
District Goal:  WE empower all students to achieve post-high school success. 
 
The Beaverton School District recognizes the diversity and worth of all individuals and groups.  It is the policy of the Beaverton School District that there 
will be no discrimination or harassment of individuals or groups based on race, color, religion, gender, sexual orientation, gender identity, gender expression, 
national origin, marital status, age, veterans' status, genetic information or disability in any educational programs, activities or employment. 

  
 

WE EXPECT EXCELLENCE WE INNOVATE WE EMBRACE EQUITY WE COLLABORATE

 
 

 
 

SCHOOL BOARD SUB-COMMITTEE UPDATES 
 
The School Board approved three standing committees that will focus and drive the 
Board’s work during the 2016 - 2017 school year.  For this year the committees are 
focused on the following areas: Planning, Legislative Advocacy and Policy.  Tonight 
committee members will report from the Planning and Policy Sub-Committees. 
 

 
 

 
 
 
 

 

BOARD MEETING DATE 
May 15, 2017 



Planning SubCommittee 
May 1, 2017 
 
 
Attendees: Don Grotting, Claire Hertz, Ginny Hansmann, Maureen Wheeler, Steve Philips, Jon 
Bridges, David Williams, Eric Simpson and Donna Tyner 
  
Notes 

• Reviewed updated proposal including tri-fold brochure (example from Tacoma School 
district) 

• Bold items in Planning document are key strategic measurable per pillar, they will be 
provided in other report the other items will be published intermittently but still being 
gathered/collected           

• Board Report Outs – still have all indicators and published twice a year        
• Public Snap shot (the brochure) now known as the Student Success Brochure (SSB) 

contains the bold items, the top 2 indicators per district strategic pillar.  A few SSB updates 
asked for:  

o Add the date stamp on the document 
o Color Banners for each pillar to match/align with the indicator in the brochure 

summary 
o Instead of date range – have the Season the brochure is updated (ie Spring or Fall) 

• Logistics of delivering the SSB – ie when, where, how still being considered  
• Target Audience – Goal for parents, community/industry, ie everyone 
• Customer Service Metric – Not a great fit for the SSB but valuable – need good process for 

this 

Follow up / Action Items 

• Maureen to develop the communication plan for the SSB 
• Maureen will research best known methods for customer service and reporting  
• Ginny/Jon – Report to the Board with the “Final Format” with an example 
• Maureen/Jon – The process logistics of the SSB (where/when/who/how) – living document 
• Eric to see if agenda slot open at the next boarding meeting for review/approval 

	


