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Parent, 63% 

Staff, 22% 

Community Member, 12% 

Alumni, 3% 

Total Respondents = 500 

Parent Staff Community Member Alumni



Excellent 
43% 

Good 
50% 

Fair  
6% 

Poor 
1% 

Overall, how well does D304 communicate with the community? 

Excellent Good Fair Poor



Two Key Takeaways 

 Want to be well-informed 

 Rely heavily on digital channels to access information 

 

 

 

 

 

Our Constituents:  



Email 
37% 

Website 
30% 

Staff 
19% 

Social Media 
14% 

Preferred Methods for Receiving Information (Top 4) 

Email Website Staff Social Media





Difficult 
4% 

Not Very Easy 
17% 

Moderately Easy 
65% 

Very Easy 
14% 

Ease of Use/Finding Information on Website 

Difficult Not Very Easy Moderately Easy Very Easy

Make sure all teacher websites are updated 

Ensure that all content is up-to-date and accurate 

Keep the school and district calendars  

up-to-date 

Website needs to be tablet friendly 

Things are hard to find 



Website Improvements – Phase 1 

Tablet/Phone Friendly 

 Redevelop for mobile 

responsiveness 

 

Navigation 

 Redesign navigation to make 

information easier to find 

 

 

 

 

 

Design/Branding 

 Make flat, accessible 
design that is aesthetically 
pleasing and easy to read 

 

Calendars 

 Sync elementary and high 
school calendars to main 
website calendar 
 

 

 

 

 









Website Improvements – Phase 2 

Website Guidelines 

 Set terms for minimum content and 

updating frequency 

 

Content 

 Update existing content and add new 

content based on community input 

 

 

 

 

 



Looking Ahead 

 Continue adding meaningful content to website 

 Proactively share information about education policy, 

curricular changes, and student achievement via email 

and social media 

 Plan additional events that allow community to learn 

about curriculum and instruction directly from students 

and teachers 

 Complete Community Engagement process with IASB  

 

 

 


