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2023-24 Campaigns & Initiatives
● Early Childhood Screening

● Kindergarten

● Social Media

● Competitive Shopping



Early Childhood Screening - Current

● 90 screening appts/month
● 3 emails attempts
● Appointments booked out for 2 

months
● 2022-23: 596 ECS / $31,765



Postcard Campaign - launched December 2023
● + 40 appointments/month
● All 2.5 year olds receive postcards, sent every 

6 months until screened
● 2024-25: 860 / ~$45,900
● Build census data
● Start relationship sooner
● Better options for families 

Early Childhood Screening - New



KG Campaigns and Results
New:
● Held Information Nights 4 weeks early - align with 

competition
● Paid Social
● Posters at Primrose, Edina Library, Jerry’s

Last Year:
● Emails to all age eligible residents
● Booklets to Berry Patch, Edina ABC
● Posters to elementary sites

Legacy:
● Kindergarten booklet
● Social media - key dates
● Promote through newsletters
● Outreach to unenrolled families

80.2% share to date
(13 students)



Middle School Sneak Peek - 4th & 5th Grade

*November 2024



Middle School Promotion

● Edina Middle School 
Experience

● 4 South View / Valley 
View 



Social Media

Reach

Visits

Followers

117,527

18,594

70.1%

27.1%

35,051

6,810

431

296.9%

119.5%

176.3%



Competitive Shopping

● Shopping Events

● Outreach 

● Engagement Events

● Noteworthy

● Key Messages

“How do the Big 4 position 
their programs?”

Team of 5:

1,111 - 71.1%



Competitive Shopping



2024-25 New Campaigns & Initiatives
● Assess EPS Shopping Experience Concept

○ Tours
○ New Secondary Events
○ Outreach
○ Marketing Materials
○ Website navigation, niche.com 

● PLC Ambassadors Concept

● Early Learning Study Design
○ ECFE
○ Journey to Kindergarten

● Middle School Sneak Peek Pre-production

● Middle School Marketing Video Production

● High School / 8th Grade Retention Concept



Thank You


