FUNDRAISING APPROVAL FORM 1D 2683 April 2024

Greenbush Middle River Schools Ref: Policy 511
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The school board recognizes a desire and a need for fundraising to support Place a checkmark beside
district programs or student activities. The school board also recognizes a each box to indicate

need for some constraint to prevent fundraising activities from becoming too whether the criteria for
numerous and overly demanding on employees, students, and the general fundraising are met.
public.

Pupils may engage in raising funds, under the control of the school, for certain
approved activities and for a limited number of charities, subject to the

following conditions:

Yes No

1. individual student participation is optional. Students will not be
pressured to sell products or solicit funds and will not be required to
meet a sales quota to participate in an activity or field trip. -

2. The charity involved has been selected by the student body as one in
which they wish to participate {if applicable).

3. Addressed envelopes are available to people who prefer to donate
directly rather than purchase a product.

4. The raising of funds shall not be done during normal class time.
Students will be informed that they are not to fundraise during class /
time.

5. Information is going home with the students to the parents
explaining the district’s fundraising policy.

N\

6. | have discussed this fundraiser with the administrator and have
identified the purpose of the fundraiser.




The students participating in the fundraiser have been informed that
they are representing the school, the student organization and the
community in a responsible manner. All rules pertaining to student
conduct and discipline extend to student fundraising activities.

Door-to-door sales are discouraged, but if approved, students may be

allowed to sell door-to-door* according to the following standards:
K-8:  Only allowed if a parent or guardian is with the student
9-12: Groups of two or more students working together

*canvassing neighborhoods or homes outside student’s family

I have reviewed Policy #511 Fundraising and agree to its provisians:

Date: % 7/2% Teacher/Sponsor Signature:

As administrator, | understand that approval of this fundraiser means that all provisions of the above policy have

been complied with to my satisfaction. ____ 7\ ___APPROVED e _NOT

Date: p/ ﬁ’? / Z (,1 Administrator Signature: //

, ,
Date: L/ ..-/7*1 / Superintendent Signature: 4 ////




MESSAGE DISPLAY CENTER ADVERTISING AGREEMENT

This message display center advertising agreement is made this day of
- - ,2024 between the Greenbush-Middle River School District ISD
2683 (ISD 2683) and (Customer). ISD 2683 and Customer

hereby agree as follows:

1. Advertising space will be provided on the message display center. Such
advertising will occur on a rotating basis throughout home athletic events that
occur in the gymnasium and any other events that ISD 2683 sees fit.

2. ISD 2683 has the right to limit advertising or the content of advertising.

3. Inexchange for Customer’s advertising commitment, and upon full execution of
this agreement, the parties agree as follows:

1 time fee of $1000.00. (Good for up to 5 years)

b. Change of advertisement would result in a fee not to exceed $300.00. Change
of advertising fee would depend on extent of change and time used to
implement the change.

4. The message display center has the following features:

a. Advertisements would be rotating.

b. Each advertisement could be a maximum 44 inches high by 113 inches wide.
(Size of advertising could change depending on displays being shown by ISD
2683)

c. Each advertisement would last between 30 seconds and 1 minute. At 30
seconds each an advertisement would be seen roughly 18 times a night.

d. Number of advertisers will be controlled by ISD 2683.

5. ISD 2683 will be the sole owner of the message display center.

6. In the event that the message display center is no longer useable or ISD 2683 has
determined that it no longer meets their required standards the above agreement
should become terminated.

IN WITNESS WHEREOF, the parties have executed this Agreement as of the date and
year first above written.

Business Name

GMR ISD 2683

By: By:

Name: ] Name:

Title: Title:




TO: Message Board Advertisors 00 I\/M—’

FROM: Badger-Greenbush-Middle River Athletic Programs

RE: Renewal of Message Board Advertising — Response request before May 24,
2024

Believe it or not is has been over 10 years since you became a advertiser on the message
display center in our gym. As per your original contract it is now time, if you should
choose, to renew your contract. Included is the new contract. If you are interested, please
return a check with the enclosed contract. If not please mark no longer interested and
return with this letter.

We really appreciate your support of Gator Athletics and hope that message board has
been beneficial to your business and or organization. If you should have any questions,
please contact:

Kent Christian
klchristiantigreebush.k12 mn.us
218-782-2232 ext. 247

1 wish to continue to support Gator athletics and have included a check with the
enclosed signed contract.

~ Ino longer wish to advertise on the message display center.



