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The Team
Zuleyma Gonzalez De Cruz, Administrative Assistant

Christina Mackin, Community Resources Coordinator

Kara Yunck, Communications & C4K Coordinator

Melissa Larson, Communications Specialist

Tim Hurtt, Videographer

Sean Van, Graphic Designer

Johanna Shrout, Volunteer Services Coordinator

Shellie Bailey-Shah, Public Communications Officer

Gabby Urenda, Bond Communications Specialist



Accomplishments
● Strategic plan engagement 

& rollout
● Video storytelling
● Fake & Fatal 2.0 campaign 

& local/state/national 
impact

● Community partnerships
● Relocation & expansion of 

Clothes for Kids

Challenges & Goals
● Website refresh (internal 

webpages)
● Outreach to non-English- 

speaking families
● Sustained funding & 

volunteers for C4K



ParentSquare/StudentSquare

*Other student communication platforms: Canvas, Seesaw

100% 
Families/Staff

Opted In

2022-2023 School Year
47,401 Posts

1,056 Smart Alerts
19,667 Photos/Videos

1,050,392 Direct Messages

53% 
Downloaded

App

Parent Use

39,621 Opt for Emails
39,186 Opt for Texts
18,545 Opt for App 

Notifications



District Website

Total Visits in 
2022-2023 School Year:

3,228,944

Average Number of 
Unique Visitors/Month:

269,078



Followers: 21,689 (up 17%)

2022-2023 School Year

Number of Posts: 723 (up 18%)
Reach: 2.5M (down 9.4%)

Comments: 1,564 (down 8.6%)
Shares: 3,478 (up 17.8%)

Social Media: District

Followers: 7,127 (up 16%)

2022-2023 School Year

Number of Posts: 445+ (up 37.7%)
Impressions: 1.81M (up 28.8%)

Reach: 944,394 (up 24.4%)
Comments: 410 (down 46%)

Likes: 45,700 (up 42.4%)



Followers: 8,950 (down 3.5%*)

2022-2023 School Year

Number of Posts: 627 (up 29.6%)
Impressions: 468,256 (down 43.9%)

Likes: 3,078 (up 28.5%)

*X has experienced a 15% decline in users 
in the past year.

Social Media: District

Followers: 5,658 (up 9%)

2022-2023 School Year
Number of Videos: 176

Views: 148,100

2023-2024 School Year
Number of Videos: 75

Views: 70,586



Social Media: Example

 Total Video Views:

14,720+



Social Media: Schools



Engage BSD

Number of Projects: 16
Number of Visits: 54,675

Number of Contributions: 19,560 
(comments, posts, reactions, surveys) 

Engagement Rate: 40.3%



Newsletters

Community Newsletter
 404 Subscribers

Staff Talk
Employees: 4,751
Editions/Year: 22
Open Rate: 29.6% 



Events

Superintendent

Coffee 
Chats

Listening
Sessions



Community Partnerships



Media Engagement

2022-2023 School Year

Number of placements: 234

Sentiment: 
Positive/Neutral 88%

Negative 12%



Questions?

Be sure to follow the district’s 
social media accounts


