carbonated
caffeine-free 12 oz. beverage vending machines after school hours.

Sales of beverages from vending machines to both students and staff within the high school are
available during all school hours except as restricted during designated school lunch periods.
No more than ten (10) student accessible vending machines that include carbonated caffeine-
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10.

11.

12.

free 12 oz. beverages and/or water and juices is allowed at the high school. The high school
shall have at least one (1) staff lounge vending machine.

The District desires a wide variety of refrigerated beverages, the Permitted Beverage Products
which have been mutually agreed upon between the District and the Vendor, and may include:
Soft Drinks, Waters, Juices, Isotonic Beverages and others as may be recommended and
accepted by the District. The Vendor will identify and provide, or offer to provide — at the
District's option — all beverages packaged, manufactured or distributed by or otherwise available
(i.e., through agreements, relationships, alliances or other cooperative effort) to the Vendor . The
Vendor will specify, in the proposal, the percentage juice content of all packaged and fountain
juice products offered. All ingredients must be shown on the product label as required by the
Food and Drug Administration. All products must carry legible, open code dating on each can,
bottle or case, and indicate the expiration date.

The District endorses the guidelines of the Alliance for a Healthier Generation as adopted by
the American Beverage Association.

During the term of the Contract, the sale of all products shall be subject to the policies of the
District, including the District’s Student Health and Wellness Policy (720.28), as amended from
time to time, and to all federal and State laws, rules and regulations relating to the sale and
consumption of beverages in schools, as amended from time to time, including but not limited
to the Illinois State Board of Education’s School Food Service Rules (23 Illinois Administrative
Code 305).

Given slight variations at each site, the lights and/or the vending capabilities of the student
vending machines are turned off during breakfast and lunch periods (which are specific to each
building) as designated by the District. Machines remain on for afternoon and evening
activities.

Machines located in teacher lounges, administrative offices, etc. sell beverages at all times.

If a desired product does not exist or becomes unavailable, the District may procure such product
from other sources until it is made available through the Vendor.

The Permitted Beverage Products sold will be the mutual decision of the District and the
Vendor. Product substitutions are not allowed unless the Vendor first obtains the prior written
authorization from the District. If a manufacturer’s product or brand changes during the course
of the term, Vendor shall not automatically substitute the product but shall submit product
specifications to the District for approval prior to delivery. If accepted, the new product or brand
shall be subject to all terms and conditions of this RFP.

The District will not be required to provide personnel for selling beverages. However, if the
District desires to sell over-the-counter beverages at events with its personnel, the Vendor will
provide beverages at a cost consistent with the RFP.

The District reserves the right on given occasions and for convenience purposes to purchase up
to ten cases of Vendor product at any one time from sources other than the Vendor.
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13.  During the term of the Contract, the Vendor shall fully supply all products and fill all machines
in a timely manner (within 24 hours upon receipt of any request) to keep all vending machines,
dining facilities, and concessions fully supplied with respect to all cans, bottles, syrups,
carbonation, and all other necessary supplies to allow the District and the Vendor to maximize
sales.

14.  Student operated stores will be allowed to sell the Vendor s products direct; however, the products
will be purchased from the Vendor at or below the Contract price.

The Proposal shall specify any anticipated donations in-kind of product, equipment, and their estimated
value. Please describe in detail any products or other benefits provided by the Vendor to the District
and estimated value.

FULL-SERVICE VENDING

All vending machines shall be serviced by the Vendor on a "full service" basis. The term "full service"
shall mean 1) that the Vendor shall fill all such vending machines with the Vendor's Beverages, which
the Vendor owns and shall continue to own until purchased by a customer, 2) that in consultation with
the Vendor, the District shall set the vending price for the Beverages which are to be dispensed through
these machines; 3) that the Vendor will deliver only enough product necessary to fill the vending
machines and leave no excess inventory on District property; 4) that the Vendor will service vending
machines at a minimum of once per week; 5) that the Vendor will respond within 12 hours of notification
of empty (50% or more of the selections are sold out) vending machine; 6) that the Vendor will collect
all moneys received for the Beverages dispensed through these machines; and 7) that the Vendor will be
responsible for the placement of at least a 8 % " x 11" notification on the machine that use of these
machines are at the consumer's risk and no refunds will be issued.

EXCLUSIVITY

1. Exclusive Beverage Service Rights: The Vendor will have the exclusive right to supply
beverages as defined in the RFP, including but not limited to: vending machines,
packaged beverages for Concession Operations, Booster Groups, School Clubs and other
school activities, subject to any applicable laws and regulations, or agreements and
policies with respect to the District's food service program. This provision does not apply
to Permitted Beverage Products — or any other products — that are purchased off-campus
by students, faculty, or their guests for personal consumption, and not for resale on District

property.

2. Exclusive Beverage Advertising Rights: The Vendor shall have the right to advertise
beverages on certain signs that are mutually agreed upon between the Vendor and the
District and in accordance with Board of Education policies. All advertising of beverages,
beyond the standard logos on vending machines, coolers, cups, refrigeration equipment,
and concession stands must be approved by the District.

In making its submittal, Vendors should include a detailed list of exclusive advertising
opportunities that are requested as part of its proposal. Any suggested future advertising
19



opportunities throughout the term of the Contract that are not included in the proposal will
be subject to the approval of the District, which approval shall be in the District’s sole
discretion.

Exclusive Beverage Athletic Activity Rights: The Vendor will have the exclusive right to
supply beverages as defined in the RFP during District sponsored or operated
interscholastic athletic events at District facilities.

Nature of Exclusivity: The District will use its best efforts to ensure the benefits
described above are exclusive to the Vendor. However, exclusive rights will apply only
with respect to District owned and controlled facilities for which the District retains
control of space utilization. The exclusive rights will be subject to any outside contract
rights that may conflict with the RFP.

Permitted Exceptions: Nothing contained in the RFP will prevent on-campus possession
or consumption of competitive beverages purchased off campus and brought in by parents,
students, employees, or other persons. The District also reserves the right to dispense any
donated beverages on an incidental basis.

Competitive Products:

a. “Competitive Products” will mean all beverages not sold by the Vendor.

E. PRICING

Subject to the Permitted Exceptions referenced above, the District will not permit
competitive products to be sold, dispensed, sampled or served at any District controlled
facility.

No permanent or temporary advertising, signage or trademark visibility for competitive
products will be displayed or permitted at any District controlled facility, excluding
wearing apparel.

The District will not enter into any agreement or relationship whereby any competitive
products are associated with the District in any advertising or promotional activity.

L.

The Vendor will include an initial non-vended per case pricing proposal which shall be for
the initial three-year term. The final selling price of products shall be mutually agreed upon
during the negotiation of the final terms and conditions. The Vendor should also include in
the offer its proposed costs for all beverages and supplies for food service, athletics, and
other activities.

The price increase for products for each option year shall be the lesser of the percentage in

the proposal to be applied each option year to the prior year’s average price(s) or the annual

change to the Chicago Metropolitan Consumer Price Index (“CPI”) effective as of July 1 of

each year. In the event the CPI is used the calculation shall be based on the percentage

change between the previous year and the current year’s CPI as published by the U.S.
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F.

Department of Labor’s Bureau of Labor Statistics. The specific index to be reviewed is the
CPI for the Chicago Metropolitan area each year using the “Special Aggregate Index”
category of “All items less Shelter” under the “All Urban Consumers” column. Vendor’s
notice of a proposed price increase shall include a copy of the calculations Vendor used to
justify the request. The Vendor and the District will mutually agree upon all price increases.

Pricing for non-vended cases will be consistent among all groups and organizations
associated with the District including, but not limited to, food service, concession stands,
Booster Groups, School Clubs and other school activities.

The maximum initial vended price will be as follows, unless the District and the Vendor agree
otherwise:

$1.75 for 20 ounce isotonic

$1.75 for 20-ounce carbonated soft drink (CSD), non-CSD and water
$1.25 for 12 ounce isotonic

$1.25 for 12-ounce CSD

$1.25 non-CSD and 10—12-ounce juice

o pacoe

Upon the District's request, the prospective Vendor shall provide the District with pricing
information that substantiates that the pricing offered is at least as low as the prospective
Vendor's educational pricing provided to other school Districts or similar educational
institutions, within Illinois, provided that any such school Districts or similar educational
institutions have substantially similar contract terms and conditions with the prospective
Vendor.

All prices provided in a proposal are to be F.O.B. destination. All deliveries are to be made to
the individual schools and facilities within the District as requested.

EQUIPMENT

1.

The Vendor will be required to furnish upon execution of the Contract Vendor-owned and
manufactured soft drink machines at all agreed upon locations. Machines will be placed in the
same locations as machines being replaced, or in different locations with mutual agreement
between the principal or designee and the Vendor. All Vendor provided equipment, including
beverage vending machines, shall remain the sole property of the Vendor.

Additional machines at specific school buildings may be supplied with mutual agreement
between the principal or his or her designee and the Vendor.

Vending machines provided will be new or completely reconditioned, modern and of the latest
machine technology, have bill change capabilities, have unit sales counting capabilities and be
aesthetically acceptable to the District. All vending machines shall conserve energy through
energy efficiency and shall have an Energy Star, or equivalent. All vending machines shall meet
the requirements of the Americans with Disabilities Act, as may be amended from time to time.
This includes, but is not limited to, ensuring that all controls are located between two and four
feet from ground level.
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10.

11.

12.

Vending machines must have clocks (timers) that automatically turn the lights and the vending
capabilities of the machines off and on in order to comply with the federal school breakfast and
lunch program, and to accommodate the District’s prohibition of beverage vending sales during
breakfast and lunch periods (which are specific to each building) as designated by the District,
and at other times as directed by the building principal.

Vending machines will be quiet and not disruptive to the educational environment.

The installation of vending machines and other equipment, and all related expenses, will be the
Vendor’s responsibility. The District will support reasonable requests from the Vendor in this
regard.

The District may reject machine signage or logos deemed objectionable or a distraction to the
educational environment.

The Vendor will supply non-vending coolers in support of various school activities, including
but not limited to: Booster concession stands, sports coolers, and food service programs. Where
appropriate, the Vendor shall attempt to provide sports coolers for visiting teams at District
athletic events. The exact number, type and placement at Vendor expense, will be mutually
agreed upon before the recommendation of contract award to the Board of Education.

The District will furnish at no cost to the Vendor, necessary electricity for the operation of
vending machines and non-vending coolers. A projection of the maximum annual electrical
cost and maximum annual electrical consumption per machine shall be included in the proposal.
The District will take reasonable measures to avoid power loss and to restore power when a
power outage occurs.

The District shall not be required, without fee, to furnish any storage space for Permitted
Beverage Products owned by the Vendor. The District may provide temporary storage of
concession equipment after athletic or other events without charge. The District will consider a
proposal to provide long term inventory storage for products or machines for an annual fee.

All equipment, included, but not limited to, coolers, Visi-Coolers, etc., must be supplied,
installed, and maintained by the Vendor at no cost to the District to enable the sale of beverages
at any District retail location. Placement, removal, or expansion of beverage retail or
merchandising equipment will be determined by the District. Equipment must be maintained in
good working condition at all times.

The Vendor shall provide each middle school and the high school with sufficient recycling
containers with lids to accommodate the number of empty beverage containers generated from
the sale of beverages. The District will be responsible for the recycling and/or disposal of
beverage containers.

EQUIPMENT MAINTENANCE

13.

The Vendor will be responsible for maintenance and repair of vending equipment and other
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14.

15.

16.

equipment it provides for use. The District will exercise prudent care in handling and operating
any such equipment.

The District will not be responsible for normal wear, tear and damage caused by third parties.

The Vendor will ensure vending or non-vending machines are not out of service for more than
twenty-four (24) hours from the time of notification by the District, unless otherwise agreed by
the District.

The Vendor will replace machines that are chronically out of service or malfunctioning, as
determined by the District.

LOCATION OF VENDING MACHINES

17.

18.

19.

20.

The use of electrical cords for vending or non-vending machine power that are longer than (10)
feet must be approved by the District.

The Vendor will request in writing to the building principal, any desired installation of
additional electrical outlets, or movement of existing electrical outlets. The Vendor will make
recommendations for the purpose of determining electrical outlet and vending machine
locations within new or significantly reconfigured schools or facilities. However, final
decisions regarding the location of electrical outlets and vending or non-vending machines will
be solely determined by the District.

Vending machines may be relocated by the District at any time. If Vendor notice cannot be
made prior to relocation in excess of seven consecutive school days, it will be made as soon as
reasonably possible after the move.

The Vendor may be required to provide certain portable vending machines to accommodate
special traffic flows, events or programs (night school, elections, summer camps, evening
events, dances, tournaments, etc.).

COMPENSATION TO THE DISTRICT

To the extent permitted by law, and subject to agreement by the District and the Vendor, compensation
payable to the District under the Contract shall consist of the following items, which compensation
shall be subject to certain negotiated guarantees and minimums as described in Section VI, Paragraph
A, below:

21.

22.

An annual payment for the exclusive right (Rights Fee) to provide for beverage sales for the
District, including exclusive beverage vending rights, exclusive beverage advertising rights,
exclusive beverage athletic concession/vending rights and exclusive food service beverage
rights where applicable;

An annual per case rebate, due for the previous year within thirty (30) days after each
anniversary date.
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23.  Monthly commission payments on vended products; and
24. A guaranteed sales incentive for years when case sales are greater than 7,500 cases.

The proposal shall specify the amount and payment terms, timing and conditions for all non-
commission payments.

COMMISSION PAYMENTS

25.  The Vendor will pay vending machine commissions in twelve (12) monthly payments
based upon Gross Sales during the month. Total annual commission payments will be
subject to certain negotiated guarantees and minimums as described in Section VI,
Paragraph A, below.

26.  Payment of vending commissions will be made by the end of each month for the preceding
month’s commission, unless otherwise agreed. The method of payment will be approved by
the Chief Financial Officer or designee. The Vendor shall pay a minimum of six percent
(6%) interest or the six-month Treasury Bill rate whichever is higher, as a late fee for
payments made after the due date.

27.  The Vendor acknowledges responsibility for all risk with respect to any reduction of gross
sales due to theft, fire, accident, vandalism, temporary loss of power, weather, acts of God,
changes to the District or individual school calendars, temporary or permanent school
closures, changes to school or facility construction plans, changes to the athletic or
extracurricular program or schedule, changes to school boundaries or District boundaries
which may reduce the number of students in the District, machine failure (refunds), other
acts beyond the District's control, and actions within the Districf's control necessary for
sound educational reasons considered typical for large public school systems. Unless
otherwise expressly agreed by all parties, no reduction in gross sales attributable to such
factors will constitute a basis for reducing or renegotiating commission rates or any other
payments, to the District.

28.  For any portion of the term of the contract which constitutes less than a contract year, any
minimum guarantees under the Contract will be reduced by a prorated amount based on
the ratio of the number of school days during such contract year that are included in the
term of the Contract and the total number of school days during such contract year.

29.  Payments will also include back-up support documentation, indicating sales volume per
machine per building. The District reserves the right to audit the distribution of commissions.
All machines shall have counting devices and the District shall have access to those devices.
Audit requests shall be made in advance and occur at reasonable times and places. Machine
counting devices may be checked by the District at any time, under the supervision of the
Vendor.

30.  The prospective Vendor shall provide the percentage of commissions to be paid to the
District at the vending price for specified sized containers as set forth herein. Commission
rates are stated as a dollar amount per case and must remain constant for term of contract.
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K.

Vending price shall be set by the District, with input from the Vendor to maximize
commissions. Estimated annual sales (in cases) may vary from year to year and product to
product. Volume is not guaranteed. If Vendor lists additional product choices, other product
sales must be adjusted accordingly.

ACCOUNTING REQUIREMENTS

3L

32.

33.

All Vendor financial records pertaining to this Contract will be made available for audit during
normal working hours by the District or its designated auditor.

Prior to recommendation of contract award to the Board of Education, the District must approve
the Vendor’s monthly report format for the purpose of tabulating and monitoring sales receipts
and the making of commission payments. Monthly reports will be submitted by school site to
the Chief Financial Officer or designee and each building principal, including detailed sales
reports by product and sales mode (including but not necessarily limited to vending machines,
Boosters, and activity fund) as well as periodic reconciliation of the sales dollars from each site
with the gross expected sales dollars based on the product sold. The Vendor will maintain
complete and accurate records of vending transactions for each site in accordance with accepted
industry standards, and will keep such financial records for a period of three (3) years after the
close of each contract year.

The Vendor will certify its payments of commissions are accurate and correct on every payment.
If an audit reveals discrepancies such as under payment, the Vendor will reimburse the District
for the discrepancy with treasury rate interest. The interest rate will be the average of the six-
month treasury bill rate for six-month semi-annual calendar period immediately preceding the
audit.

LICENSES, TAXES AND REGULATIONS

34.

35.

36.

37.

The Vendor will comply with federal, State, and local regulations, and all District policies
governing the preparation, handling and serving of beverages, and will procure and keep in
effect all necessary licenses and permits required by law and agrees to post such permits in a
prominent place as may be required by law.

The Vendor will pay sales taxes resulting from sales through the Vendor's vending machines.
The District will be reimbursed by the Vendor for any penalties or costs resulting from the
Vendor’s failure to promptly pay such taxes.

The Vendor, in performance of the Contract, will comply with all Board of Education
regulations, rules, and policies in effect at the time of Contract execution or as they become
effective during the term of the Contract.

Nothing in this contract will limit the District's rights or obligations to comply with all
applicable federal, State, and local laws, administrative rules, and regulations, including but not
limited to the Illinois State Board of Education’s School Food Service Rules (23 Illinois
Administrative Code 305), and Titles VI and VII of the Federal Civil Rights Act of 1964, as
amended.
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38.

39.

40.

4].

42.

43.

44.

45.

46.

LABOR, WORKMANSHIP, SCHOOL SECURITY AND SERVICE VEHICLES

Vendor’s delivery vehicles will not include advertisement of alcoholic beverages.
All work will be performed in a skillful and workmanlike manner.

The Vendor will not discriminate based on race, creed, color, sex, national origin, age, marital
status, political affiliation, disability, unfavorable discharge from military or any other unlawful
basis and will comply with all State and federal law.

The Chief Financial Officer or her designee, may require the Vendor to immediately remove
any employee that he, or on-site school personnel, deem to be incompetent, careless, or
otherwise objectionable in their sole discretion.

The Vendor will not send to a school building or school property any employee or agent who
is a child sex offender as defined in the child sex offender community notification law. At least
quarterly, the Vendor will contact the local law enforcement authority where each employee or
agent resides to determine if the employee is on the list of persons who have committed child
offenses or other listed felonies.

Vendor employees or agents will not fraternize or otherwise communicate with students except
in cases of safety.

Vendor employees or agents will not wear objectionable clothing or caps with other than
company logo (objectionable clothing will be determined by District on-site personnel) or use
profanity in any manner while on District property.

The Vendor will ensure that expiration dates are inspected upon restocking of machines.
The Vendor will ensure that all employees or agents fully comply with District policies and
regulations pertaining to restrictions that may affect anyone on District owned property.

Examples of these policies and regulations include:

a. Upon arrival, Vendor employees or agents must report to the school's main office or
entry security desk and obtain proper clearance (i.e., visitor badge).

b. Each Vendor employee or agent will maintain professional workmanlike attire.

o Vendor employees or agents will not possess tobacco, alcohol or any illegal or dangerous
substance on District property.

d. Vendor employees or agents will not possess firearms or other deadly weapons of any
kind as defined in District policy, including a pocketknife unless it is being directly used
as a tool for work in progress.

N.  WARRANTY
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R.

Vendor warrants that the goods and services supplied hereunder will be of good workmanship and of
proper materials, free from defects. The District's intended use is for the resale and consumption of the
beverages and use of the equipment supplied under the contract by District employees, and volunteers in
connection therewith. Vendor warrants that the goods and services are suitable for their intended use.

BUSINESS RELATIONSHIP CERTIFICATION

Vendor certifies that no elected or appointed official or employee of the District or its participants has
benefited or will benefit financially or materially from any consideration of its proposal, the selection of
the prospective Vendor, or the Contract.

REPAIRS TO PROPERTY DAMAGE

Any damage to District facilities caused by the Vendor, its agents or employees, or equipment or
products, shall be repaired so that facilities are in as good condition as found. All repairs shall be

accomplished at no cost to the District.

SERVICE PERSONNEL

Vendor's service personnel will be uniformed and shall observe all District policies and regulations,
including "sign-in" at school offices when reporting for service calls.

CONTRACT ASSIGNMENT OR SUB-CONTRACT

The resulting contract shall not be assigned, transferred, or subcontracted in whole or in part without the
prior written approval of the District.

SECTION V
PROPOSAL CONTENT
INTRODUCTION
1. Introduction and Requirements of this Section: This section describes the information which
must be furnished by the prospective Vendors and prescribes the format in which it must be
presented.
2. General Requirements: In order to be responsive to this RFP, prospective Vendors must design

their proposals around the evaluation criteria and the minimum responsibilities set forth herein.
Dollar amounts and/or percentages cannot be qualified by any factor, condition, attachment or
summary. All certifications must be properly signed and otherwise executed. Attachments must

be specific only to requested information.

3. Elements Of Proposal: In addition to any other requirements set forth in this RFP, the proposal
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shall include, without limitation, separate offers relating to the following:

a. Exclusive Beverage Vending Services to Schools, including without limitation the
Guaranteed Annual Payments described in Section V1 and the Commissions and Product
Pricing described in Section IV.

b. Exclusive Advertising Rights described in Section IV, paragraph C, above.
C. Offer Regarding Security for Payment described in Section V, paragraph E, below.

RESPONSE FORMAT
1. The proposal should follow the following format instructions:

Completeness - Address proposal items as completely as possible. The description may
be in narrative or outline format. Be as concise as you can while discussing the items fully.

References - You may attach and reference any supporting documents that help describe
or contribute to your proposal.

Package Format - Assemble your completed proposal into a package that can be readily
reviewed (an index is desirable.) Submit an original.

Proposal Worksheet - Provide a brief summary of your proposal using the attached
Proposal Worksheets.

2. Proposals should be presented in a format that can readily be incorporated into a Contract
between the successful Vendor and the District encompassing the RFP and the successful
proposal. Each prospective Vendor must include with its proposal the form of such
encompassing Contract. The RFP and proposal, at the District's option, may be appended
or otherwise included in the form of Contract to the effect that the RFP and Proposal are
controlling on the terms of the Contract. Each proposal will be evaluated on the form of the
proposed Contract as well as the financial implications of the proposal.

3. Proposals must demonstrate an understanding of the scope of work and the ability to accomplish
the tasks set forth and must include information that will enable the District to determine the
prospective Vendor's overall qualifications. Each proposal shall also include any other
information that the prospective Vendor feels is significant in making an informed decision
relative to its proposal.

4. Any exceptions to the specifications or any other special considerations or conditions requested
or required by the prospective Vendor shall be enumerated by the prospective Vendor and be
submitted as part of its proposal, together with an explanation as to the reason the specifications
cannot be met. Each prospective Vendor shall be required and expected to meet the specifications
in their entirety, except to the extent exceptions are expressly noted in its proposal. All pricing
will be indicated on the Commission Forms provided (see attached proposal form).
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C.

REQUIRED PROPOSAL ELEMENTS

L.

Each prospective Vendor shall submit its Proposal for a three-year period with an option for two
one-year renewals, and shall include an implementation schedule. Signatures must be affixed to
schedules or items, where indicated.

The following must be provided in each Proposal:

a. Cover letter prepared on Vendor’s business letterhead with authorized signatures. This
should be limited to a brief narrative highlighting the Pproposal and should be aimed at
non-technical personnel. This item should not include commission/pricing quotations.

b. A Vendor Information Summary containing a general description of your experience
providing beverage services to school districts. The following information should be
included at a minimum:

1) Legal name and address of Vendor and a copy of Vendor’s certificate of good
standing with the state.

2) Duration and extent of the Vendor’s experience in the beverage service business

3) Name, address, contact person, phone and fax numbers of at least two (2)
Elementary Schools, two (2) Middle Schools and two (2) High Schools where
the Vendor currently provides a beverage services comparable to the beverage
services requested in this RFP.

4) Three (3) references, including contact name, address, phone number, and email
address.

5) Letters of Recommendation from at least three (3) current school district clients
in Hlinois.

6) A copy of the Vendor’s most recent Independent Financial Audit or other
financial information.

7) A sample Monthly Commission Report that the District can expect from the
company on a monthly basis.

8) Estimated length of time between beverage stocking at buildings and beverage
expiration dates.

c. Completed Vendor Information and Authorization form

d. Completed Acknowledgement Of Addendum form (if applicable)

e. Completed Certificate Of Eligibility To Submit Proposal (Proposal)
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i Completed Anti-Collusion Certification Of Compliance

g. Hold Harmless Certification

h. Vendor’s Drug Free Workplace Certification
i. Completed Vendor Experience form
] Completed Proposal Worksheet forms

k. Annual Marketing and/or School Program or Activity Support summary (if applicable)

L. Description of Athletic Support Kits (if applicable)
m. Provisions regarding security for payment (See Paragraph E, below)
n. Any additional information considered necessary or helpful to the District in determining

your qualifications
COMMISSIONS

Prospective Vendors should provide their best compensation and commission levels with the initial
proposal since the District may award a contract based on initial proposals without any further
discussions or negotiation.

PROVISIONS REGARDING SECURITY FOR PAYMENT

It is an important goal of the District with respect to this Contract that at least the guaranteed minimum
payment to the District be secured against financial failure of the Vendor. The proposal shall include the
Vendor’s proposal for accomplishing this security, which may include any or all of the following: (1)
Letter of credit from a financial institution; (2) Surety bond; (3) Guarantee of a Fortune 500 corporation;
(4) Security agreement covering readily marketable assets: and/or (5) Insurance against nonpayment.

SECTION VI
EVALUATION
CRITERIA

GUARANTEED ANNUAL PAYMENTS
In determining whether to award a contract to a prospective Vendor, the District will consider:

1. The amount of money a prospective Vendor offers annually for the exclusive right (Rights
Fee) to provide for beverage sales for the District, including exclusive beverage vending
rights, exclusive beverage advertising rights, exclusive beverage athletic concession/vending
rights and exclusive food service beverage rights where applicable. This Rights Fee shall be
paid in equal installments at the execution date of the Contract and on the first business day of

July of each contract year thereafter. Annual payments for this Rights Fee may be different
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from year to year but never less than the agreed upon minimum amount;
2. The amount of money a prospective Vendor offers annually as a per case rebate;

3. The guaranteed aggregate annual minimum amount of commission on vended products
(Guaranteed Commission) a prospective Vendor will offer the District, regardless of all other
factors. Such annual amount to be paid in total by no later than August 15 each year;

COMMISSIONS AND PRODUCT PRICING

The District will also consider the amount of commission on vended products a prospective Vendor will
offer the District, and the proposed initial price to be paid by the consumer for each product proposed
for sale. The prospective Vendor shall identify the maximum price increase percentage which may be
applied to the prior year average price. The District will consider the variety of products offered. Vendors
are advised that the commission currently paid to the District is approximately forty-four percent (44%).

VENDING MACHINES

The District will consider the minimum number, the type, specifications (including annual electrical
power consumption for each type) and the quality of vending machines that the prospective Vendor is
willing to provide at each site. The prospective Vendor must calculate and show the projected maximum
annual aggregate electrical cost and consumption (kilowatt) for specific vending machines as proposed.

VENDOR INFORMATION

The District will consider the information provided by the prospective Vendor in the Vendor
Information Summary.

GUARANTEED MAXIMUM REPAIR TIME

The District will consider the prospective Vendor's gnaranteed maximum number of hours to complete
repairs, or if necessary, to replace vending machines which are out of service, in whole or in pan,
following notification by any District employee. The maximum shall not exceed 24 hours.

MARKETING

The District will consider the prospective Vendor's plan to enter the District market and to retain,
enhance and maintain beverage sales in a manner which is educationally sound.

OTHER INFORMATION

The District will consider any additional information provided by the prospective Vendor that may

contribute to the proposal being considered the best. This may include, but is not limited to, distribution

of promotional items, proposal for improving concession sales, award programs for student and/or

school achievement/attendance, school-to-work program enhancement, faculty development

initiatives, technology support, or other proposals which enhance District revenue and student
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programs.

SECTION VII
TERMS AND CONDITIONS

TERM OF CONTRACT

The contract period will begin on July 1, 2026 for a three (3) fiscal year term and ending June 30, 2029
(with option for two one-year renewals). The school calendar is developed and approved by the Board
of Education each year. Generally, students attend school from late August to early June. The District has
a nine (9) month school year with summer classes held throughout the three (3) summer months. There
are many after school, weekend and summer activities as well, involving thousands of participants.
Administration offices including facilities, warehouse, transportation, and central administration are
open year-round.

DEFAULT AND TERMINATION

L.

If either party materially breaches any term of the Contract, such party will be considered to be
in default. The non-defaulting party may terminate this Contract at any time as a result of any
default by the other party if adequate notice has been given of such breach and the breach has
not been cured after a reasonable period of time has been allowed to cure — usually ten (10)
calendar days will be provided, but not exceeding thirty (30) calendar days. A written
termination may, at the option of the terminating party, be effective immediately if the breach is
causing damages to accrue. In addition to any right to terminate, the non-defaulting party may
enforce any remedy available at law or in equity in connection with a default by the other party,
and the defaulting party will be liable for any direct damages to the non-defaulting party
resulting from such default.

Neither party will be considered to be in default if its default is: (i) attributable solely to the
actions of the other party, (ii) attributable to matters beyond the control of the other party as
described in paragraph (c.) below, or (iii) excusable as determined in the sole discretion of the

other party.

For purposes of this contract, matters beyond the control of a party will include acts of God,
national emergencies, acts of a public enemy, governmental restrictions, and laws or
regulations, to the extent such matters create a default that is beyond the control of such party
and further provided that such party takes action as can practically be taken to mitigate the effect
of such default.

DISTRICT’S ADDITIONAL RIGHT TO TERMINATE

The District may also terminate this Contract, at all or certain sites, if the Chief Financial Officer or
designee, reasonably determines a reexamination is necessary for any of the following:

1.

2.

To enable the District to best pursue its educational mission.

Due to unforeseen circumstances that have made the Contract impractical.
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3. Failure to fulfill the terms of the Contract.
ADDITIONAL TERMS AND CONDITIONS

1. The Vendor, after receipt of a notice of termination, will stop work, fill no further orders
and promptly remove all beverage vending machines from the site or sites terminated.

2. Upon termination of the Contract:

a. Each party will continue to be liable to the other party for any cause of action accruing
or obligation arising prior to termination, and for any cause of action that may accrue
after termination.

b. The termination of the contract by the District will not be deemed a waiver of any other

right or remedy of the District under the Contract or under applicable law.

C. The District, upon termination of the Contract by either party, will repay the Vendor any
upfront monies received, on a pro-rata basis.

3. The Contract may only be modified through written mutual consent of both parties.

4. Except as provided herein, the District retains all rights under the governmental immunity
laws for the State of Illinois. The Contract will not be construed to create any right or
benefit for any person who is not a party to this contract.

S. The relationship between the Vendor and the District is a contractual relationship. It is not
intended in any way to create a legal agency or employment relationship. The Vendor will
maintain its status as an independent contractor and both parties acknowledge neither is an
agent, partner or employee of the other. The Vendor will be responsible for causing all
required workers' compensation and unemployment insurance to be provided for its
employees and subcontractors.

6. This Contract may not be assigned or delegated by either party without the written consent of
the other.
7. Disputes

a. The parties agree to cooperate in good faith in all actions relating to this Contract. If for
any reason a dispute should arise in connection with this Contract, the parties agree to
first use their reasonable best efforts to resolve such dispute in a fair and equitable
manner without the need for expensive and time-consuming litigation, by entering into
good faith dispute resolution. Reasonable best efforts may include discussions,
negotiation, and/or submitting such dispute to mediation. If a dispute cannot be resolved
in a timely manner through such good faith efforts, the District will make a final decision
resolving the dispute. This decision may be appealed if the Vendor does not agree, but
only for substantive reasons expressed in writing within thirty (30) calendar days from
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the date of final District decision. However, as a condition to pursuing litigation with
respect to any dispute, the parties will first be required to submit the dispute to mediation
on terms and conditions determined in good faith by the parties. The costs of such
mediation will be shared equally. In the event the District files litigation to enforce any
right hereunder then it shall be entitled to, in addition to any other recovery, be entitled
to recover its reasonable costs and attorney’s fees.

All simultaneous disputes arising individually or collectively during the course of the
Contract will be consolidated and submitted jointly in one action.

8. Designated Representatives

a.

The Superintendent has the final District authority regarding the Contract and may
delegate certain administrative responsibilities to their designee(s), who will oversee
contract administration on a day-to-day basis and is responsible for technical
coordination and technical approvals.

The Vendor will appoint one of its key personnel as a representative (the "Vendor’s
Authorized Representative™) who will have power and authority to interface with the
District and represent the Vendor in all administrative matters concerning this
Contract, including without limitation such administrative matters as correction of
problems and reduction of costs. The Authorized Representative will be designated by
letter within thirty (30) days of the Contract award.

9, Insurance

The Vendor will maintain, with an insurance company licensed to do business in Illinois
and reasonably acceptable to the District, the following minimum insurance coverage
during the term of this contract.

1). Workers' compensation for all Vendor employees, subcontractors, outside
associates, and consultants, in accordance with applicable Illinois law. The
Vendor will maintain Employer’s Liability limits of at least $500,000; or other
limits provided by Illinois law, whichever is greater. If reasonably requested by
the District, the Vendor will promptly provide written evidence of such
coverage.

2). Comprehensive General Liability covering Bodily Injury and Property Damage
Combined Single Limit of at least $1,000,000.

3). Comprehensive Automobile Liability for all Vendor vehicles, with Bodily Injury
and Property Damage Combined Single Limit of at least $1,000,000.

4). Product liability insurance for all types of products distributed by the Vendor

pursuant to this Contract in amounts not less than the amount of such coverage
considered standard in the industry.
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10.

11.

12.

13.

14.

5). Business interruption insurance covering lost profits attributable to standard
insured risks, in amounts not less than coverage similar to the standard business
interruption insurance for Vendor s business.

6). Excess Liability for all insurance risks with a limit of at least $5,000,000.

b. The Vendor will submit Certificates of Insurance or evidence of self-insurance
acceptable to the District promptly upon commencement of the contract. If any policy
is to expire prior to the final completion of the contract, the Vendor will provide the
District with evidence of renewal in the form of a new Certificate of Insurance prior to
thirty (30) days from the expiration of such policy.

C. All Vendor insurance will name the District as an additional primary insured and will
be written by a surety who is legally authorized to write such insurance in the State of
Ilinois. The terms of coverage will require written notice of cancellation be given to the
District thirty (30) days prior to cancellation.

The Vendor may be required at any time to provide a schedule of the routes, supplies, deliveries,
and installations that shows the order in which the Vendor proposes to perform the installations
and daily or weekly deliveries.

Each section, subsection, paragraph, item and provision of this Contract is severable and, if one
or more of such is declared invalid, the remaining portions of this Contract will remain in full
force and effect if such as practicable and if the essence of the agreement is maintained in the
absence of the severed portions. If severance renders performance impracticable or damages the
essence of the Contract , the parties may mutually agree, in writing, to substitute new provisions
for the severed portions.

This Contract will be construed in accordance with and governed by the laws of the State of
linois.

Exclusive venue and jurisdiction over any dispute relating in any way to the Contract will be in
the County of Kane, State of Illinois.

The Request for Proposals (including the proposal) becomes the Contract upon acceptance by
the District. This writing constitutes the complete agreement of the parties with respect to its
subject matter and takes precedence over prior proposals and agreements, whether written or
oral, and all other written and oral communications between the parties.

SECTION VIII
PROPOSAL FORMS

VENDOR INFORMATION AND AUTHORIZATION:
ACKNOWLEDGEMENT OF ADDENDUM:

CERTIFICATE OF ELIGIBILITY TO SUBMIT PROPOSAL (PROPOSAL).
ANTI-COLLUSION CERTIFICATION OF COMPLIANCE:

HOLD HARMLESS CERTIFICATION:
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VENDOR’S DRUG FREE WORKPLACE CERTIFICATION:
VENDOR EXPERIENCE:

PROPOSAL WORKSHEET (5-YEAR CONTRACT):
ATTACHMENTS:
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(MVENDOR INFORMATION AND AUTHORIZATION

The undersigned hereby affirms that:

: He/She is a duly authorized agent of the Vendor.

. He/She has read, understands, and agrees to the RFP.

I certify that I am submitting the following offers as my company’s proposal. I understand by virtue

of executing and returning with this Proposal this required response form, I further certify full,
complete, and unconditional acceptance of the contents of this RFP.

Print Name: ba.ﬂm{ OShes Titer__/rpctor

Company Name: Rﬁges Cova - Cog

Address:  S321 W, 22" SE

city_Als/p sae: /(71 _p)303  Telephone: XY 7 774~ S0l

Fax: ; 4. / / E-Mail: _M{_.g_g@& 37&4160114
Date: } - L/”" .{9&

NOTE: Ifa joint venture is proposed, each party must provide this anthorization.

2) ACKNOWLEDGEMENT OF ADDENDUM (if any

Addendum #1: acknowledge receipt on 2//”; / 26~ il,

Addendum #2: acknowledge receipt on

Addendum #3: acknowledge receipt on

(3) CERTIFICATE OF ELIGIBILITY TO SUBMIT PROPOSAL (PROPOSAL)

/2] G}/}} - Cé/d. (Vendor), pursuant to Section 33E-11 of the Illinois Criminal
Code of 1961 as amended, hereby certifies that neither (he, she, its) partners, officers, or owners of (his,
her, its) business have been convicted in the past five (5) years of the offenses of proposal-rigging under
Section 33E-3 of the Illinois Criminal Code of 1961 as amended and that neither (he, she, its) business
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has ever been convicted of the offense of pr rotating under Section 33E-4 of the lllinois Criminal
code of 1961 as amend

Signature of Vendor: D // f//

el 2ilicnl Op=pzs F=or

Date: 2’ 5/’

(4) ANTI-COLLUSION CERTIFICATION OF COMPLIANCE
. being first duly swom, deposes and

says: (print name)

that he/she is of
{owner, president, partner, etc.) (name of company)

the party making the foregoing Proposal, that such Proposal is genuine and not collusive, or
sham; that said Fendor has not colluded, conspired, connived or agreed, directly or indirectly, with
any other vendor or person, 1o put in a sham proposal or to refrain from proposal, and has not in
any manner, directly or indirectly, sought by agreement or collusion, or communication or
conference with any person; to fix the proposal price element of said proposal, or of that of any
other Vendor, or to secure any advantages against any other Vendor or any person interested in
the proposed contract,

Signed: Date:

{8) HOLD HARMLESS CERTIFICATION

The Vendor agrees to indemnify, keep and save harmless East Aurora School District 131, Kane
County, lllinois, its Board of Education, agents, officials and employees against all injuries,
judgments, costs and expenses that may accrue against the District in consequence of granting
this Contract or that may result therefrom, whether or not it will be alleged or determined the act
was caused through negligence or omission of the Fendor or its employees, of the District or its
employees arising from or incurred against the Dissricr in any such action, and will at his own
expense discharge same,

The Fendor agrees to indemnify. keep and save harmless East Aurora School Distrier 131, Kane
County, Illinois, its Board of Education, agents, officials and employees against all injuries,
Jjudgments, costs and expenses that may in any way accrue against the District in consequence of
use by the Fendor s employces of equipment owned, rented or leased by the District.

The Fendor understands and agrees that any insurance protection required by this Contract, or
otherwise provided by Vendor, will in no way limit the responsibility to indemnify, keep, save
harmless and defend East Aurora School District 131, Kane County, 1linois as herein provided.

For: By:
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has ever been convicted of the offense of proposal-rotating under Section 33E-4 of the lllinois Criminal
code of 1961 as amended.

Signature of Vendor: —
Title: I

Date:

(4} ANTI-COLLUSION CERTIFICATION OF COMPLIANCE

Joel Celestin . being first duly sworn, deposes and
says: (print name)

Great LLakes Coca-Cola Distribution, L.L.C.

that he/she is Chief Legal Officer of dba Reyes Coca-Cola Bottling

(owner, president, partner, etc.) (name of company)

the party making the foregoing Proposal, that such Proposal is genuine and not collusive, or
sham; that said Ferndor has not colluded, conspired, connived or agreed, directly or indirectly, with
any other vendor or person, to put in a sham proposal or to refrain from proposal, and has not in
any manner, directly or indirectly, sought by agreement or collusion, or communication or
conference with any person; to fix the proposal price element of said proposal, or of that of any
other Vendor. or to secure any advantages against any other Vendor or any person interested in

the propos.
Signed: A ' ] ~ Date: _‘:_él '—_2‘6_

(5) HOLD HARMLESS CERTIFICATION
The Vendor agrees to indemnify, keep and save harmless East Aurora School District 131, Kane
County, lilincis, its Board of Education, agents, officials and employees against all injuries,
judgments, costs and expenses that may accrue against the District n-eensequeree-of-granting
thisComtaeror that may result therefrom. whethesernotitwittboaHeged-or-determined-the-net
was-caused-threugh negligence oramission of the Fendor or its emplovees, ot BT O Tts—

empbc»ecﬁ-a-rmﬂ-ﬁtem-er-meﬁﬁed—munm the-Pistettg-anrasuch action and will a1 his own
expensa-discharge same.

The Fendor agrees to indemnify, keep and save harmless East Aurora School District 131, Kane
County, lllinois. its Board of Education, agents, officials and employees against all injuries,
judgments, costs and expenses that may in-amsseas@s accrue against the District in conscquence of
use by the Vendor's employees of equipment owned, rented or leased by the District.

6&!?" The Vendor understands and agrees that any insurance protection required by this Contract, or
otherwise provided by Vendor, will in no way limit the responsibility to indemnify, keep, save
harmless and defend East Aurora School District 1 1 _¥me County, Illinois as herein provided.

Great Lakes Coca-Cola Distribution, LL C
For: dba Reyes_ Co_ca-Co(a Bottlin_g_ By:

e




(company name) (signature)

Its: Chief Legal Officer

Date: '— 2'— 26

{owner, president, partner, etc.)

(6 VENDOR’S DRUG FREE WORKPLACE CERTIFICATION

Pursuant to 30 ILCS 580/1 et seq. (“Drug Free Workplace Act™), the undersigned certifies to the Board of
Education of East Aurora School District 131, Kane County, [Hinois that it will provide a drug-free

workplace by:

1. Publishing a statement:

a.

notifying employees that unlawful manufacture, distribution, possession, or use
of a controlled substance, including cannabis, is prohibited in the Vendor’s
workplace;

b. specifying actions that will be taken against employees for violations of this
prohibition;

c. notifying employees that, as a condition of employment on this contract,
employees will:

1. abide by the terms of the statement,

2 notify the Vendor of any criminal drug statute conviction for a violation
occurring in the workplace, no later than five (5) days after such
conviction.

2. Establishing a drug-free awareness program to inform employees about:
a. the dangers of drug abuse in the workplace;
b. the Vendor's policy of maintaining a drug-free workplace;
c. available drug counseling, rehabilitation, and employee assistance programs;
d. penalties that may be imposed upon employees for drug violations.
€. Making it a requirement to give a copy of the statement in subsection “17 to each
employee engaged in performance of the contract, and posting it in a prominent
workplace location.
3. Notifying the District within ten days after receiving notice in subsection “17, paragraph

“C”, part “2", from an employee, or otherwise receiving actual notice of such
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conviction.

4. Imposing a sanction or requiring participation by a convicted employee, in a drug abuse
rehabilitation program, as required by Section 5 of the Drug Free Workplace Act.

S. Assisting employees in selecting a course of action in the event drug
counseling, treatment, and/or rehabilitation is required, and indicating that a

trained referral team is in place.

6. Making a good-faith effort to maintain a drug-free workplace through
implementation of Section 3 of the Drug Free Workplace Act.

Failure to abide by this Vendor's Drug Free Workplace Certification will subject the Vendor to

penalties set forth in Sections 6, 7, and 8 of the Drug Free Wor lm’/

L

Great Lakes Coca-Cola Distribution, L.L.C.

For: dba Reyes Coca-Cola Bottling By v
(company name) (signature)
Its: Chief Legal Officer _ Date: l—' 2 - 26 i

(owner, president, partner, etc.)
NOTICE: This Drug Free Workplace Certification must be completed by Vendors with (25) or

more employees at the time of contract: or a department, division, or unit thereof, directly
responsible for the performance of a contract of $5,000 or more with the District.
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(8) PROPOSAL WORKSHEET (3 - YEAR CONTRACT)

Note: Failure to submit a proposal in a manner that allows a clear determination of an exact
amount may be considered non-responsive to the required RFP elements.

ANNUAL RIGHTS FEE AND ANNUAL PER CASE REBATE

Contract Year Annual Rights Fee Annual Per Case Rebate *
2026-2027(July -June) & 2.0
2027-2028 & 2 .000
2028-2029 4 7000
OPTIONAL: 2029-2030 & 2,000
OPTIONAL: 2030-2031 & 2,00 A

* For Annual Per Case Rebate, check one of the following:
1) will apply to all cases sold (@wwswtililbg. food service, activities, Boosters, etc);
2) will apply only to vended cases;

3) other (please describe: _Rebakes en only NI@LM_QQL% Coon papesel )

D.  VENDED PER CASE COMMISSION Pricing 1N Proposed
Vendors may provide this information in a different format’if necessary

Vended Cost per | Vended Per Case Commission
Product (Package) Case Comimission Percentage

20 oz. Bottle — Soft Drinks
(carbonated)

20 oz. Bottle — Soft Drinks (non-
carbonated)

12 0z. Can — Soft Drinks
(carbonated)

12 oz. Can — Soft Drinks (non-
carbonated)

10 oz. Juice

12 oz. Can — Juice

20 oz. Water

12 oz. Water

20 oz. Isotonic

12 oz. Isotonic
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Pricing iV Propasal
E. NON-VENDED COST PER CASE (RETAIL PROBUCT COST)
Vendors may provide this information in a different format if necessary

Alternative
Retail Product Package Size | Units Per Case,  Unit Price Case Price
20 oz. Bottle — Soft
Drinks (carbonated)
20 oz. Bottle — Soft
Drinks (non-
carbonated)
12 oz. Can — Soft Drinks
(carbonated)
12 oz. Can - Soft
Drinks (non-
carbonated)
10 oz. Juice

12 o0z. Can — Juice

20 oz. Water

12 oz. Water

20 oz. Isotonic

12 oz. Isotonic

ATTACHMENTS

Please attach the following:

1. Vendor Information Summary that may be used to inform the Board of Education,
Administration, Building Staff, etc.

2. Sample Monthly Commission Report

3. Annual Marketing and/or School Program or Activity Support summary which may
include but not limited to: cash payments, free product, T-shirts, gift certificates, etc.

4, Description of Athletic Support Kits

5. One (1) original. signed RFP

43



Y &

EAST AURORA BOTTLING

SCHOOL MBTRICT 131

Partnering for Growth




East Aurora School District 131 1/28/26
Attn: Dr. Michael Engel-Associate Superintendent

Administrative Center

310 Seminary Avenue

Aurora, IL 60505

Dear Dr. Michael,

Reyes Coca-Cola Bottling is pleased to submit a proposal to provide beverages, equipment and service as defined in the
RFP Exclusive Pouring Rights. It is our goal to continue as a premier partner with the East Aurora School District to
provide a diverse portfolio of Coca-Cola products.

Reyes Coca-Cola Bottling is a bottler and distributor of Coca-Cola products throughout Chicagoland and the Midwest,
Nevada and California. We operate numerous facilities in lilinois, Michigan, Minnesota, Wisconsin, Nevada and California.
We manufacture and deliver Coca-Cola products to resturants, sporting venues, businesses, health care factilities,
schools, convenience stores and supermarkets. Reyes Coca Cola Bottling is one of the largest privately owned companies
in the world, Reyes Holdings. Family-owned and operated.

After evaluation of our enclosed proposal please feel free to contact me directly by phone at 331-223-7654 or email
at Troy.Schrader@glccd.com with any questions or clarifcations.

Respectfully,

Mddval~ 1242

Troy Schrader
District Sales Manager
Reyes Coca Cola Bottling



BUSINESS OFFICE

@ EAS T A UR ORA Administrative Center

SCHOQOL DISTRICT 131 310 Seminary Ave. Aurora, IL 60505
d131.org - (630) 299-5545

1/27/2026

RFP Request

Vended Beverage Request for Proposal
Additional Information

Addendum #1
There are (8) eight questions, as part of this addendum. Please sign this document and include in
your solicitation submission as acknowledgement of receipt and understanding.

Coca,-Cola

Name of Company

N Syl l/zg/zfa

Signatufe and Date

1. Food Service —It is my understanding that Whitson’s is your Food Service provider-and
you do list in the RFP the “coolers” needed at each café location.

We have two food service providers; Sodexo for the High School and three Middle schools,
Whitson’s for 1 Middle School and all of the Elementary schools.

2. Are there any additional a la carte sales available at the High School and Middle Schools
seeing as how you follow the CEP program?

There are a la carte sales at the High School, the vendor will need to work with Sodexo to establish
offerings. There are also offerings at the Middle Schools, vendor will need to work with Sodexo and
Whitson’s.

3. Ifyes, do you have
volume for “a la carte’ sales?

999.5 Cases.

Reach your full potential!



EAST AURORA

SCHOQOL DISTRICT 131

1.1.25-12.31.25
102747-202 PT 2415 FRESCA
112259-20Z PT 24L5 DAS
120461-20Z PT 24L5 TSSPRITEZRO SGR
124580-10Z PT24LS MMIJTG APLJ100
124581-107 PT 24L5 MM ITG QJ100
125492-20Z PT 24L5 COKE CHRYZRO
129254-207 PT 2415 SMTWTR
130471-20Z PT 8P HC PAZRO MXD BRY
134848-20Z PT 24LSFANTA QRG ZRO SGR
154480-20Z PT 24L5 TSCOKE ZS
154888-127 PT 245 MM ITG 0J100
154800-12Z PT 24L5 MM TG APL 1100
155913-20Z PT 24LS SH MM LT CHRY LIM
155914-20Z PT 24L5 SHMM LT MNG PSN
156078-20Z PT 12L5 VW ZRO XXX
156088-20Z PT 12L5 VW ZRC SGRPWRC
157557-20Z PT 24L5 5H MM BLU RBY
157648-20Z PT 24L5 SHMMZRC SGRLMND
411917-20Z PT 24L5 SMIWTR ALKLN W ANTXDNT
412565-167 PT 12LS BAZS CHRY LIM
412567-16Z PT 1215 BAZS FRTPNCH
412569-12Z CN SLMBP PBTOPCC 5BRS LMW MNT EXT
412570-12Z CNSLM8P PB TOPCO SBRSBLEWHB EXT
412571-12ZCNSLMBP PBTOPCO SBRSTNGW GN EXT
412690-127 CN SLM8P PB TOPCO SBRES TROP MNG
412696-127 CN SLM 8P PB TOPCQ SBRES RABRY W LMN
412946-207 PT 2415 SPRTE WN SPCD CRNBRY £5
413421-20Z PT 24LS COKEZS ORG CRM
413873-20ZPT24LSMRPIBBZS

Total

SPCGuantity
o085

286
121
24

76

(S

102

ok
S s tn e
U'O‘-J"-ng'\)

HMH*J‘-JGI@G?WHM%CQ'

BUSINESS OFFICE
Administrative Center

310 Seminary Ave. Aurora, IL 60505
d131.org - (630) 299-5545

4. Volume listed on page 14 is 1000 cases. Is this volume for the vending machines only?

This is the volume for the High School a la carte sales through Sodexo.

5. Also listed is “concessions” and “café” coolers. Do you have any case volume for

Concessions (Boosters) and Food Service?

Boosters, have used the coolers provided by the beverage vending company. They have typically
procured their own beverages. Not to say that they are against working with the vended beverage

provider.

Reach your full potential!



BUSINESS OFFICE

m EAS T A UR 0 RA Administrative Center

SCHOOL DISTRICT 131 310 Seminary Ave. Aurora, IL 60505
d131.org - (630) 299-5545

6. Further in the RFP on Page 24, you have listed a guaranteed sales incentive when the
volume exceeds 7500 cases — is this the volume for the length of the contract, and is it based
on three (3) or five (5) years?

The agreement is for 3 years with (2) optional 1-year extensions. The incentive would be based on
the three (3) years.

7. Wondering if we could get an extension for the due date for the RFP?

Yes, the new date will be Friday 2/13/2026 at 10:00 AM.

8. What is the total volume sold through the vending machines?

Total Units
Place Sold

East Aurora High School-1st FIr Teachers Lounge-Ea 2,718
East Aurora High School-Outside Cafe-East Aurora H 1,553
Cowherd Middle School-Teachers Lounge-Cowherd Middle 1,441
Waldo Middle School-Teachers Lounge-Waldo Middle S 1,121
Bardwell Elem-Teachers Lounge-Bardwell Elem-Teacher 1,042
Gates Elementary-Teachers Lounge-Gates Elementary- 923
East Aurora High School-Outside Cafe-East Aurora H 753
O'Donnell School-Teachers Lounge-O'Donnell School- 586
Hermes Elementary-Teachers Lounge Rm 504-Hermes El 563
Early Childhood Ctr-Teachers Lounge-Early Childhood 551
Johnson Elementary-Teachers Lounge-Johnson Element 514
Beupre Elementary-Main Fl Teachers Lounge-Beupre E 491
East Aurora High School-2nd Fl Teachers Lounge-Eas 478
Brady Elem-3rd Fl Teachers Lounge-Brady Elem-3rd F 475
Benavides Steam Elem-Qutside Teachers Lounge-Benav 458
Dieterich Elementary-Teachers Lounge-Dieterich Ele 430
Rollins Elementary-Teachers Lounge-Rollins Element 412
Krug Elementary-Teachers Lounge-Krug Elementary-Te 341
Fred Rodgers Magnet Acadmy-2nd Fir Teachers Lounge 318
Simmons Middle School-Teachers Lounge-Simmons Middle 304
East Aurora Ext Campus-Teachers Lounge-East Aurora 299
East Aurora High School-Outside Cafe-East Aurora H 273
East Aurora School District 411 Hill-Maintenance B 60
Allen Elementary-Teachers Lounge-Allen Elementary- 50
Oak Park Elementary-Teachers Lounge-Oak Park Eleme 33
Total: 16,187

Reach your full potential!



Great Lakes Coca-Cola Distribution, L.L.C. dba Reyes Coca-Cola Bottling’s
Request for Permitted Exceptions to
East Auror School Distriet 131
Request for Proposal #2026 School Beverage Contract

This RFP will not be a part of Great Lakes Coca-Cola Distribution, L.L.C. dba Reyes Coca-Cola
Bottling’s (“RCCB”) final agreement. If awarded the contract, RCCB will use its standard
beverage agreement as the final agreement. Further, the final agreement will be subject to the
reasonable amendments of both parties.

Page 8, Section 17. Hold Harmless and Indemnification:

RCCB can accept the following indemnification clause: RCCB shall indemnify, defend, and hold
harmless District, its officers, employees, representatives, agents, and volunteers from and against
any and all liability, loss, damage, expense, costs (including without limitation costs and fees of
litigation) caused by RCCB’s negligence or willful misconduct. District shall be liable for all loss
or damage which was caused by the negligence or willful misconduct of the District.

Pages 10 — 11, Section 19. Department of Labor Standards:

RCCB is not a qualifier to the Illinois Prevailing Wage Act and will not be providing monthly
certified payroll to the Illinois Department of Labor using the Certified Transcript of Payroll Portal.

Page 10, Section 20. Criminal Background Checks:

RCCB certifies that it conducts criminal background checks on all new hires and that only upon
satisfactory completion of the background checks are the new hires permitted to perform work on
behalf of RCCB, including any work on District’s premises.

Page 17, Section 2.

RCCB’s definition of beverages will include milk and flavored milk but can also provide for a
permitted exception for milk and flavored milk to come from another source if required by
regulation.

Page 20, Section E Pricing:

Pricing is guaranteed for a year. Thereafter, pricing will increase by 5% each year, exclusive of an
increase due to Cost of Goods.
Page 24, Section G (14) Equipment Maintenance:



District will not be responsible for normal wear and tear of the equipment but will be responsible
for damage caused by third parties while the equipment is in its possession.

Page 24, Section H. Location of Vending Machines:

Should District require vending machines to be relocated, District shall notify RCCB. Only RCCB
is allowed to relocate/move vending machines.

Page 25, Section J. Commission Payments, Number 26

RCCB will not pay interest on late commission payments.

Page 26, Section K. Accounting Requirements:

RCCB will provide accounting records related to the District upon reasonable request and at
District’s expense. Furthermore, RCCB will work directly with the District to resolve any audit
issues but will not interact with third-party auditors or contractors. Any audits requested by
Account shall take place during normal business hours and shall be conducted at Bottler’s place
of business.

Page 27, Section M. Labor, Workmanship, School Security and Service Vehicles.

Number 41 - Should the District have an issue with an RCCB Employee, RCCB will conduct an
investigation to determine whether or not the RCCB Employee shall be removed. RCCB will not
remove an employee based on the District’s sole discretion.

Number 42 - RCCB certifies that it conducts criminal background checks on all new hires and
that only upon satisfactory completion of the background checks are the new hires permitted to
perform work on behalf of RCCB, including any work on District’s premises and will not contact
local law enforcement on a quarterly basis to determine if the lists of persons who perform work
on District’s premises have committed child offenses or other listed felonies.

Pages 34 - 35, Section 7. Disputes

In the event of litigation, the prevailing party shall be entitled to recover its reasonable attorney’s
fees and costs.



Page 36. No. 14:

This RFP (including the proposal) will not be a part of Great Lakes Coca-Cola Distribution, L.L.C.
dba Reyes Coca-Cola Bottling’s (“RCCB”) final agreement. If awarded the contract, RCCB will
use its standard beverage agreement as the final agreement. Further, the final agreement will be
subject to the reasonable amendments of both parties.
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EAST AURORA BOTTLING

SCHOOL DISTRICT 131

Company Background and Profile




RCCB

¢ Complete Name: Great Lakes Coca-Cola Distribution L.L.C. dba Reyes Coca-Cola Bottling
e Primary Address: 7400 N. Oak Park Ave., Niles, IL 60714
e Type of Organization: Limited Liability Corporation
e Year Established: 2/6/2015
e State of Licensure: Delaware
e Total # of Employees: 10,955
o 12 interns
o 65 part time associates
o 10,867 full time associates
o 11 seasonal

REYES @%N\mo.ﬂﬂr_za



Reyes Coca-Cola Local Team of W. Dundee

4201 Canterfield Pkwy E. West Dundee, IL 60118 m%xmm
(224) 494-3600 www.reyescocacola.com -

.—um<mm

Local Team
Chris Sutton Troy Schrader
Area Sales Manager District Sales Manager
Reyes Coca-Cola Reyes Coca-Cola
24 years of service 31 years of service

Catia Frontline Team

Shaun Ebner

Account Manager On Premise
Reyes Coca-Cola

Email: Shaun.ebner@glccd.com
. Phone: 630-849-0578

7 years of service



OUR HISTORY

Reyes Holdings was founded in 1976 by brothers
Chris and Jude Reyes with a small Schlitz beer
distributorship in Spartanburg, South Carolina.

Today, Reyes Holdings is one of the largest privately
held companies in the world.

We are a global leader in the distribution of food
and beverage products. Family-owned and
operated, the company is comprised of three
business units: Reyes Beer Division, the largest
beer distributor in the US; Martin Brower, the
largest global distributor for McDonald’s; and Reyes
Coca-Cola Bottling, a West Coast and Midwest
bottler and distributor of Coca-Cola products.




ABOUT US

Reyes Coca-Cola Bottling is a West Coast and Midwest
bottler and distributor of Coca-Cola brands and operates
across 10 states: California, lllinois, Indiana, lowa,
Kentucky, Michigan, Minnesota, Nevada, Tennessee, and
Wisconsin. Reyes Coca-Cola Bottling manufactures and

delivers Coca-Cola products to restaurants, sports venues,

businesses, health care facilities, schools, convenience
stores, and supermarkets. As a local bottler, Reyes Coca-
Cola Bottling proudly supports the communities in which
it operates.
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RCCB FACILITIES
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Our leading brands will drive your beverage sales

SPARKLING STILL
#1 Selling Sparkling Soft Drink® % m"_sg #1 Selling Lemonade Portfolio
#1 Selling Cola?® i imwonsoes

#1 Growing Diet SSD Brand % @ #1 Selling OJ Portfolio?

#1 Selling Diet Cola‘ :
#3 Selling Cola? U>w>z_ #2 Selling Branded Water

#1 Selling Lemon Lime!? gm@ #1 Selling Premium Water

H 1
#1 Selling Orange #1 Selling Enhanced Water3

#2 Selling Root Beer! mm»m #3 Selling Tea Brand

Brand Preference

The Coca-Cola Company Portfolio vs. Pepsi +14 PTS

H u >
REYES §§mo TTLING Saurce; Niglsen Retail Maasu ement, Total US, Alt Measured Channels, 522 weeks ending 1072172023, Gollar Sales



' REYES

Ceatly |

Coca-Cola is #1 with Food

118M Americans say Sparkling Soft Drinks are great tasting beverages and Sparkling Soft |
Drinks are the #1 Beverage with food

Goes Well with Food3

% Share of Total SSD Occasions “To Complement My Food”

Favorite Brand vs. Nearest Competitor?

v.2s <O <O —
\ g v
.org Coca-Cola Diet Coke Coca-Cola  Sprite Pepsi  Diet/Light PepsiZero Mountain
Zero Sugar Pepsi Sugar Dew

Enhances the Taste of Food>
2.1x 2.0x 4.0x 5.5x 5.2x v'Goes Well with Spicy Foods

' v'Goes Well with Healthier Meals
v'Goes Well with Hamburgers
- . v'Goes Well with Pizza
v'Goes Well with Chicken

Sources:1) Foodsarvice Advantage Study, 2014 sponsored by the International Foodservice Manufacturess

Association ~ 1FMA); 2) Coca-Cola DINE3E0, Total U.S., Annual 2022 Favorite Brand Across Category 5Coca-Cola

BEACH, Total U.S. Annual 2022, % of SSD Category occasions/drinks where reason was “to complement my food” ; )

§ Postmix Availability Stucly, 2016, commercial Postinix restawrant locations; 5) CCNA Food & Beverage

REYES Pairings Custom Study, 2017



The Coca-Cola Yield Advantage

MANUFACTURER'’S DIET / ZERO RATIO

MANUFACTURER’S SUGAR RATIO

\,}\ Coca-Cola Sugar Products -+ 1 Uater o S -
%& «\& 5:1 Water to Syrup Ratio 9—6 -:1 Water to Syrup Ratio

832 Finished Ounces
768 Finished Ounces

Pepsi Sugar Products

; _ . , ‘, diet . 5:1 Water to Syrup Ratio
@ 5:1 Water to Syrup Ratio h‘\ PePsl 768 Finished Ounces

768 Finished Ounces

What does this ratio advantage mean to Coca-Cola Customers?*

+8.3% / More Drinks Sold
64 more An estimate of 960 drinks

finished ounces

per gallon ) sold per year

REVES “§w§m044529 * Calculations based on a 1,000 gallon account (24% diet) , 240z avg. drink size with 1/3 . fill,

avg. retail price 0f $1.99, and an average estimated gross profit per serving of $1.49.
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We have tools to grow

Volume per
Transaction

Tactics m:m Tools

*  Beverage Exclusivity

*  Expand/Maximize beverage variety
. Daypart
. Bottle and Can

*  Menu boards/Optimization

*  Combo Meal/Bundling Program

*  Merchandising

*  Crew/Suggestive Sell Programs

*  Promotions

REYES A§§ BOTTLING



Permanent POS that drives value and incidence

Combo Meal Boards

Umbrellas

Tumblers

Outdoor Signs Table Tents Open/Closed Hours signs
REVES @%N\mo._.qr_zm And more...




Tools to bring your account to life o
Printed POS .

Coke.Zero Sugar

Best Ever?

el

%

TERO SUGAR

J

v »
i

Scan to win POS &
offers MERCHANDISE

PEEL EVERY BEAT OF B GET B
ao:wmwoo oy = Em_.mcoc.

AQ&% BOTTLING
Classi “Confidential



With myCoke we are always just a click or tap away

WHAT IS MYCOKE? .
* Order your Coca-Cola beverages ANYTIME, from ANY ®Coke .
Um<—nm vamzmc_rvmm

* Explore your entire Product Catalog to learn about NEW

PRODUCTS
« View up to 2 years of ORDER HISTORY @ Qg
WHAT ARE THE BENEFITS OF USING MYCOKE?
* SIMPLE ways to shop and order
« IMMEDIATE access to NEW PRODUCTS

to help grow your business
* FAST SUPPORT via Live Chat, email, and phone

o ¢ v o ® o
oy ot e e

[T TRy

Eave T Cnss Bt

preyes) -

P s B b
=y

Do P o b

- s v e

- B W : B SRR U

HOW DO | GET STARTED?

1
Go to glecd.myCoke.com & click on the red SIGN UP

£L) A Introducing ' NOW button (registration requires email address,
= D @9—6 o account number, and account zip code)
KEEP TRACK
OF ORDERS ;
ki You asked..we listened! New convenient payment experience! 2
¥ 5 (b kﬁ.aaaﬂd. E!._naxm_.w,(mank“? o . . . .
&Y o il Eal e e s ek Receive the myCoke email and finalize your

,Bﬂy__ us anytime " X ) Visit My Account > My Wallet TODAY! ﬂmm_mqmﬁos

3
) Place your first myCoke order!
REYES m§§\ BOTTLING
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Customer Sponsorship Program — 3 Year Agreement
with 2 -1 - year options

‘Annual Sponsorship Funding $2,000 $2,000 52,000 $2,000 $2,000 $10,000
‘Estimated Annual Rebates $1,872 $1,872 51,872 51,872  S$1,872  $9,360
Total $3,872 $3,872 $3,872 $3,872 $3872 $19,360

Annual sponsorship funding paid out if meet annual volume commitment of 1,739 cases (if do
not meet annual volume commitment, then annual sponsorship funding pro-rated based on
volume performance).

TOTAL
Total volume commitment at 8,695 cases. ESTIMATED
\, OVER 5yr
TERM:
’ | $19,360!

REYES @&%N\ BOTTLING



Proposal Summary

3 Year Exclusive Contract with 2 - 1 - year options
Discounted pricing on our most popular Bottle/Can
$2.00 rebate on case

$2,000 potential annual sponsorship

Canteen will pay commission on Full-Service Vending

Estimated Contract Value $11,616 over the 3 years

Total Estimated Contract Value $19,360 over the 5 years

REYES A§§\ BOTTLING



Customer Pricing Program

Package Price. Rebates

100z MM Juice $24.78
120z can Topo Sabores $27.24

All Prices are for 24 bottles per case

Sodexo Pricing for cafeteria

REVES ~§§\ BOTTLING
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Commission Sample

. Commission Sample

CommiRgIon Sratoment ZOLS3NN1

.

| meport ¢ ZOLS2SLI Compams GIoUP WSA. Inc. - uate
1 uUmer Ip : RRYNOPOY Feriod Commisaion Statecant Tame

| tage 2 1,641 Period ¥nding 02/27/202% Syatomn:
I .
OperItion: LO01L Naperville dentrai fagh §
440 AUXOra Ave
] E¥T:9-3 Napesvilie ik
Sum Coxde: 60 R .
machine Produst A Sell er Total QLy Groguw Sales Sulas Tax Ner Salem Commission Amount

Location: 450 Haliway Outside School =

0187 NON TARB BEY¥ bl 54 81,00 348 79.60 1u.92
+ Michine Totale: A s1.00 1.46 79.60 14,93
T4 Location TOLxlw “n 21.90 1.4 7.6k bWy
1ocation: 442 Student Lunchroom -
2 o144 BOTTLE RBEV 1.50 253 104 .50 z1.90 Z82.690 T4.52
NOX CARH BRV 1.66 182 301.7% 539 29€. 56 %9.3%
* Machine ToLxim: I8Y 606 . 25 27.09 EY LS 11403
vs Localion Totals: k149 606,35 7.99 %1910 11%.03
Location: 4451 Student Cale
ioras ROTTLE BEV 1 53 T72.50 &.72 13,28 12,76
* Machine Toraier 53 19.50 .U 13,90 13,76
iglae NON CARB RRV 1.60 298 496.50 82,04 487.96 27.59
* Maching Touale. 295 496 . %0 8.n4 an7.26 97.L9
2014 BOTTLE BRY 1.%0 43¢ ©02.D0 431.80 465 .20 113.94
NON CARR W&V 1.50 a6 £4.00 .93 53.0% 10.861
* Machine Totsia: L b £€3 .00 23,73 618,27 12388
* tocatien Totxla: 790 1.237.090 LE. 99 T 180,00 6.0
ocation) 258 Tesida Door 9 Wy Gye
10936 NOH CARB MRV 1,50 157 21%,50 4.40% 231 .45 20,29
4 Mach:ne Totalm: 157 23L.50 e 231,45 as.29
201282 ROTTLE BRY 1.80 168 . 582.00 3747 509,52 121,90
* Machtne Totale: 166 545,48 17249 L99.n1 101,90
3CL5T BOTTLE QEW 152 o 190,00 12.9% I6T.0% 33.41
NON CARB BEV 1.%0 141 271,50 4.67 266 .92 53.37
* Mazhiipe Torale: 301 451,50 17.62 133 .89 2¢.79
*¢ Lozation Totals 84 1,236.00 £1.16 AETN 7 234,
we# pocount Totslm: 2,953 2,162, 2% 148,68 LU13.61 602.42
.

reves (002} BOTTLING



Full - Service Vending filled by Canteen

llﬂuﬂﬂ

v" High Traffic Areas

e Place vendors in high traffic areas in each location
where people gather

v Merchandising
* Activate each machine with occasion specific POS to
inspire purchase

v’ Right Brands & Pricing
* Ensure your brand set matches the vending occasion
~ planogram for your outlet and pricing matches the
vend rate mix
v’ Optimized SKUs
* Balance variety & space to meet desire and prevent
out-of-stocks

REYES %&\WCJJ.F.ZQ
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SUSTAINABILITY AREAS

What is RCCB Doing?

ROCBE tes
RECYCLING

©

ROCB G es
WATER

ROCBEates
COMMUNITY

ROCR Chtes B ROCB Ertes
ENERGY & FUEL & EMISSIONS

In Venue Activation

TURNING
YESTERDAY’S
SPRITE INTO
TODAY'S COKE. 4,
R o

Please
Recycle

What is Coca-Cola Doing?

People and
Communities

Collaboration & Packaging

n%v Circular Solutions
e )

% RECYCLE

Sustainability
Water Stewardship

' ME AGAIN

BOTTLING
ofilidential
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ROCB G 2tes
RECYCLING

DA ROCBEChtes
&Y COMMUNITY

>95%

community engagement
per month
per facility
by 2030

waste diversion from landfills
from all facilities
by 2025

ROCBE htes

ROCBECates

2 FUEL & EMISSIONS

Reduce our GhG emissions
by 30% by 2030

RCCBEares
WATER

17.5%

Reduce our Water Use
Ratio by 17.5% by
2030




SUSTAINABILITY ELEVATOR SPEECH EXAMPLE

What is RCCB Cares?

At Reyes Coca -Cola Bottling, our commitment to community and
sustainability is woven into everything we do through our Reyes Cares
Initiatives. As ambassadors for our company, we’re dedicated to sharing
our story and making a positive impact.

RECYCLING

<<::m:m$m_o_u_F_maﬁoocmeo:oo_,_,_BcaJ:B_umorSo<o__:m‘m:mqm<. _. __
fuel & emissions, and water conservation, we’ve set ambitious goals for o ER ieycie oo
a sustainable future. From our zero-waste commitment to monthly

community events and renewable energy installations, every action we
take is aimed at creating Bmm:_:mﬁc— change.

We look forward to you joining us as we continue to strive for a better
future. ’

WATER

Water s the main ingredient in most of
aur beversges. We are committed to
radiscing, reusing and replenishing ail
the water we use in production

Sustainability (sharepoint.com)

RCCB ﬂni— is an important part of cur Vision to be the (sader in the beverage w:u.:nru by
-] value to our and local




0
.

HARD SELTZER

SPARKLING WATER WITH ALCOKL _

The Coca-Cola Company Sustainability

' =
reves (C(4 ey BOTTLING
U (ry




As a global company with
operations in more than 200
countries and territories, we
have a responsibility to help
protect local water resources.
Qur 2030 Water Security -
Strategy focuses on improving
sustainable access to clean
water for people and
ecosystems where we operate,
source beverage ingredients
and touch people’s lives -
through investments in the
world’s most water-stressed
regions.

WATER LEADERSHIP —

g

Our ambitious strategy to drive
a circular economy for our
packaging focuses on
measurable and
interconnected goals: Making
100% of our packaging
recyclable globally by 2025—
and using at least 50%
recycled material in our
packaging by 2030; collecting
and recycling a bottle or can
for each one we sell by 2030;
and bringing people mma
organizations together to
support a healthy, debris-free
environment.

WORLD WITHOUT WASTE —

We offer beverage choices for
all occasions and lifestyles
across a range of categories
and in a variety of packages.
Our disciplined approach to
innovation includes offering
beverages with reduced added
sugar and more brands with
nutrition and wellness
benefits, providing clear
nutrition information on
packaging, and marketing our
drinks responsibly.

TOTAL BEVERAGE
PORTFOLIO



We are actively working on
sustainable solutions across
our global value chain to build
climate resillence, reduce our
carbon footprint and protect
biodiversity. Qur
interconnected approach to
sustainability supports our
science-based target to reduce
our absolute greenhouse gas
emissions by 25% by 2030
{compared to 2015 levels), as
well as our ambition to achieve
net-zero carbon emissions by
2050.

CLIMATE —

Our ability to deliver quality
products requires a
sustainable and secure supply
of agricultural ingredients. In
2021, we launched our
Principles for Sustainable
Agriculture (PSA) to encourage
and guide our suppliers to
drive continuous improvement
in sustainable farming
practices. Qur goal is to
sustainably and ethically
source priority ingredients to
increase the _.mmEm:nm\ of our
diverse supply chain, conserve
nature and economically
empower farmers,

SUSTAINABLE
AGRICULTURE

A People and
. Communities

We help create a better shared
future for everyone our brands
and business touch by
providing access to equal
opportunity; fostering
belonging in our workplaces
and communities; respecting
human rights across our
operations and supply chain;
economically empowering
underrepresented groups; and
giving back through
philanthropic initiatives.

PEOPLE & COMMUNITIES —




Sustainability (coca-colacompany.com)

OUR SUSTAINABILITY GOALS

OUR KEY GOALS

0
v
w
g
-4
[N
N
e
(=]
N

COMMITTED TOQ
INDUSTRY LEADERSHIP

improve the bealth of

80 watersheds identified as
mast critical for the system's
operations and agricuttural
supply chains by 2030

Aim to return a cumulative total
of 2 triltion liters of water to
nature and communities globatty,
between 2021-2030

Reptenished 189% of the water
we use in our finished beverages

291 biitien liters of
water returned to nature and
communities in 2022

CODF Water Security Score: A~

Replenished 100% of the water
used in our finlshed beverages
globally every year since 2015

Providing clear nutrition
information on packaging and in
our communications

Marketing our drinks
responsibly

~&8% of the products in our
beverage portfotio have less than
100 calories per 12-ounce serving

29% of our volume solid in 2022
was fow- or na-calorie

We support more than 80 calorie
and sugar reduction pledges
globally, in collaboration with
Industry peers

CocaCola Zero Sugar has
delivered double-digit volume
growth in five of the tast six years

1 Reduction measxad framn histatical usaae modwiad with 2018-2020 dets.

2 The

nte
fer racycling lor refil).

the average

ruts for selact primary

g, which vs tha of our

Coltect and recycle a bottle or
can for each ona wa sell by 2030

Reduce our use of virgin piastic
derived fror non-renewable
sources by a cumulative 3 mitlion
metric tons between 2020-2025

By 2030, we aim to have at least
28% of our beverages worldwide
by volume sold in refillable/
returnable glass or plastic bottles
or in fountain dispensers with
reusable packaging

90% of our packaging is
racyclable

18% of PET used is recycled
PET {rPET)

B81% of our packaging collected
for recycling?®

Invasting in refitlable and
dispensed solutions

More than 40 markets currently
offer at least one brand in 100%
rPET? packaging, excluding caps
and tabels

™ decline in absolute emissions

since 2015 toward a 25% scienca-

based reduction target by 2030

Renewable electricity usage
mereased from 12% in 2021 to
21% ' 2022

Target atigned to Science-Based
Targets initiative (SBTi)

/
CDP Climate Change Score: A-

84% of priority ingredients
sustainably sourced to Leader
standard in line with our
Principtes for Sustainable
Agriculture

Engagemant with suppliers

to implement Principles

for Sustainable Agriculture
framework and drive progress
on other key sustainabllity issues
such as water

The Coca-Cola Company The Coca-Cola System
. — . ==
y 1 R e R 1 y
Achieve 100% regenerative water Offering drinks with reduced Make 100% of our packaging Reduce absolute emissions by Sustainably source 100% of Mirror the markets we serve
use across 178 faciiities identified added sugar . recyctabie globally by 2025 25% by 2030 against a 2015 priority agricultural ingredients by 2030
as facing high levels of water basetine aver time
stress by 2030 Offaring more drinks with Use at least 50% recycled content ¢ Aspire to be 50% ted
nutrition and wellneas benafits i our packaging by 2030 Ambition to. achieve net zero by women globally
Work with partners to heip emissions by 2080

* Align U.S. race/ethnicity
representation to U.S. census
data across all Job levels

39% of senior leadership
posltions held by women*

As part of our efforts to create
a diverse, equitabte and
inclusive workplace, we are
partnering with the Valuable
500's Generation Valuable
initiative, a mentoring program
designed to promote incluston
in the workplace for people
with disabllities

3 Lacapt whone otheravive indicated, whers reference i made in this report to 100% recydsd PEY, 100% RET, of 100% recyeied plastic beverage packagma.

gingy that was collec bed

W Ba raterring to the matensl from which the plastic botlle is made, oot the cap and tabel,
4 Osta as of Decamber X1, 2022, for salaried and haurty

data is for U.S.

Global vontwes, frlife snd BODYARMOR.

only. Yhes dats extiudes Sotiiey investments Group {BIG],



SUSTAINABILITY TOOLS

This seif-adhesive label can be applied
to syrup drums that have been
converted into recycling bins.

HELPING TURN
YESTERDAY'S
BOTTLE INTO
TODAY'S BOTTLE.

MESSAGING/POS

\

s

>

Increasing the value of
recyclable material

~h

TURNING
YESTERDAY'S

SPRITEINTO. -
TODAY'S COKE. f\\\

LS

Please
Recycle

Water Stewardship

Sustainability

}

@ Circular Solutio
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eves (004
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CREATE A WORLD WITHOUT WASTE

Increasing Recycled Content Reducing Use of Plastic _ Inspire Proper Recycling Investing In A Reusable Future
Paving the way to a closed loop Rethinking our packaging to use less Using the reach of our brands to inspire Investing in reusable technologies to give
future material . everyone to recycle consumers choice

OF

PE! D P BY
, MAKING OLD
Increasing the value of recyclable material A R

THEFUTURE. = 28 o NEXTGEN
OC_Uniimzmm

Going from green to clear
(]

—

*Excludes bottles
and lobel

—

Ur.Cup

LR



Ubtain prioy
How does Circular Solutions Advisors work?

Circular
Circular Solutions Advisors will conduct a Recycling Value Assessment (RVA) to identify optimal way to close the lo Solutions toa

Tour property to
understand
customer's

sustainability goals
and challenges

Identify changes to
front of house
infrastructure and
back of house
processes.

approval befor
Presenting

a property.

Certify material is

Identify Cost Develop path to
being recycled by

Savings through Return Material

visiting your Financial Analysis Back to Coca-Cola

Materials Recovery of hauling invoices Supply Chain
Facility (MRF)

Closing the Loop with Circular Solutions will give bottles/cans the best chance to become future Coca-Cola bottles and
cans once again — a true closed loop!

REYES m§§ BOTTLING
classiticd = Confidential



CREATE A CIRCULAR ECONOMY

...Upon completion of World Without
Waste in 2030

Where we are today...

—

. INSPIRE
PARTNER

Captured
by Others

J

We want to increase the amount of packaging that is collected, recycled and reused by
helping to create a circular economy for our packaging

REYES “§§\ BOTTLING
Classifved = Colidential
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EAST AURORA BOTTLING

SCHOOL DISTRICT 131

Thank You




Customer Pricing Program — Full-Service Sales
This will be filled and paid out by Canteen Vending

Agreement year Year One Year Two Year Three Year Four Year Five

Vend Price Commission% Vend Price Commission% Vend Price Commission% Vend Price Commission% Vend Price Commission %

$2.00 200z SSD 10% $2.25 200z SSD 10% $2.50 200z SSD 109 $2.50 200z SSD 10% $2.50 200z SSD 10%

$2.00 200z Dasanl 10% $2.25 200z Dasani 10% $2.50 200z Dasani 10% $2.50 200z Dasani 10% $2.50 200z Dasani 10%

-$2.50 200z Powerade 10% $2.75 200z Powerade. 10% $3.00 200z Powerade 10% $3.00 200z Powerade 10% $3.00 200z Powerade 10%

$2.50 200z Vitamin Water 10% $2.75 200z Vitamin Water 109 $3.00 200z Vitamin Water 10% $3.00 200z Vitamin Water 10% $3.00 200z Vitamin Water 10%
.25 centincrease 25 centincrease NO INCREASE NO INCREASE

REYES @%\WQ&.*F-ZQ



