TEXAS DEPARTMENT OF AGRICULTURE
COMMISSIONER SID MILLER

SFA:Kaufman ISD SFA ID: 00683

2026-2027 CONTRACT RENEWAL CHECKLIST

Per 7 CFR 210.19(a)(5), State Agencies must annually review contracts (including all supporting
documentation) between SFAs and FSMCs to ensure compliance with federal regulations before
execution of the contract by either party. Ref: USDA FSMC Guidance for SFAs, May 2016, pages 14-15.

This checklist must be completed and submitted to TDA with the referenced items attached no later than
February 13, 2026, for contract renewals for the 2026-27 School Year.

SFA intends to renew its FSMC contract for the 2026-2027 school year with (Company):
Southwest Foodservice Excellence, LLC

Contract Renewal

Complete and submit your contract renewal amendment to coincide with the upcoming school calendar
year and the correct renewal year. Review your original contract to determine the correct number of
renewals.

Fee Adjustments

Check the appropriate box below, and complete and submit Attachment 1, Fixed Price Meal Rates, of
the renewal documents.

(] No Fee Adjustments
Fee Increase
[] Fee Decrease

Methodology for fee increases/decreases including Allocated Charges must be linked to the United States
Department of Labor, Bureau of Labor Statistics Consumer Price Index (CPI) for All Urban Consumers,
Food Away from Home. A methodology and calculation that the SFA received from the FSMC must be
provided for any fee changes to reflect the percentage of adjustment in the CPI.

Food Service Budget
Complete and submit Attachment 2, Food Service Budget, of the renewal documents.

Site modifications (additions and/or deletions)

Complete and submit Attachment 3, Additional Contract Modifications, of the renewal documents.
List any adjustments to the schools served by the FSMC, as indicated in the initial RFP solicitation.
Adding or deleting sites not identified in the initial RFP as a future site constitute a material change and
requires a new solicitation.
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SFA: Kaufman ISD SFA ID: 00683

6. Current FSMC Contract Review Form

Submit the most recent FSMC Contract Review completed by the SFA representative. *If applicable,
The Review must include corrective action, and any follow-up review related to ensure compliance.

Provide the dates of the last two (2) reviews completed by the SFA:
Date of most recent FSMC Contract Review completed: 11/17/2025
Date of the prior FSMC Contract Review completed: 4/8/2025

7. 2024-2025 USDA Foods Annual Reconciliation
The record must include the following information:
*  Beginning entitlement dollars.
* The value of donated foods received Annually for the school year.
* FSMC invoice crediting the value of donated food received Annually .
* Entitlement remaining balance.

8. Administrative Review/Procurement Review information.

When was your most recent Administrative Review by TDA? 6/21/2024
When was your most recent Procurement Review by TDA? 3/1/2024

Did your SFA have any findings in areas operated by the FSMC vendor? Yes [INo

If yes, please explain the finding(s) and how or if resolved?
The FSMC contract base year of 2022-2023 did not follow the first 21 days of meal service
and was out of compliance for 6 of the first 21 days at Kaufman High School, 5 of the first 21
days at Norman Junior High, and 2 of the first 21 days at Phillips Elementary.

Did any of the findings result in fiscal action? Yes [INo

If yes, please explain the finding (s) and how or if resolved.
As a result of the findings, the CE must provide documentation of the general fund
reimbursing the Child Nutrition Fund for the unallowable expenses charged to the non-profit
school food service account

Total fiscal action: $29,726.94
Corrective action due date: February 7, 2024
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9. SFA contact

Provide contact information for the individual responsible for answering questions and
correspondence concerning its food service operation:

Name Grant Miller
Job Title Chief of Finance and Operations
Telephone Number (972) 932-2622
Email Address gmiller@kaufman-isd.net
TDA Contract Renewal Checklist Page 3 of 3

Updated 8.08.2025



“3o——0—of>

TEXAS DEPARTMENT OF AGRICULTURE
COMMISSIONER SID MILLER

Renewal Contract Amendment NO. 4th

School Nutrition Programs
Food Service Management Company Contract
School Year 2026-2027

This amendment (“Amendment”) by and between the parties shown below shall be effective as of the date

this Amendment is fully executed.

FOOD SERVICE MANAGEMENT COMPANY CONTRACT

School Food Authority (SFA):

Kaufman Independent School District

Food Service Management Company (FSMC):

Southwest Foodservice Excellence, LLC

Contract No.:

CN-2022

Original Contract Effective Date:

July 1,2022

Renewal Contract Term:

July 1, 2026 through June 30, 2027

Renewal Contract Amendment No.:

4

Whereas, the Food Service Management Company Contract defined above (“Contract”) has an initial

contract term commencing July 1, 2022, and ending June 30, 2023;

Whereas, SFA and FSMC wish to renew the Contract for an additional one-year term; and

Whereas, FSMC warrants it has complied with all requirements of the Contract during the Current
Contract Term;

Now, therefore, in consideration of the foregoing, the undersigned parties agree as follows:

L.

Renewal of Contract. The Contract is hereby renewed for a period of one year commencing July 1,
2026, and ending June 30, 2027, unless terminated in accordance with the terms of the Contract.

Price Adjustments. Meal rates for the renewed contract year may be adjusted (increased or
decreased) in an amount not to exceed the annual percent change of the United States Department of
Labor, Bureau of Labor Statistics Consumer Price Index for All Urban Consumers, Food Away from
Home series. SFA and FSMC have mutually agreed to the prices or fees for the renewed contract year
as set forth in the Fixed Price Meal Rates attached to this Amendment (Attachment 1) and fully
incorporated herein.

The projected budget for the renewed contract year is shown in the Food Service Budget sheet
attached to this Amendment (Attachment 2) and fully incorporated herein.

Meal Equivalents Rate or Meal Equivalency Factor. The meal equivalents rate or meal equivalency
factor is determined based on the previous year's Federal free rate of reimbursement + State match
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reimbursement rate + the value of USDA Foods.

5. Additional Non-Material Scope and Contract Modifications. Modifications effective in the renewed
contract year which do not create a material change are described in the Additional Contract
Modifications form attached to this Amendment (Attachment 3) and fully incorporated herein.

6. Revised Program Requirements. FSMC agrees to meet all School Nutrition Program requirements
including requirements that become effective during the renewed contract year.

7. Entire Agreement. Except as set forth in this Amendment, the provisions and conditions of the
Contract and all amendments thereto are unaffected and shall continue in full force and effect. This
Amendment and the Contract (including any previous written amendments thereto), collectively, are
the complete agreement of the parties and supersede any prior agreements or representations, whether
oral or written, with respect thereto. If there is conflict between this Amendment and the Contract or
any earlier amendment, the terms of this Amendment shall prevail.

8. Signature Warranties. Each person signing below represents and warrants that he or she is authorized
to execute and bind their respective party to this Amendment.

IN WITNESS WHEREOF, the parties hereto have caused this Amendment to be signed by their duly
authorized representative.

SCHOOL FOOD AUTHORITY

Kaufman Independent School District

Name of SFA

Signature of Authorized Representative Date

Grant Miller

Printed/Typed Name of Authorized Representative

Chief of Finance and Operations

Title

FOOD SERVICE MANAGEMENT COMPANY

Southwest Foodservice Excellence, LLC

Name of FSMC

ADFECODC024EE70F09F374A65BB43D8C contractworks

03/10/2026

Signature of Authorized Representative Date

Chris Odom

Printed/Typed Name of Authorized Representative

President

Title
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[EXAS DEPARTMENT OF AGRICULTURE
COMMISSIONER SID MILLER

Kaufman ISD 683
SFA SFA ID#

Contract Renewal School Year 2026-2027
Attachment 1
Fixed Price Meal Rates

. Current Percentage | Renewal School
School Nutrition Program(s) School Year Changed Year Rate*
Rate

National School Lunch Program:

Breakfast (SBP) $ 2.1342 4.1%| $ 22217

Lunch (NSLP) $ 3.4084 4.1%| $ 3.5481

Afterschool Care Program (ASCP) $ 1.1707 4.1%| $ 1.2186
Child and Adult Care Food Program (CACFP):

At-Risk Breakfast $ -

At-Risk Lunch/Supper $ -

At-Risk Snack $ -

Traditional Breakfast $ -

Traditional Lunch $ -

Traditional Snack $ -
Summer Programs:

Breakfast (SFSP/SSO) $ 2.8490 4.1%| $ 2.9658

Lunch (SFSP/SSO) $ 5.0039 4.1%| $ 5.2090

Snack (SFSP/SSO) $ -
Non-Program Meal Equivalent $ 3.4084 4.1%| $ 3.5481
Special Milk Program (SMP) $ -

*No more than four decimal points and final decimal point does not round up.

Contract Renswal - Attachment 1
Rev. 8/7/25)
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Kaufman ISD

129903

00683

SFAName

County District Number

Methodology for Calculation of Increase

Fixed Meal Rate - Expenses
2026-2027 School Year

CEID

Kaufman Independent School District has utilized the following methodology in calculating theincrease in its fixed meal rate

expense for the 2026-2027 school year.

Thedistrict has compared the unadjusted value of the Consumer Price Index for food away from home, as published by the U.S.
Bureau of Labor Statistics from December 2024 to December 2025.

The fixed meal-rate increase was calculated utilizing a percentage equivalent to the percentage increasein the CPl over the

measured period.

CPl Increase Calculation

CPl Index - December 2024
CPlIndex - December 2025
Increase

Percent Increase

374.644
389.889
15.245

4.1%

School Breakfast Program

National School Lunch Program

Afterschool Care Program

Seamless Summer Option
Breakfast

Lunch

Non-Program Meal

Fixed Meal-Rate Renewals

Current Percent
SY2025-2026 Increase
$2.1342 X 4.1%
$3.4084 X 4.1%
$1.1707 X 4.1%
$2.8490 X 4.1%
$5.0039 X 4.1%
$3.4084 X 4.1%

Proposed

SY2026-2027

$2.2217
$3.5481
$1.2186
$2.9658
$5.2090

$3.5481

Actual
Increase

$0.0875
$0.1397
$0.0479
$0.1168
$0.2051

$0.1397




SFE

9366 E Raintree Dr. Suite 101 Scottsdale, AZ 85260

2/4/2026
Mr. Grant Miller
1000 South Houston Street
Kaufman, Texas 75142
Subject: Notice and Request of CPI Increase

Dear: Mr. Miller

We hope that this correspondence finds you well and we value the trust that you’ve placed in Southwest
Foodservice Excellence, LLC (“SFE”) as part of the Kaufman ISD community.

Please find this correspondence as notice and request, pursuant to Section B.3. of the RFP, as a request to
increase the fixed price per meal/meal equivalent for the 2026-2027 school year by the Consumer Price Index, at a
rate of 4.1%

Thank you for all your support.

Kindest Regards

Bobby Green
Director of Operations SFE
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Transmission of material in this release is embargoed until USDL-26-0042
8:30 a.m. (ET) Tuesday, January 13, 2026

Technical information: (202) 691-7000 * cpi_info@bls.gov * www.bls.gov/cpi
Media contact: (202) 691-5902 < PressOffice@bls.gov

CONSUMER PRICE INDEX — DECEMBER 2025

The Consumer Price Index for All Urban Consumers (CPI-U) increased 0.3 percent on a seasonally
adjusted basis in December, the U.S. Bureau of Labor Statistics reported today. Over the last 12 months,
the all items index increased 2.7 percent before seasonal adjustment.

The index for shelter rose 0.4 percent in December and was the largest factor in the all items monthly
increase. The food index increased 0.7 percent over the month as did the food at home index and the
food away from home index. The index for energy rose 0.3 percent in December.

The index for all items less food and energy rose 0.2 percent in December. Indexes that increased over
the month include recreation, airline fares, medical care, apparel, personal care, and education. The
indexes for communication, used cars and trucks, and household furnishings and operations were among
the major indexes that decreased in December.

The all items index rose 2.7 percent for the 12 months ending December, the same increase as over the
12 months ending November. The all items less food and energy index rose 2.6 percent over the last 12
months. The energy index increased 2.3 percent for the 12 months ending December. The food index
increased 3.1 percent over the last year.

Chart 1. One-month percent change in CPI1for All Urban Consumers (CPI-Y), seasonally adjusted, Dec. 2024 - Dec. 2025
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NOTE: The Oct and Nov 2025 data values are not available due to the 2025 lapse in appropriations.



Chart 2. 12-month percent change in CPI for All Urban Consumers (CPI-U), not seasonally adjusted, Dec. 2024 - Dec. 2025
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NOTE: The Oct 2025 data values are not available due to the 2025 lapse in appropriations.

Table A. Percent changes in CPI for All Urban Consumers (CPI-U): U.S. city average

. . Un-
Seasonally adjusted changes from preceding month adjustod
Jun. Jul. Aug. Sep. Oct. Nov. Dec. 1:6?;5 :
2025 2025 2025 2025 2025 2025 2025 Dec. 2025
Allitems....... . . 03 02 04 03 - - 03 27
Food.. . ... . . . 03 00 05 02 - - 07 31
Food at home 03 01 06 03 - - 07 24
Food away from home*. ... . ... . .. 04 03 03 0.1 - - 07 41
Energy. . 09 -1.1 07 15 - - 03 23
Energy commeodities. ... . 10 -19 17 38 - - 04 -30
Gasoline (all types). ... 10 22 19 41 21 30 05 -34
Fueloil. ... .. .. 13 18 03 06 - - 15 74
Energy services...._._..__.. ... . 09 03 02 07 - - 10 77
Electricity - 10 01 02 05 - - -0.1 6.7
Utility (piped) gas service........................ 05 09 -1.6 1.2 — — 44 108
All items less food and energy....................... 02 03 03 02 — - 0.2 26
Commodities less food and energy
commodities.................. ... . 02 02 03 02 - — 0.0 14
New vehicles......._......._ .. - -0.3 00 03 02 01 02 0.0 03
Used cars and trucks 07 05 10 04 07 03 11 16
Apparel.......... . 04 0.1 05 07 - - 06 06
Medical care commodities’ 01 01 03 01 - - 03 15
Services less energy services.....__...._ . 03 04 03 02 - - 03 30
Shelter ... . 02 02 04 02 — — 04 32
Transportation services. ... . 02 08 10 03 — — 05 15
Medical care services........................... 06 08 01 03 — - 04 35

1 Not seasonally adjusted.

NOTE: The Oct and Nov 2025 data values are not available due to the 2025 lapse in appropriations.



Food

The index for food rose 0.7 percent in December as did the index for food at home. Five of the six major
grocery store food group indexes increased in December. The index for other food at home rose 1.6
percent over the month. The cereals and bakery products index increased 0.6 percent in December. The
index for fruits and vegetables increased 0.5 percent and the index for nonalcoholic beverages increased
0.4 percent. The dairy and related products index rose 0.9 percent in December. In contrast, the index for
meats, poultry, fish, and eggs decreased 0.2 percent in December, as the index for eggs fell 8.2 percent.

The food away from home index also rose 0.7 percent in December. The index for full service meals
rose 0.8 percent over the month and the index for limited service meals increased 0.6 percent.

The index for food at home rose 2.4 percent over the 12 months ending in December. The meats,
poultry, fish, and eggs index rose 3.9 percent over the last 12 months. The index for other food at home
increased 2.7 percent over the same period and the index for nonalcoholic beverages rose 5.1 percent.
The cereals and bakery products index increased 1.5 percent over the 12 months ending in December.
The index for fruits and vegetables rose 0.5 percent over the year. In contrast, the dairy and related
products index decreased 0.9 percent over the same period.

The food away from home index rose 4.1 percent over the last year. The index for full service meals
rose 4.9 percent and the index for limited service meals rose 3.3 percent over the same period.

Energy

The index for energy increased 0.3 percent in December. The natural gas index increased 4.4 percent
over the same period. The index for gasoline decreased 0.5 percent over the month. (Before seasonal
adjustment, gasoline prices decreased 5.3 percent in December.) The electricity index declined 0.1
percent in December.

The index for energy increased 2.3 percent over the past 12 months. The electricity index increased 6.7
percent over the last 12 months and the natural gas index rose 10.8 percent. In contrast, the index for
gasoline fell 3.4 percent over this 12-month span.

All items less food and energy

The index for all items less food and energy rose 0.2 percent in December. The shelter index increased
0.4 percent over the month. The index for owners’ equivalent rent rose 0.3 percent in December as did
the index for rent. The lodging away from home index rose 2.9 percent over the month.

The index for recreation increased 1.2 percent over the month, the largest 1-month increase ever
reported for that index, which was first published in 1993. The airline fares index rose 5.2 percent in
December and the apparel index rose 0.6 percent. The index for personal care rose 0.4 percent over the
month and the index for education increased 0.2 percent.

The medical care index increased 0.4 percent in December. The index for hospital services increased 1.0
percent over the month, while the index for physicians’ services rose 0.3 percent. The prescription drugs
index increased 0.1 percent in December.



The communication index declined 1.9 percent in December, and the used cars and trucks index fell 1.1
percent. The index for household furnishings and operations decreased 0.5 percent over the month,
while the index for new vehicles was unchanged in December.

The index for all items less food and energy rose 2.6 percent over the past 12 months. The shelter index
increased 3.2 percent over the last year. Other indexes with notable increases over the last year include
medical care (+3.2 percent), household furnishings and operations (+4.0 percent), recreation (+3.0
percent), and personal care (+3.7 percent).

Not seasonally adjusted CPI measures

The Consumer Price Index for All Urban Consumers (CPI-U) increased 2.7 percent over the last 12
months to an index level of 324.054 (1982-84=100). For the month, the index was unchanged prior to
seasonal adjustment.

The Consumer Price Index for Urban Wage Earners and Clerical Workers (CPI-W) increased 2.6
percent over the last 12 months to an index level of 317.014 (1982-84=100). For the month, the index
decreased 0.1 percent prior to seasonal adjustment.

The Chained Consumer Price Index for All Urban Consumers (C-CPI-U) increased 2.5 percent over the
last 12 months. For the month, the index decreased 0.1 percent on a not seasonally adjusted basis. Please
note that the indexes for the past 10 to 12 months are subject to revision.

The Consumer Price Index for January 2026 is scheduled to be released on Wednesday, February
11, 2026, at 8:30 a.m. (ET).

Upcoming CPI publication changes
With the publication of January 2026 CPI data on February 11, 2026, several index titles will change.

The following CPI indexes will have title changes:
e Care of invalids and elderly at home will be changed to home health care
o Technical and business school tuition and fees will be changed to technical and
vocational school tuition and fixed fees
e Housing at school, excluding board will be changed to lodging while at school

More information is available in the series title change table at: www.bls.gov/cpi/additional-
resources/series-title-changes.htm

Following publication of December 2025 data in January 2026, the Consumer Price Index (CPI)
compressed tape format files (download.bls.gov/pub/time.series/compressed/tape.format/) will be
discontinued. Revised historical unadjusted and seasonally adjusted indexes are available in a similar
format through BLS time series downloads for the following CPI surveys:

CU: Consumer Price Index, all urban consumers

CW: Consumer Price Index, all urban wage earners and clerical workers
AP: Average Price Data

SU: Chained Consumer Price Index, all urban consumers

4.



Technical Note

Brief Explanation of the CPI

The Consumer Price Index (CPI) measures the change in prices paid by consumers for goods and
services. The CPI reflects spending patterns for each of two population groups: all urban consumers and
urban wage earners and clerical workers. The all urban consumer group represents over 90 percent of
the total U.S. population. It is based on the expenditures of almost all residents of urban or metropolitan
areas, including professionals, the self-employed, the poor, the unemployed, and retired people, as well
as urban wage earners and clerical workers. Not included in the CPI are the spending patterns of people
living in rural nonmetropolitan areas, farming families, people in the Armed Forces, and those in
institutions, such as prisons and mental hospitals. Consumer inflation for all urban consumers is
measured by two indexes, namely, the Consumer Price Index for All Urban Consumers (CPI-U) and the
Chained Consumer Price Index for All Urban Consumers (C-CPI-U).

The Consumer Price Index for Urban Wage Earners and Clerical Workers (CPI-W) is based on the
expenditures of households included in the CPI-U definition that meet two requirements: more than one-
half of the household's income must come from clerical or wage occupations, and at least one of the
household's earners must have been employed for at least 37 weeks during the previous 12 months. The
CPI-W population represents approximately 30 percent of the total U.S. population and is a subset of the
CPI-U population.

The CPIs are based on prices of food, clothing, shelter, fuels, transportation, doctors’ and dentists’
services, drugs, and other goods and services that people buy for day-to-day living. Prices are collected
each month in 75 urban areas across the country from about 6,000 housing units and approximately
22,000 retail establishments (department stores, supermarkets, hospitals, filling stations, and other types
of stores and service establishments). All taxes directly associated with the purchase and use of items are
included in the index. Prices of fuels and a few other items are obtained every month in all 75 locations.
Prices of most other commodities and services are collected every month in the three largest geographic
areas and every other month in other areas. Prices of most goods and services are obtained by personal
visit, telephone call, web, or app collection by the Bureau’s trained representatives.

In calculating the index, price changes for the various items in each location are aggregated using
weights, which represent their importance in the spending of the appropriate population group. Local
data are then combined to obtain a U.S. city average. For the CPI-U and CPI-W, separate indexes are
also published by size of city, by region of the country, for cross-classifications of regions and
population-size classes, and for 23 selected local areas. Area indexes do not measure differences in the
level of prices among cities; they only measure the average change in prices for each area since the base
period. For the C-CPI-U, data are issued only at the national level. The CPI-U and CPI-W are
considered final when released, but the C-CPI-U is issued in preliminary form and subject to three
subsequent quarterly revisions.

The index measures price change from a designed reference date. For most of the CPI-U and the CPI-W,
the reference base is 1982-84 equals 100. The reference base for the C-CPI-U is December 1999 equals
100. An increase of 7 percent from the reference base, for example, is shown as 107.000. Alternatively,
that relationship can also be expressed as the price of a base period market basket of goods and services
rising from $100 to $107.

Sampling Error in the CPI

The CPI is a statistical estimate that is subject to sampling error because it is based upon a sample of
retail prices and not the complete universe of all prices. BLS calculates and publishes estimates of the 1-
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month, 2-month, 6-month, and 12-month percent change standard errors annually for the CPI-U. These
standard error estimates can be used to construct confidence intervals for hypothesis testing. For
example, the estimated standard error of the 1-month percent change is 0.03 percent for the U.S. all
items CPI. This means that if we repeatedly sample from the universe of all retail prices using the same
methodology, and estimate a percentage change for each sample, then 95 percent of these estimates will
be within 0.06 percent of the 1-month percentage change based on all retail prices. For example, for a 1-
month change of 0.2 percent in the all items CPI-U, we are 95 percent confident that the actual percent
change based on all retail prices would fall between 0.14 and 0.26 percent. For the latest data, including
information on how to use the estimates of standard error, see www.bls.gov/cpi/tables/variance-
estimates/home.htm.

Calculating Index Changes

Movements of the indexes from 1 month to another are usually expressed as percent changes rather than
changes in index points, because index point changes are affected by the level of the index in relation to
its base period, while percent changes are not. The following table shows an example of using index
values to calculate percent changes:

Item A Item B Item C
Year I 112.500 225.000 110.000
Year II 121.500 243.000 128.000
Change in index 9.000 18.000 18.000

points

Percent change | 9.0/112.500 x 100 =8.0| 18.0/225.000 x 100 =8.0| 18.0/110.000 x 100 = 16.4

Use of Seasonally Adjusted and Unadjusted Data

The Consumer Price Index (CPI) program produces both unadjusted and seasonally adjusted data.
Seasonally adjusted data are computed using seasonal factors derived by the X-13ARIMA-SEATS
seasonal adjustment method. These factors are updated each February, and the new factors are used to
revise the previous 5 years of seasonally adjusted data. The factors are available at
www.bls.gov/cpi/tables/seasonal-adjustment/seasonal-factors-2025.xIsx. For more information on data
revision scheduling, please see the Factsheet on Seasonal Adjustment at www.bls.gov/cpi/seasonal-
adjustment/questions-and-answers.htm and the Timeline of Seasonal Adjustment Methodological
Changes at www.bls.gov/cpi/seasonal-adjustment/timeline-seasonal-adjustment-methodology-
changes.htm.

How to Use Seasonally Adjusted and Unadjusted Data

For analyzing short-term price trends in the economy, seasonally adjusted changes are usually preferred
since they eliminate the effect of changes that normally occur at the same time and in about the same
magnitude every year—such as price movements resulting from weather events, production cycles,
model changeovers, holidays, and sales. This allows data users to focus on changes that are not typical
for the time of year.

The unadjusted data are of primary interest to consumers concerned about the prices they actually pay.
Unadjusted data are also used extensively for escalation purposes. Many collective bargaining contract
agreements and pension plans, for example, tie compensation changes to the Consumer Price Index
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before adjustment for seasonal variation. BLS advises against the use of seasonally adjusted data in
escalation agreements because seasonally adjusted series are revised annually for five years.

Intervention Analysis

The Bureau of Labor Statistics uses intervention analysis seasonal adjustment (IASA) for some CPI
series. Sometimes extreme values or sharp movements can distort the underlying seasonal pattern of
price change. Intervention analysis seasonal adjustment is a process by which the distortions caused by
such unusual events are estimated and removed from the data prior to calculation of seasonal factors.
The resulting seasonal factors, which more accurately represent the seasonal pattern, are then applied to
the unadjusted data.

For example, this procedure was used for the motor fuel series to offset the effects of the 2009 return to
normal pricing after the worldwide economic downturn in 2008. Retaining this outlier data during
seasonal factor calculation would distort the computation of the seasonal portion of the time series data
for motor fuel, so it was estimated and removed from the data prior to seasonal adjustment. Following
that, seasonal factors were calculated based on this “prior adjusted” data. These seasonal factors
represent a clearer picture of the seasonal pattern in the data. The last step is for motor fuel seasonal
factors to be applied to the unadjusted data.

For the seasonal factors introduced for January 2025, BLS adjusted 63 series using intervention analysis
seasonal adjustment, including selected food and beverage items, motor fuels and vehicles.

Revision of Seasonally Adjusted Indexes

Seasonally adjusted data, including the U.S. city average all items index levels, are subject to revision
for up to 5 years after their original release. Every year, economists in the CPI calculate new seasonal
factors for seasonally adjusted series and apply them to the last 5 years of data. Seasonally adjusted
indexes beyond the last 5 years of data are considered to be final and not subject to revision. For January
2025, revised seasonal factors and seasonally adjusted indexes for 2020 to 2024 were calculated and
published. For series which are directly adjusted using the Census X-13ARIMA-SEATS seasonal
adjustment software, the seasonal factors for 2024 will be applied to data for 2025 to produce the
seasonally adjusted 2025 indexes. Series which are indirectly seasonally adjusted by summing
seasonally adjusted component series have seasonal factors which are derived and are therefore not
available in advance.

Determining Seasonal Status

Each year the seasonal status of every series is reevaluated based upon certain statistical criteria. Using
these criteria, BLS economists determine whether a series should change its status from "not seasonally
adjusted" to "seasonally adjusted", or vice versa. If any of the 81 components of the U.S. city average all
items index change their seasonal adjustment status from seasonally adjusted to not seasonally adjusted,
not seasonally adjusted data will be used in the aggregation of the dependent series for the last 5 years,
but the seasonally adjusted indexes before that period will not be changed. For 2025, 34 of the 81
components of the U.S. city average all items index are not seasonally adjusted.

Contact Information

For additional information about the CPI visit www.bls.gov/cpi or contact the CPI Information and
Analysis Section at 202-691-7000 or cpi_info@bls.gov.

For additional information on seasonal adjustment in the CPI visit www.bls.gov/cpi/seasonal-
adjustment/home.htm

If you are deaf, hard of hearing, or have a speech disability, please dial 7-1-1 to access
telecommunications relay services.



Table 1. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,

December 2025
[1982-84=100, unless otherwise noted]

Unadjusted percent

Seasonally adjusted percent

Fiqr?:;g\r,e Unadjusted indexes change change
; Dec. Nov. Sep. Oct. Nov.
Expenditure category ®ne | Dec. | Nov. | Dec. | 2024- | 2025 2055 | 2005 | 2025
2025 2024 2025 2025 Dec. Dec. Oct. Nov. Dec.
2025 2025 2025 2025 2025
AllTEEMS. . 100.000 315.605 324.122 324.054 2.7 0.0 - - 0.3
FOOd. .. 13.657  333.566 341.721 343.795 3.1 0.6 - - 0.7
Food athome.............cooviiiiiiinen, 7.973 308.380 313.954 315.664 24 0.5 - - 0.7
Cereals and bakery products............ 1.095 356.574 361.255 361.984 1.5 0.2 - - 0.6
Meats, poultry, fish, and eggs............ 1.644 333.659 347.565 346.815 3.9 -0.2 - - -0.2
Dairy and related products’.............. 0.709 271.358 266.491 268.951 -0.9 0.9 - - 0.9
Fruits and vegetables..................... 1.307 353.630 355.125 355.246 0.5 0.0 - - 0.5
Nonalcoholic beverages and beverage
materials..........coooieiiii 0.915 220.762 231.235 232.021 5.1 0.3 - - 0.4
Other food at home........................ 2304 272.362 275.668 279.814 2.7 1.5 - - 1.6
Food away from home™...................... 5.684 374.644 387.202 389.889 4.1 0.7 - - 0.7
ENergy....cooviiiiii 6.315 267.963 279.588 274.131 2.3 -2.0 - - 0.3
Energy commodities......................... 3.105 277.772 283.746  269.403 -3.0 -5.1 - - -0.4
Fueloil.......ooooii 0.079 341.794 373.093 367.209 7.4 -1.6 - - -1.5
Motor fuel.........cooviiiiii 2968 271.629 277.520 262.906 -3.2 -5.3 - - -0.4
Gasoline (all types)..........ccoouvennn 2.883  270.667 276.152 261.466 -3.4 -5.3 -2.1 3.0 -0.5
Energy services............ooooiiiiiiiiinnn. 3.210 269.388 287.021 290.037 7.7 1.1 - - 1.0
Electricity........oooveiiiii 2.432 276.700 294.939 295.121 6.7 0.1 - - -0.1
Utility (piped) gas service................. 0.777 242224 257.731 268.415 10.8 4.1 - - 4.4
All items less food and energy................ 80.028 322.007 330.425 330.506 2.6 0.0 - - 0.2
Commodities less food and energy
commodities...........oovviiiiiiiiiia 19.223 163.712 166.693 166.037 1.4 -0.4 - - 0.0
Apparel..... ..o 2.461 127.354 129.763 128.122 0.6 -1.3 - - 0.6
New vehicles..........c.ooviiiiiint. 4.302 177552 178.575 178.034 0.3 -0.3 0.1 0.2 0.0
Used cars and trucks...................... 2.406 180.317 186.367 183.265 1.6 -1.7 0.7 0.3 -1.1
Medical care commodities’............... 1.504 412.381 417.161 418.532 1.5 0.3 - - 0.3
Alcoholic beverages...................... 0.831 291.832 298.310 298.085 2.1 -0.1 - - -0.1
Tobacco and smoking products’........ 0.502 1,585.901 1,696.091 1,693.007 6.8 -0.2 - - -0.2
Services less energy services.............. 60.805 423.207 435.344 436.025 3.0 0.2 - - 0.3
Shelter.......coooiiii 35.514  407.242 418.593 420.134 3.2 0.4 - - 0.4
Rent of primary residence............. 7.491 428.151  439.275 440.667 2.9 0.3 - - 0.3
Owners’ equivalent rent of
residences?............coeevvinennnn.. 26.362  420.077 432.724 434.166 3.4 0.3 - - 0.3
Medical care services..................... 6.779 619.686 639.455 641.566 3.5 0.3 - - 0.4
Physicians’ services'................... 1.804  423.860 430.623 431.766 1.9 0.3 - - 0.3
Hospital services™3..................... 1.985  418.467 441.457 446.056 6.6 1.0 - - 1.0
Transportation services................... 6.265 439.523 448.507 446.138 1.5 -0.5 - - 0.5
Motor vehicle maintenance and
repair!. ... 1.0569  417.312 445325 439.752 5.4 -1.3 - - -1.3
Motor vehicle insurance................ 2.816 868.417 - 892.879 2.8 - - - -
Airline fares............ccooiiii, 0.868  262.556 254.924 253.714 -3.4 -0.5 - - 5.2

" Not seasonally adjusted.
2 Indexes on a December 1982=100 base.
3 Indexes on a December 1996=100 base.

NOTE: The Oct 2025 data values are not available due to the 2025 lapse in appropriations.



Table 2. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by detailed expenditure
category, December 2025
[1982-84=100, unless otherwise noted]

Unadjusted percent )
Seasonally adjusted percent change
Relative change vad P 9
: importance Dec. Nov. Sep. Oct. Nov.
E dit t
xpendiiure category Nov. 2024- 2025- 2025- 2025- 2025-
2025 Dec. Dec. Oct. Nov. Dec.
2025 2025 2025 2025 2025
Al EMS. . 100.000 2.7 0.0 - - 0.3
FOOD. . 13.657 3.1 0.6 - - 0.7
Food at home........ooiii e 7.973 2.4 0.5 - - 0.7
Cereals and bakery products.............ccooiiiiiiiiiinn.. 1.095 1.5 0.2 - - 0.6
Cereals and cereal products..............ccvevvivinnnn.. 0.332 -0.4 -0.3 - - -0.3
Flour and prepared flour mixes......................... 0.029 2.4 0.8 - - 1.1
Breakfast cereal’.............ooooiiiiiiiiiiii 0.146 0.6 -1.0 - - -1.0
Rice, pasta, cornmeal..............cooooiiiiiii. 0.157 -1.7 0.0 - - 0.1
Rice™ 2 8 - 0.8 1.0 - - 1.0
Bakery products™...........cooiiiiiii 0.763 2.3 0.4 - - 0.4
Bread™ 2. ... ... 0.140 2.2 1.1 - - 1.1
White bread™3................ooi - 2.1 2.0 - - 2.0
Bread other than white™3.......................... - 2.2 0.1 - - 0.1
Fresh biscuits, rolls, muffins®......................... 0.134 3.6 1.4 - - 2.0
Cakes, cupcakes, and cookies'...................... 0.216 3.3 -0.7 - - -0.7
CooKIeS™ 3. - 3.7 2.2 - - 2.2
Fresh cakes and cupcakes™3..................... - 2.3 0.4 - - 0.4
Other bakery products. ...........ccooviiiiiiine.. 0.273 1.1 0.5 - - 0.6
Fresh sweetrolls, coffeecakes, doughnuts 3.... - 1.7 0.0 - - 0.0
Crackers, bread, and cracker products®......... - 2.7 0.9 - - 0.8
Frozen and refrigerated bakery products, pies,
tarts, turnovers®. ... - -2.6 0.0 - - 1.0
Meats, poultry, fish, and eggs..........ccooviiiiiiiiiininn. 1.644 3.9 -0.2 - - -0.2
Meats, poultry, and fish................ooo 1.510 6.9 -0.1 - - 0.5
MEALS. ...t 0.979 9.2 -0.1 - - 0.6
Beefandveal...........ccoooiiiiiii 0.502 16.4 0.4 - - 1.0
Uncooked ground beef'............................ 0.225 15.5 0.2 - - 0.2
Uncooked beef roasts®.................ccocevnnn. 0.066 17.5 -2.3 - - -1.6
Uncooked beef steaks®..................ocevenenn. 0.144 17.8 2.2 - - 3.1
Uncooked other beef and veal™2................. 0.068 15.3 -0.2 - - -0.2
POrK. 0.287 0.8 -1.4 - - 0.3
Bacon, breakfast sausage, and related
ProdUCES2. ... e 0.101 -0.2 -1.9 - - -0.8
Bacon and related products®.................... - 0.7 -2.3 - - -1.0
Breakfast sausage and related products® °. .. - -0.8 -0.9 - - -1.4
Ham. . 0.044 0.6 -2.5 - - 1.8
Ham, excluding canned®........................ - 0.5 -2.8 - - 1.6
Pork chops™ ..o 0.047 1.2 5.0 - - 5.0
Other pork including roasts, steaks, and ribs?... 0.095 1.9 -3.4 - - -1.6
Other meats.........ccooviiiiiiii i 0.190 5.1 0.2 - - 0.0
Frankfurters®. ..........cccooiiiiii - 6.6 2.3 - - 2.6
Lunchmeats™ 23 ... ... - 3.1 -0.7 - - -0.7
POURIY. ..o 0.284 1.4 0.3 - - 0.8
ChiCKeN?. ...\ e 0.213 1.2 0.1 - - 0.4
Fresh whole chicken®............................ - -1.2 -0.7 - - -0.2
Fresh and frozen chicken parts®............... - 2.0 0.2 - - 0.3
Other uncooked poultry including turkey?........ 0.071 2.2 0.7 - - 2.2
Fish and seafood..............cooiiiiiiiiii 0.248 4.4 -0.6 - - -0.2
Fresh fish and seafood™ 2.......................... 0.143 3.6 -1.2 - - -1.2
Processed fish and seafood?...................... 0.104 5.5 0.2 - - 0.7
Shelf stable fish and seafood®.................. - 3.4 1.4 - - 0.8
Frozen fish and seafood®........................ - 8.6 -0.9 - - 0.3
EQOS. et 0.134 -20.9 -1.2 - - -8.2

See footnotes at end of table.



Table 2. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by detailed expenditure

category, December 2025 — Continued
[1982-84=100, unless otherwise noted]

Unadjusted percent

Seasonally adjusted percent change

Relative change

. importance Dec. Nov. . . Nov.
Expenditure category "No. 2024- 2025- S0 S00s 2025.

2025 Dec. Dec. Oct. Nov. Dec.

2025 2025 2025 2025 2025

Dairy and related products™....................cooeiiinit. 0.709 -0.9 0.9 - - 0.9
MilKT 2, 0.193 -1.0 0.1 - - 0.1
Fresh whole milk™ 3. - -1.0 0.5 - - 0.5
Fresh milk other than whole™23....................... - -1.1 -0.2 - - -0.2
Cheese and related products’..................ccceenenn. 0.241 -1.6 1.4 - - 1.4
Ice cream and related products..................oooiil 0.127 0.8 1.7 - - 2.2
Other dairy and related products®........................ 0.147 -1.1 0.6 - - 0.9
Fruits and vegetables......................o 1.307 0.5 0.0 - - 0.5
Fresh fruits and vegetables................................ 1.092 0.3 -0.2 - - 0.4
Fresh fruits............ooooi 0.555 0.7 -0.8 - - 1.0
APPIES. .. 0.078 1.3 0.7 - - 0.3
Bananas’. ... ..ii e 0.114 5.9 -1.6 - - -1.6
Citrus fruits?. ..o 0.062 0.8 -0.6 - - 55
Oranges, including tangerines®.................... - 21 -2.5 - - 5.3

Other fresh fruits®.............ccooiiiiiiiiiene 0.301 -1.2 -0.9 - - -1.1
Fresh vegetables..............coooii 0.538 -0.2 0.3 - - -0.2
Potatoes. ........ovuiii 0.076 -3.4 1.1 - - 0.8
Lettuce. .. v 0.073 7.3 1.1 - - 1.7
Tomatoes........c.ovvviiiii i 0.089 -3.0 -0.1 - - -0.6
Other fresh vegetables..................ooooien. 0.299 -0.3 0.1 - - -0.3
Processed fruits and vegetables®...................... 0.214 15 1.3 - - 0.6
Canned fruits and vegetables®....................... 0.086 1.6 1.1 - - 0.1
Canned fruits® ... - 34 1.5 - - 0.5
Canned vegetables®3................cooovienens. - 0.5 0.8 - - 0.0
Frozen fruits and vegetables®........................ 0.064 0.0 2.3 - - 2.4
Frozen vegetables®..............cocoviiiininnnn. - -1.6 25 - - 2.8

Other processed fruits and vegetables including

dried?. . 0.065 2.9 0.7 - - -0.6

Dried beans, peas, and lentils™ 23, .............. - 2.1 0.7 - - 0.7
Nonalcoholic beverages and beverage materials......... 0.915 5.1 0.3 - - 0.4
Juices and nonalcoholic drinks®........................... 0.626 2.3 0.4 - - 0.5
Carbonated drinks............ccoovviiiiiii 0.341 3.0 0.3 - - 0.7
Frozen noncarbonated juices and drinks™2.......... 0.004 55 -0.3 - - -0.3
Nonfrozen noncarbonated juices and drinks?......... 0.281 1.3 0.6 - - 0.4
Beverage materials including coffee and tea®........... 0.288 11.8 0.2 - - 0.5
COffee. v 0.154 19.8 1.2 - - 1.9
Roasted coffee®..........coooeiiiiiiiiii - 18.7 1.3 - - 1.5
Instant coffee™ 3. - 28.0 1.0 - - 1.0
Other beverage materials including tea™2............ 0.134 3.8 -1.0 - - -1.0
Other food at home. ..o 2.304 2.7 1.5 - - 1.6
Sugar and SWeets..........coiiiiiiiii 0.342 6.9 0.9 - - 0.8
Sugar and sugar substitutes............................ 0.027 0.6 0.0 - - 0.4
Candy and chewing gum?............ccoooviiinainnns. 0.246 10.0 0.7 - - 0.5
Other sweets?............ooiviiiiiieiieeieeea 0.070 -0.4 1.9 - - 2.2
Fatsand oils.............coooi 0.241 0.8 1.8 - - 1.8
Butter and margarine®...............ccoeiniiiiiinnn. 0.052 2.2 0.5 - - 0.5
BUEI®. .. - -3.4 0.1 - - 0.2
Margarine®. .........ooiiiii - 5.0 0.7 - - 0.3
Salad dressing™ 2. . ..ot 0.066 5.6 3.0 - - 3.0
Other fats and oils including peanut butter®.......... 0.123 -0.4 1.8 - - 1.9
Peanut butter™ 25, ... - 1.4 4.3 - - 4.3
Other foodS. .....vveii i 1.721 2.2 1.6 - - 1.8
SOUPS. ettt ettt 0.103 2.3 1.8 - - 1.8
Frozen and freeze dried prepared foods........... 0.270 0.3 1.1 - - 0.8

See footnotes at end of table.



Table 2. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by detailed expenditure
category, December 2025 — Continued
[1982-84=100, unless otherwise noted]

Relative Unadjzzt:r?gzercent Seasonally adjusted percent change
. importance Dec. Nov. . . Nov.

Expenditure category "No. 2024- 2025- S0 S00s 2025.
2025 Dec. Dec. Oct. Nov. Dec.

2025 2025 2025 2025 2025
SNACKS. .. 0.361 2.2 0.4 - - 1.1
Spices, seasonings, condiments, sauces........... 0.374 1.7 15 - - 1.9
Salt and other seasonings and spices® >........ - 2.1 0.3 - - 1.0
Olives, pickles, relishes®3......................... - 2.2 0.4 - - 0.9
Sauces and gravies® ... - 1.7 1.9 - - 2.2
Other condiments®..............ccooceiiiiiinnnn. - 5.2 1.4 - - 2.4
Baby food and formula™2.......................oc.. 0.059 0.8 0.2 - - 0.2
Other miscellaneous foods?.......................... 0.554 3.6 2.7 - - 2.9
Prepared salads®“*......................ccoeeinnn. - 2.9 0.3 - - 0.1
Food away from home™..................ocooiiiiiiie 5.684 41 0.7 - - 0.7
Full service meals and snacks™2...............occeevvinnen. 2.465 4.9 0.8 - - 0.8
Limited service meals and snacks"2....................... 2.843 3.3 0.6 - - 0.6
Food at employee sites and schools™2.................... 0.073 3.8 0.3 - - 0.3
Food at elementary and secondary schools™ 2 °....... - 1.2 0.1 - - 0.1
Food from vending machines and mobile vendors™ 2. . .. 0.057 6.0 0.5 - - 0.5
Other food away from home™2....................ccoeeee. 0.246 5.0 0.2 - - 0.2
ENergy. ..o 6.315 2.3 -2.0 - - 0.3
Energy commodities.............oooiiii 3.105 -3.0 -5.1 - - -0.4
Fuel oil and other fuels...............coooiiiii s 0.138 1.2 -0.5 - - 0.6
Fuel oil... ..o 0.079 7.4 -1.6 — - -1.5
Propane, kerosene, and firewood®........................ 0.059 -5.9 0.9 - - 0.0
Motor fuel.......ooi e 2.968 -3.2 -5.3 - - -0.4
Gasoline (all types).......cvviriiiiii i 2.883 -3.4 -5.3 -2.1 3.0 -0.5
Gasoline, unleaded regular®............................ - -3.8 -5.5 2.4 3.0 -0.5
Gasoline, unleaded midgrade® 7....................... - 2.2 -4.6 -1.4 2.6 -0.3
Gasoline, unleaded premium®.......................... - -1.3 -4.3 -1.0 2.7 -0.1
Other motor fuels™ ... . ... 0.084 3.5 -35 - - -3.5
Energy services. ... 3.210 7.7 1.1 - - 1.0
ElectriCity. ... 2.432 6.7 0.1 - - -0.1
Utility (piped) gas service...........coovviiiiiiiinininnnn. 0.777 10.8 4.1 - - 4.4
All items less food and energy..............coooiiiiiiiiiin... 80.028 2.6 0.0 - - 0.2
Commodities less food and energy commodities............ 19.223 1.4 -0.4 - - 0.0
Household furnishings and supplies®....................... 3.387 3.4 0.4 - - 0.5
Window and floor coverings and other linens?.......... 0.238 2.7 0.8 - - 0.6
Floor coverings™ 2........cooiiiii i 0.059 3.1 0.3 - - 0.3
Window coverings™2..... ... 0.056 8.9 3.6 - - 3.6
Other INeNS2. ... .o 0.124 -0.1 -0.2 - - -0.4
Furniture and bedding™................ocociiiiiiiin 0.798 3.6 -0.4 - - -0.4
Bedroom furniture’......... ..o 0.252 3.3 1.4 - - 1.4
Living room, kitchen, and dining room furniture™ 2. .. 0.391 4.0 -1.3 - - -1.3
Other furniture®..............coooiiiiiiiiiien 0.145 2.9 -0.8 - - -0.9
APPlIANCESZ. ... . 0.215 -1.7 -5.1 - - -4.3
Major appliances?.............cocovieiniiiiaiiiiinns 0.068 1.9 -2.0 - - 2.2
Laundry equipment™ 3. ... - -1.2 -4.1 - - -4.1
Other appliances?..........covvvieiiiei i 0.144 -3.5 -6.5 - - -5.2
Other household equipment and furnishings?........... 0.490 5.2 2.6 - - 3.0
Clocks, lamps, and decorator items™.................. 0.283 3.9 2.2 - - 2.2
Indoor plants and flowers®......................coeeel 0.115 7.2 2.4 - - 1.8
Dishes and flatware™ 2................cocoiiiiiiins 0.035 1.0 5.8 - - 5.8
Nonelectric cookware and tableware?................. 0.057 10.4 3.5 - - 3.5
Tools, hardware, outdoor equipment and supplies’ 2.. 0.849 5.4 1.3 - - 1.3
Tools, hardware and supplies®......................... 0.246 5.2 0.1 - - 0.0
Outdoor equipment and supplies™2................... 0.364 57 2.3 - - 2.3

See footnotes at end of table.



Table 2. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by detailed expenditure
category, December 2025 — Continued
[1982-84=100, unless otherwise noted]

Relative Unadjzzt:r?gzercent Seasonally adjusted percent change
. importance Dec. Nov. . . Nov.
Expenditure category "No. 2024- 2025- S0 S00s 2025.
2025 Dec. Dec. Oct. Nov. Dec.
2025 2025 2025 2025 2025
Housekeeping supplies’................ccooeiiiiiiinn. 0.797 1.7 0.2 - - 0.2
Household cleaning products™2........................ 0.294 1.7 0.9 - - 0.9
Household paper products™2.................ccevenen 0.178 1.2 -1.6 - - -1.6
Miscellaneous household products™2................. 0.325 2.1 0.7 - - 0.7
APPArel. ... 2.461 0.6 -1.3 - - 0.6
Men’s and boys’ apparel..............coooiiii 0.646 -0.1 -1.5 - - 0.1
Men’s apparel...........coooiiiiiiiii 0.522 0.5 -1.5 - - 0.4
Men'’s suits, sport coats, and outerwear............ 0.086 -1.8 -2.9 - - 0.6
Men’s underwear, nightwear, swimwear, and
ACCESSONES. .ttt e ettt 0.139 3.2 1.1 - - 3.4
Men’s shirts and sweaters®........................... 0.149 0.1 -2.4 - - -0.5
Men’s pants and shorts.................oooii 0.132 -0.2 -2.1 - - -1.0
Boys’ apparel...........coooiiiiii 0.124 -2.3 -1.5 - - -0.2
Women’s and girls’ apparel............c.oooiiiiiiinn.. 0.954 -0.3 -1.6 - - 1.0
Women’s apparel.........c.ccooiiiiiiiiii i 0.847 -0.7 -1.8 - - 0.7
WOmMEN’S OULEIWEear. ... ....vvieeeeeiiiiieaeaannnns 0.078 3.3 -2.6 - - -1.4
WomeNn’s dreSSes. ... ...vvviiiiiiiiiiiiiiiieeen 0.131 -0.9 -7.8 - - -2.7
Women'’s suits and separates®....................... 0.342 -0.3 -1.3 - - 1.2
Women’s underwear, nightwear, swimwear, and
ACCESSOMES®. ...\ttt 0.286 -2.0 0.5 - - 3.5
Girls” apparel. ..o 0.107 2.4 -0.2 - - 3.0
FOOtWEAN. ...\ 0.572 1.1 -0.7 - - 1.1
Men'’s footwear. ..........ooouiiiiiii i 0.195 1.7 -0.3 - - 1.7
Boys’ and girls’ footwear'.........................o...lL 0.109 -1.9 -0.8 - - -0.8
Women’s footwear. ..........ooeviiiiiiiiiien 0.268 1.9 -0.9 - - 0.5
Infants’ and toddlers’ apparel.............ccooiiiieiinnnn 0.102 3.9 1.0 - - 2.3
Jewelry and watches®...............cooiiiiiiiii 0.186 4.7 -1.5 - - 2.2
Watches™ 8. ..o 0.042 3.9 0.9 - - 0.9
JEWelryS. ..o 0.143 4.9 2.2 - - -3.1
Transportation commodities less motor fuel®.............. 7.205 0.9 -0.7 - - -0.3
New VehiCleS. ..o 4.302 0.3 -0.3 0.1 0.2 0.0
NeW Cars®.........c.oviiiiiii e - 0.5 -0.4 0.1 0.4 -0.1
New trucks® 10, ... .. ... - 0.2 -0.3 0.1 0.2 0.0
Used cars and truCKS. .........c.oovviiiiiiiiiiiiiie s 2.406 1.6 -1.7 0.7 0.3 -1.1
Motor vehicle parts and equipment™...................... 0.362 3.5 1.0 - - 1.0
TS 0.297 3.7 1.2 - - 1.2
Vehicle accessories other than tires™2................ 0.065 2.3 -0.2 - - -0.2
Vehicle parts and equipment other than tires™ 2. .. - 3.4 -0.9 - - -0.9
Motor oil, coolant, and fluids™3...................... - 0.6 1.6 - - 1.6
Medical care commodities..................coceeiniiiinnn.. 1.504 15 0.3 - - 0.3
Medicinal drugs™ ..o 1.324 1.5 0.5 - - 0.5
Prescription drugs™...............oooii 0.917 2.0 0.1 - - 0.1
Nonprescription drugs®................cccoiiiiiiiin.. 0.407 0.5 1.4 - - 1.8
Medical equipment and supplies™®....................... 0.180 1.5 -1.2 - - -1.2
Recreation commodities®..................ococoiiii. 1.821 1.2 -0.1 - - 0.1
Video and audio products®................ocooeiiiinnns. 0.250 1.2 -0.8 - - -0.4
Televisions. ... 0.083 -7.2 -1.5 - - -0.6
Other video equipment®...............cccoevivininnnn.. 0.028 -0.2 -3.0 - - -2.3
Audio equipment’..... ... 0.059 13.3 -1.1 - - -1.1
Recorded music and music subscriptions™2......... 0.075 3.2 1.1 - - 1.1
Pets and pet products™..............oooiiiiiiiiiiians 0.621 1.3 0.5 - - 0.5
Pet food and treats™ 2 2........................ - 1.2 0.2 - - 0.2
Purchase of pets, pet supplies, accessories™ 2 2. . .. - 1.0 0.9 - - 0.9
Sporting goods ..o 0.469 0.3 0.1 - - 0.1

See footnotes at end of table.



Table 2. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by detailed expenditure
category, December 2025 — Continued
[1982-84=100, unless otherwise noted]

Unadjusted percent )
Seasonally adjusted percent change
Relative change vad P 9
: importance Dec. Nov. Sep. Oct. Nov.
E dit t
xpendiiure category Nov. 2024- 2025- 2025- 2025- 2025-
2025 Dec. Dec. Oct. Nov. Dec.
2025 2025 2025 2025 2025
Sports vehicles including bicycles'..................... 0.235 0.9 0.5 - - 0.5
Sports equipment........ ... 0.218 -0.3 -0.4 - - -0.4
Photographic equipment and supplies................... 0.021 9.8 -0.8 - - 1.2
Photographic equipment™2 3. - 9.2 -1.3 - - -1.3
Recreational reading materials™........................... 0.099 3.8 -0.4 - - -0.4
Newspapers and magazines™2........................ 0.054 6.4 1.9 - - 1.9
Recreational books™ 2.............ccoviiiiiiiiiii 0.045 0.8 -3.1 - - -3.1
Other recreational goods?..............coeveeeinienannes. 0.362 1.0 -0.5 - - -0.2
103 V2T 0.283 0.8 -0.9 - - -0.5
Toys, games, hobbies and playground
equipment® 3. - 1.3 -0.8 - - -0.9
Sewing machines, fabric and supplies™2............. 0.021 -2.7 1.8 - - 1.8
Music instruments and accessories™2................ 0.044 4.2 0.7 - - 0.7
Education and communication commodities®.............. 0.716 -3.8 -1.6 - - -2.0
Educational books and supplies’......................... 0.041 0.8 -0.2 - - -0.2
College textbooks™ 3 1", .. ... ... - 1.1 0.1 - - 0.1
Information technology commaodities®.................... 0.675 -4.1 -1.7 - - -2.2
Computers, peripherals, and smart home
assistants™ ... .. 0.257 -0.6 -1.3 - - -1.3
Computer software and accessories2............... 0.025 4.4 7.0 - - 7.0
Telephone hardware, calculators, and other
consumer information items?......................l. 0.392 -6.8 -2.5 - - -3.3
Smartphones™ ™2, ... - -9.8 2.2 - - 2.2
Alcoholic beverages...........ccooiviiiiiiii 0.831 2.1 -0.1 - - -0.1
Alcoholic beverages at home.....................ocoe. 0.443 1.0 -0.5 - - 0.0
Beer, ale, and other malt beverages at home'....... 0.152 1.3 -0.4 - - -0.4
Distilled spirits at home™.....................ccoeinin. 0.102 1.8 -0.7 - - -0.7
Whiskey at home™3.................cooiin. - 2.0 - - - -
Distilled spirits, excluding whiskey, at home™ 2. ... - 25 -0.6 - - -0.6
Wine athome...............ooooi 0.188 0.3 -0.4 - - 0.1
Alcoholic beverages away from home'.................. 0.388 3.5 0.4 - - 0.4
Beer, ale, and other malt beverages away from
home™ 23 - 2.6 0.2 - - 0.2
Wine away from home™ 23, .. ......................... - 25 0.0 - - 0.0
Distilled spirits away from home" 23, ................. - 3.8 0.2 - - 0.2
Other goods®. .......covinii e 1.299 3.6 0.1 - - 0.1
Tobacco and smoking products’.......................... 0.502 6.8 -0.2 - - -0.2
Cigarettes™ 2., ... i 0.380 8.5 0.4 - - 0.4
Tobacco products other than cigarettes™2............ 0.116 1.2 2.1 - - -2.1
Personal care products’..............cooiiiiiiiiiiin 0.644 1.5 -0.3 - - -0.3
Hair, dental, shaving, and miscellaneous personal
care products™™ 2. ... .. 0.289 2.4 0.0 - - 0.0
Cosmetics, perfume, bath, nail preparations and
implements™........ ..o 0.345 0.8 -0.5 - - -0.5
Miscellaneous personal goods?...................cc.v.... 0.154 25 2.4 - - 2.6
Stationery, stationery supplies, gift wrap®............. - 1.8 2.4 - - 1.9
Services less energy Services............ooovveviiiiiiinannns 60.805 3.0 0.2 - - 0.3
Shelter. ... 35.514 3.2 0.4 - - 0.4
Rent of shelter'...........coooiiiii 35.086 3.1 0.4 - - 0.4
Rent of primary residence..............cccoooiiiiiit 7.491 2.9 0.3 - - 0.3
Lodging away from home?......................coe.ees 1.233 -0.8 1.2 - - 2.9
Housing at school, excluding board™............... 0.244 3.2 0.1 - - 0.2
Other lodging away from home including hotels
and MOtelS. ......ovii i 0.989 -1.8 15 - - 3.5
Owners’ equivalent rent of residences™.............. 26.362 3.4 0.3 - - 0.3

See footnotes at end of table.



Table 2. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by detailed expenditure
category, December 2025 — Continued
[1982-84=100, unless otherwise noted]

Relative Unadjzzt:r?gzercent Seasonally adjusted percent change
. importance Dec. Nov. . . Nov.
Expenditure category "No. 2024- 2025- S0 S00s 2025.
2025 Dec. Dec. Oct. Nov. Dec.
2025 2025 2025 2025 2025
Owners’ equivalent rent of primary residence'®. .. 25.159 3.3 0.3 — - 0.3
Tenants’ and household insurance™2................. 0.428 8.2 1.0 - - 1.0
Water and sewer and trash collection services®........... 1.096 4.7 0.4 - - 0.4
Water and sewerage maintenance’...................... 0.749 4.6 0.4 - - 0.4
Garbage and trash collection™ ™°......................... 0.347 4.8 0.4 - - 0.4
Household operations™ 2.............cooiiiieiiiieinss - - - - - -
Domestic services™ ... ... ....coiiiiiiiiiii - - - - - -
Gardening and lawncare services™2..................... - - - - - -
Moving, storage, freight expense®........................ 0.121 -17.0 -15.4 - - -14.3
Repair of household items™2................ccoooiiinnen. - - - - - -
Medical care services...........ccoviiiiiiiiiiiiiiiieean 6.779 3.5 0.3 - - 0.4
Professional SEervices. .........ocoviieiiiiiiiiiiiii et 3.684 2.5 0.3 - - 0.3
Physicians’ services™...............ccocoiiiiiiiiii 1.804 1.9 0.3 - - 0.3
Dental Services. .........ooiiiiiiiiii 0.949 3.8 0.5 - - 0.7
Eyeglasses and eye care™®...................o 0.337 3.1 -0.2 - - -0.2
Services by other medical professionals™®........... - - - - - -
Hospital and related services'............................. 2.319 6.7 0.9 - - 0.9
Hospital services™ ... ... 1.985 6.6 1.0 - - 1.0
Inpatient hospital services™ ™. .................... - - - - - -
Outpatient hospital services™®©.................... - 6.5 0.9 - - 0.9
Nursing homes and adult day services™.............. 0.167 4.3 0.1 - - 0.3
Care of invalids and elderly at home™®............... 0.167 10.7 0.0 - - 0.0
Health insurance™ ®.............cocoiiiiiiiiii 0.776 -0.5 -1.1 - - -1.1
Transportation Services.............covviiiiiiiiiii ... 6.265 1.5 -0.5 - - 0.5
Leased cars and trucks™ "L .. 0.378 - -0.6 -0.1 -0.3 -0.6
Carand truck rental®...............cocviiiiiiiiiiiennn. 0.127 -4.1 -4.3 - - -1.4
Motor vehicle maintenance and repair’.................. 1.059 5.4 -1.3 - - -1.3
Motor vehicle body work™..............ceoviiiiinnns. - - - - - -
Motor vehicle maintenance and servicing'............ 0.516 4.9 0.5 - - 0.5
Motor vehicle repair2...................c.c 0.425 6.2 -3.7 - - -3.7
Motor vehicle insurance...............oooeiiiiiiiieeann. 2.816 2.8 - - - -
Motor vehicle fees™ 2.............coiiiiiii 0.492 1.3 -0.7 - - -0.7
State motor vehicle registration and license
feES T 2 0.283 1.8 -0.5 - - -0.5
Parking and other fees™2......................ooeen. 0.196 0.6 -1.0 - - -1.0
Parking fees and tolls®3.............................. - 3.7 0.0 - - 0.0
Public transportation. ... 1.392 -2.0 0.7 - - 4.5
Airline fares. ... 0.868 -3.4 -0.5 - - 5.2
Other intercity transportation.....................ocoeee. 0.207 -2.6 2.3 - - 2.7
Ship fare™ 25, ... - -4.8 0.2 - - 0.2
Intracity transportation’..............c.cooiiiiiiiinns 0.313 2.5 2.7 - - 2.7
Intracity mass transit™ 38, ..................... - 0.9 -0.7 - - -0.7
Recreation services®...............ocooiiiiiiiiii 3.425 4.0 1.9 - - 1.8
Video and audio services®.......................ooeenil. 0.806 4.9 2.4 - - 2.3
Cable, satellite, and live streaming television
SEIVICE 0. 0.651 3.7 1.2 - - 1.1
Purchase, subscription, and rental of video™ 2....... 0.155 10.0 7.6 - - 7.6
Video discs and other media™23................... - 6.0 3.2 - - 3.2
Subscription and rental of video and video
games™ 23 - 29.0 19.5 - - 19.5
Pet services including veterinary?......................... 0.543 6.2 1.1 - - 1.1
Pet services® 3. ... ..o - 5.0 0.2 - - 0.7
Veterinarian services™ 2 3. - 7.1 2.0 - - 2.0
Photographers and photo processing™2................. 0.053 1.5 - - - -

See footnotes at end of table.



Table 2. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by detailed expenditure

category, December 2025 — Continued
[1982-84=100, unless otherwise noted]

Unadjusted percent

Seasonally adjusted percent change

Relative change
. importance Dec. Nov. . . Nov.
Expenditure category "No. 2024- 2025- S0 S00s 2025.
2025 Dec. Dec. Oct. Nov. Dec.
2025 2025 2025 2025 2025
Other recreation services?...................ccceeeeeene.. 2.022 3.1 1.9 - - 1.7
Club membership for shopping clubs, fraternal, or
other organizations, or participant sports fees?.... 0.795 0.4 0.5 - - 0.1
AdMISSIONS ... 0.733 5.7 3.6 - - 3.6
Admission to movies, theaters, and
concerts™ 23 - 6.7 2.4 - - 2.4
Admission to sporting events™ 3., ................. - -7.3 - - - -
Fees for lessons or instructions™®..................... 0.167 2.9 - - - -
Education and communication services®................... 4.951 1.1 -1.0 - - -0.8
Tuition, other school fees, and childcare................. 2.548 2.9 -0.1 - - 0.2
College tuition and fees..................cooiiiinen. 1.311 1.5 -0.2 - - 0.0
Elementary and high school tuition and fees......... 0.393 4.1 0.0 - - 0.4
Day care and preschool™®.............ccoieiviiinnn.. 0.739 4.8 0.0 - - 0.0
Technical and business school tuition and fees?..... 0.039 21 0.0 - - 0.1
Postage and delivery services?........................... 0.056 4.8 0.1 - - 0.6
POStage. .. .ovvie 0.053 4.6 0.0 3.3 0.3 0.5
Delivery Services®...........oviiiiiiiaiaaiiaeens 0.002 9.7 2.2 - - 2.4
Telephone services" 2..........cooviiiiiiiiiiieeian 1.406 -3.2 -2.8 - - -2.8
Wireless telephone services™2................ooeeeee. 1.238 -4.1 -3.3 0.0 1.1 -3.3
Residential telephone services™®...................... 0.168 3.7 1.4 - - 1.4
Internet services and electronic information
providers™ 2. ... 0.932 2.8 -0.7 - - -0.7
Other personal services™ 8...............coooviiiiiinn.. 1.672 4.7 -0.2 - - -0.2
Personal care services”............ocooiviiiiiiiiiiininn, 0.668 4.8 0.7 - - 0.7
Haircuts and other personal care services™?2........ 0.668 4.8 0.7 - - 0.7
Miscellaneous personal services'......................... 1.004 4.6 -0.8 - - -0.8
Legal services™ ®........cooiiiiiiii - - - - - -
Funeral expenses™ ©...............cccoiiiiiiiii 0.139 2.6 0.6 - - 0.6
Laundry and dry cleaning services™2................. 0.167 4.6 0.3 - - 0.3
Apparel services other than laundry and dry
cleaning™ .. ..o 0.028 7.0 0.5 - - 0.5
Financial services™ ©.............ccoiiiiiiiiiii 0.257 4.2 -35 - - -35
Checking account and other bank services' 2 2. .. - 0.4 0.3 - - 0.3
Tax return preparation and other accounting
fees™ 2 3 - - -4.5 - - -4.5

" Not seasonally adjusted.

2 Indexes on a December 1997=100 base.
3 Special index based on a substantially smaller sample.
4 Indexes on a December 2007=100 base.
5 Indexes on a December 2005=100 base.
% Indexes on a December 1986=100 base.
7 Indexes on a December 1993=100 base.
8 Indexes on a December 2009=100 base.
® Indexes on a December 1990=100 base.
19 Indexes on a December 1983=100 base.
" Indexes on a December 2001=100 base.
2 Indexes on a December 2019=100 base.
3 Indexes on a December 1982=100 base.
4 Indexes on a December 1996=100 base.

NOTE: The Oct 2025 data values are not available due to the 2025 lapse in appropriations.



Table 3. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, special aggregate indexes,
December 2025
[1982-84=100, unless otherwise noted]

Relative Unadusted indexes Unadjzf]t:r?gzercent Seasonallycﬁgjnu;éed percent
; ; tmpor Dec. Nov. Sep. Oct. Nov.
Special aggregate indexes ®hoe | Dec. | Nov. | Dec. | 2024 | 2025- 2005 | 2025 | 205
2025 2024 2025 2025 Dec. Dec. Oct. Nov. Dec.
2025 2025 2025 2025 2025
All items less food............oocoiiiiiiiiiinn. 86.343  312.824 321.391 321.005 2.6 -0.1 - - 0.2
All items less shelter..................ooon. 64.486  283.218 290.721 290.038 2.4 -0.2 - - 0.3
All items less food and shelter..................... 50.830 270.960 278.288 277.005 2.2 -0.5 - - 0.1
All items less food, shelter, and energy.......... 44515  274.762 281.568 280.865 2.2 -0.2 - - 0.1
All items less food, shelter, energy, and used
cars and trucks. ....... ..o 42.109 280.106 286.905 286.420 2.3 -0.2 - - 0.2
All items less medical care......................... 91.717  303.357 311.511 311.347 2.6 -0.1 - - 0.3
All items less energy..........ccooviieiiiieinnnnn. 93.685 322.828 331.188 331.550 2.7 0.1 - - 0.3
CommOdities. . ... 35.985 220.949 225557 224.618 1.7 -0.4 - - 0.2
Commodities less food, energy, and used
cars and trucks. .........oooiiiiii i 16.817  161.927 164.527 164.179 1.4 -0.2 - - 0.2
Commodities less food..................ooeeeit 22.328 174413 177.669 175.819 0.8 -1.0 - - -0.1
Commodities less food and beverages........ 21497 170.521 173.681 171.807 0.8 -1.1 - - -0.1
SEIVICES. . .t 64.015  409.105 421.567 422.416 3.3 0.2 - - 0.3
Services less rent of shelter'.................... 28.929  421.204 435.623 435.662 3.4 0.0 - - 0.2
Services less medical care services........... 57.236  392.933 404.836 405.589 3.2 0.2 - - 0.3
Durables.........ccooiiviii 10.870 121.747 123.844 123.216 1.2 -0.5 - - -0.4
Nondurables. ............ooooiiiiiiiiiiies 25115 274.260 280.413 279.357 1.9 -0.4 - - 0.8
Nondurables less food.................ooovenne 11.458 225262 229.777 226.218 0.4 -1.5 - - 0.6
Nondurables less food and beverages........ 10.627 221.206 225.602 221.848 0.3 -1.7 - - 0.6
Nondurables less food, beverages, and
apparel........ooooi 8.166  284.370 290.105 284.928 0.2 -1.8 - - 0.6
Nondurables less food and apparel............ 8.998 283.528 289.299 284.593 0.4 -1.6 - - 0.6
HOUSING. ..t 44448  338.883 349.973 351.072 3.6 0.3 - - 0.4
Education and communication®.................... 5.666 145.696 147.928 146.392 0.5 -1.0 - - -1.0
Education®........coiiiiiii e 2,589 305.662 314.643 314.408 2.9 -0.1 - - 0.2
Communication®............ccoeviverinininannnn.. 3.077 72.857 73.133 71.781 -1.5 -1.8 - - -1.9
Information and information processing?.... 3.022 68.451 68.657 67.364 -1.6 -1.9 - - -2.0
Information technology, hardware and
SEIVICES®. .. vt 1.616 6.721 6.784 6.708 -0.2 -1.1 - - -1.3
Recreation?...........oouiuiiiiiiiieieeeeeaae 5.246  138.343 140.821 142.505 3.0 1.2 - - 1.2
Video and audio®............cocviiiiiiiiiinns 1.056 116.849 119.563 121.524 4.0 1.6 - - 1.7
Pets, pet products and services?............... 1.163  223.988 230.172 231.923 3.5 0.8 - - 0.8
Photography?............covvveviiiiiiiiiaeenss 0.075 84.248 86.351 87.315 3.6 1.1 - - 1.7
Food and beverages..............cccooiiiiiiinn 14.488 330.812 338.857 340.780 3.0 0.6 - - 0.7
Domestically produced farm food............... 6.697  319.443 323.321 325.422 1.9 0.6 - — 0.6
Other services..........ocooiiiiiiiiiiiiiien 10.047  419.092 429.789 430.349 2.7 0.1 - - 0.2
Apparel less footwear............c.cooviiiiiinn... 1.888 118.997 121.285 119.542 0.5 -1.4 - — 0.4
Fuels and utilities....................oooonn. 4443 317.180 335.637 338.484 6.7 0.8 - - 0.8
Household energy...........ccoovviviiiiiinn.. 3.347 264.502 281.272 284.047 7.4 1.0 - - 1.0
Medical care..........ccooviieiiiiiiii s 8.283 569.189 585.213 587.144 3.2 0.3 - - 0.4
Transportation..............ooooiiiii 16.437 267.606 272.615 268.630 0.4 -1.5 - - 0.0
Private transportation.......................o. 15.045 266.883 273.036 268.511 0.6 -1.7 - - -0.5
New and used motor vehicles?............... 7.348 124.324 125.978 124.913 0.5 -0.8 - - -0.4
Utilities and public transportation.................. 7.755 260.830 268.264 268.823 3.1 0.2 - - 0.6
Household furnishings and operations........... 4.492 147.559 154.477 153.484 4.0 -0.6 - - -0.5
Other goods and services..............c.coeevunnnn. 2.971 564.600 588.935 588.451 4.2 -0.1 - - 0.3
Personal care...............oooiiiiiii 2469 283.952 294.713 294.531 3.7 -0.1 - - 0.4

" Indexes on a December 1982=100 base.
2 Indexes on a December 1997=100 base.
3 Indexes on a December 1988=100 base.
NOTE: The Oct 2025 data values are not available due to the 2025 lapse in appropriations.



Table 4. Consumer Price Index for All Urban Consumers (CPI-U): Selected areas, all items index, December
2025
[1982-84=100, unless otherwise noted]

Prici Percent change to Dec. 2025 from: Percent change to Nov. 2025 from:
ricin
Area Schedu?e‘ Dec. Oct. Nov. Nov. Sep. Oct.
2024 2025 2025 2024 2025 2025
U.S.city average.........coooviieiiiiiiiiii i M 2.7 - 0.0 2.7 -0.2 -
Region and area size?

Northeast........oooiiiiii M 3.3 - 0.2 3.1 0.0 -
Northeast - Size Class A........ccoevviiiiiiiiiiiiinn. M 3.3 - 0.3 3.1 0.1 -
Northeast - Size Class B/C>..........c.cccevvviviininnnn. M 3.2 - 0.1 3.0 -0.1 -
New England®...........cooiiiiiiiiiiiiiiieeae M 25 - -0.1 2.7 -0.4 -
Middle Atlantic®...........ooii i M 3.6 - 0.3 3.2 0.2 -

MiIAWESE. . ..ot M 2.7 - -0.1 3.0 -0.3 -
Midwest - Size Class A........coviiiiiiiiiiiii i M 2.1 - -0.4 2.6 -0.7 -
Midwest - Size Class B/C®..............ccooviiiinnn... M 3.0 - 0.0 3.2 0.0 -
East North Central®.............coiiiiiiiiie M 2.8 - -0.1 3.1 -0.2 -
West North Central®.............cooiiiiiiin M 2.4 - -0.2 2.7 -0.3 -

SOULN. L M 2.2 - 0.0 2.2 -0.2 -
South - Size Class A.......ccviiiiiii i M 1.8 - -0.1 1.8 -0.3 -
South - Size Class B/C3............coiiiiiiiiiin M 2.4 - 0.1 2.4 -0.2 -
South Atlantic. ... ... M 2.3 - 0.1 2.4 -0.1 -
East South Central®..............cooiviiiiiiiiiiannn, M 2.9 - 0.3 2.4 -0.2 -
West South Central®...............ccociiiiiiiiinn.. M 1.5 - -0.3 1.7 -0.5 -

A=) S M 2.9 - -0.2 3.0 -0.3 -
West - Size Class Ao M 3.0 - 0.0 3.0 -0.2 -
West - Size Class B/CS..........ccooiiiiiiiininnns. M 2.8 - -0.3 3.0 -0.4 -
Mountain®. . ... M 2.4 - -0.3 2.6 -0.5 -
PaCIfiC? . . M 3.1 - -0.1 3.2 -0.2 -

Size classes
Size Class AS.. ... M 2.6 - 0.0 2.6 -0.2 -
Size Class B/C3. ... M 2.8 - 0.0 2.8 -0.2 -
Selected local areas

Chicago-Naperville-Elgin, IL-IN-WIL ... M 2.2 - -0.2 25 -0.9 -

Los Angeles-Long Beach-Anaheim, CA.................. M 3.0 - -0.3 3.6 -0.1 -

New York-Newark-Jersey City, NY-NJ-PA............... M 3.4 - 0.4 3.0 0.2 -

Atlanta-Sandy Springs-Roswell, GA....................... 2 0.9 - - - - -

Baltimore-Columbia-Towson, MD®......................... 2 34 - — - - -

Detroit-Warren-Dearborn, MI.................cooiiiiiinnn. 2 2.1 - - - - -

Houston-The Woodlands-Sugar Land, TX................ 2 1.6 - — - - -

Miami-Fort Lauderdale-West Palm Beach, FL........... 2 2.6 - - - - -

Philadelphia-Camden-Wilmington, PA-NJ-DE-MD....... 2 3.9 - - - - -

Phoenix-Mesa-Scottsdale, AZ”...............c.ccoeevinnn. 2 2.2 - - - - -

San Francisco-Oakland-Hayward, CA..................... 2 3.0 - - - - -

Seattle-Tacoma-Bellevue, WA..........cccvvvvveeeea.... 2 3.1 - - - - -

St. Louis, MO-IL......ooiii e 2 2.0 - - - - -

Urban Alaska. . .......uueiiiii e 2 1.9 - — - - -

Boston-Cambridge-Newton, MA-NH....................... 1 - - - 2.8 -0.4 -

Dallas-Fort Worth-Arlington, TX.........cccoviiiiieaannn. 1 - - - 1.1 -0.6 -

Denver-Aurora-Lakewood, CO.............cccevveeeinnnn. 1 - - - 2.2 -0.6 -

Minneapolis-St.Paul-Bloomington, MN-WI................ 1 - - - 25 -0.7 -

Riverside-San Bernardino-Ontario, CA*................... 1 - - — 4.5 0.6 -

San Diego-Carlsbad, CA.............ccoiiiiiiii 1 — - — 4.0 0.1 -

Tampa-St. Petersburg-Clearwater, FL8................... 1 — - — 3.0 -0.3 —

Urban Hawaii..........coovviiiiii 1 - - — 2.4 0.3 -

Washington-Arlington-Alexandria, DC-VA-MD-WV®. . ... 1 - - - 2.4 -0.3 -

" Foods, fuels, and several other items are priced every month in all areas. Most other goods and services are priced as indicated: M - Every month.



1 - January, March, May, July, September, and November. 2 - February, April, June, August, October, and December.
2 Regions defined as the four Census regions.
% Indexes on a December 1996=100 base.
4 Indexes on a December 2017=100 base.
5 Indexes on a December 1986=100 base.
61998 - 2017 indexes based on substantially smaller sample.
7 Indexes on a December 2001=100 base.
8 Indexes on a 1987=100 base.
NOTE: Local area indexes are byproducts of the national CPI program. Each local index has a smaller sample size than the national index and is,
therefore, subject to substantially more sampling and other measurement error. As a result, local area indexes show greater volatility than the national

index, although their long-term trends are similar. Therefore, the Bureau of Labor Statistics strongly urges users to consider adopting the national
average CPI for use in their escalator clauses.

NOTE: The Oct 2025 data values are not available due to the 2025 lapse in appropriations.



Table 5. Chained Consumer Price Index for All Urban Consumers (C-CPI-U) and the Consumer Price Index for
All Urban Consumers (CPI-U): U.S. city average, all items index, December 2025
[Percent changes]

Month Y. Unadjusted 1-month percent change Unadjusted 12-month percent change
onth Year C-CPI-U’ | CPI-U C-CPI-U' CPI-U
December 2012...........cooiiiiiiiinnnn 1.5 1.7
December 2013....... ..ot 1.3 1.5
December 2014............cccoeiiiiiin... 0.5 0.8
December 2015...........ccooiiiinen... 0.4 0.7
December 2016............cccvvvvvinnnn... 1.8 2.1
December 2017.........ccoviviiiiiiinnn... 1.7 21
December 2018...........cccviiiiiiinnnnn 1.5 1.9
December 2019...........ccoviinnn. 1.8 2.3
December 2020...........cccvviiiiinnnan. 1.5 1.4
December 2021...........cccviiiiiiinnann 6.5 7.0
December 2022............cccoiiiiiiinn. 6.4 6.5
January 2023........ccccii 0.8 0.8 6.4 6.4
February 2023.........cccvvviiiiiiii 0.5 0.6 6.0 6.0
March 2023.........c.ccciiiiiii i 0.3 0.3 4.8 5.0
April 2023, 0.5 0.5 4.7 4.9
May 2023, 0.2 0.3 3.8 4.0
June 2023, ... 0.3 0.3 2.9 3.0
July 2023, ... 0.1 0.2 3.0 3.2
August 2023.......coiiiiii 0.4 0.4 3.5 3.7
September 2023..........cceiiiiiiiiann. 0.2 0.2 3.4 3.7
October 2023.........cccciiiiiiiiaaans 0.0 0.0 2.9 3.2
November 2023..............ccoiiiiiinnnn -0.3 -0.2 2.7 3.1
December 2023...........cccciiiiiiinann -0.1 -0.1 2.9 3.4
January 2024............co 0.5 0.5 2.6 3.1
February 2024...........ccooooi 0.6 0.6 2.8 3.2
March 2024.............cooiiiiiiii. . 0.6 0.6 3.1 3.5
April 2024... . 0.4 0.4 3.0 3.4
May 2024.......coiiiii i 0.1 0.2 2.9 3.3
JUNe 2024. ... 0.0 0.0 2.6 3.0
July 2024, ... 0.0 0.1 2.5 2.9
August 2024, 0.0 0.1 2.2 2.5
September 2024...........coiiiiiiii 0.1 0.2 2.1 2.4
October 2024...........cccciiiiiinnns 0.1 0.1 2.3 2.6
November 2024.................ccoiiinnne -0.1 -0.1 2.5 2.7
December 2024.............ccociiiiin.. 0.0 0.0 2.6 2.9
January 2025...... ... 0.6 0.7 2.7 3.0
February 2025.........cccvviiiiiiiiiin 0.4 0.4 2.6 2.8
March 2025.......ccviiiiiii i 0.2 0.2 2.1 2.4
April 2025. . ... 0.3 0.3 2.1 2.3
May 2025. ... .o 0.2 0.2 2.1 2.4
June 2025. ... 0.3 0.3 2.4 2.7
July 2025, ... 0.1 0.2 2.5 2.7
August 2025........coiiii 0.3 0.3 2.8 2.9
September 2025..........ccooiiiiiiiiinnn 0.3 0.3 2.9 3.0
November 2025.................ccoiiinnne - - 2.6 2.7
December 2025...........cccciiiiiin... -0.1 0.0 2.5 2.7

" The C-CPI-U is designed to be a closer approximation to a cost-of-living index in that it, in its final form, accounts for any substitution that
consumers make across item categories in response to changes in relative prices. Since the expenditure data required for the calculation of the
C-CPI-U are available only with a time lag, the C-CPI-U is issued first in preliminary form using the latest available expenditure data at that time and
is subject to four revisions.

Indexes are issued as initial estimates. Indexes are revised each quarter with the publication of January, April, July, and October data as updated

expenditure estimates become available. The C-CPI-U indexes are updated quarterly until they become final. January-March indexes are final in

January of the following year; April-June indexes are final in April of the following year; July-September indexes are final in July of the following year;

October-December indexes are final in October of the following year.

NOTE: The Oct 2025 data values are not available due to the 2025 lapse in appropriations.



Table 6. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,

December 2025, 1-month analysis table
[1982-84=100, unless otherwise noted]

One Month
i Seasonally | Seasonally Largest (L) or Smallest (S
_ imi‘?,'ﬁ‘;ﬁie adjusted | adjusted S‘;”,gf’d %easgn)ally adjusted( )
Expenditure category Nov. percent | effect on All median change since:®
2025 change ltems price
Nov. 2025- | Nov. 2025- h > Date Percent
Dec. 2025 | Dec. 2025' | ©"an9e change
AlLTEEIMS. . 100.000 0.3 - 0.05 - -

FOOQ. .. 13.657 0.7 0.097 0.07 L-Oct.2022 0.7

Food athome. ..o 7.973 0.7 0.058 0.12 L-Aug.2022 0.9

Cereals and bakery products..............ccovviiiiiiinnn.. 1.095 0.6 0.007 0.30 S-Aug.2025 0.1

Cereals and cereal products.............covivvieiinnnnn. 0.332 -0.3 -0.001 0.50 S-Jul.2025 -0.9

Flour and prepared flour mixes......................... 0.029 1.1 0.000 0.75 L-May 2025 1.1

Breakfast cereal®...............coiiiiiiii 0.146 -1.0 -0.001 0.93 S-Apr.2025 -2.5

Rice, pasta, cornmeal...............c.oooiiiiiii i 0.157 0.1 0.000 0.63 S-Jul.2025 -0.6

Rice™® % 8. - 1.0 - 0.73 L-Aug.2025 1.5

Bakery products®.............ooiiiiii 0.763 0.4 0.003 0.38 S-Aug.2025 0.0

Bread® ... ... 0.140 1.1 0.002 0.61 L-Apr.2025 1.6

White bread® ®...........cocooviiiiiii - 2.0 - 0.64 L-Aug.2022 2.6

Bread other than white*%.......................... - 0.1 - 1.08 S-Aug.2025 -0.9

Fresh biscuits, rolls, muffins®......................... 0.134 2.0 0.003 1.02 L-Oct.2024 2.9

Cakes, cupcakes, and cookies*...................... 0.216 -0.7 -0.002 0.59 S-Oct.2024 -0.9

COOKIES™ .. i - 2.2 - 0.80 S-Feb.2025 2.4

Fresh cakes and cupcakes®®..................... - 0.4 - 0.69 S-Aug.2025 -0.1

Other bakery products. ..........cccovviiieiiiiinen.n. 0.273 0.6 0.002 0.64 S-Aug.2025 0.4

Fresh sweetrolls, coffeecakes, doughnuts* ®.... - 0.0 - 0.84 S-Aug.2025 -2.3

Crackers, bread, and cracker products®......... - 0.8 — 1.02 S-Jul.2025 -1.2
Frozen and refrigerated bakery products, pies,

tarts, turnovers®................oc - 1.0 - 1.14 L-Jun.2025 1.8

Meats, poultry, fish, and €ggs..........coovviiiiiiiienn. 1.644 -0.2 -0.003 0.24 S-May 2025 -0.4

Meats, poultry, and fish...............coooiiiii 1.510 0.5 0.008 0.25 S-May 2025 -0.1

Meats. ... 0.979 0.6 0.006 0.31 S-May 2025 -0.1

Beefandveal..................oo 0.502 1.0 0.005 0.46 S-May 2025 -0.1

Uncooked ground beef®........................... 0.225 0.2 0.001 0.69 S-Apr.2025 0.0

Uncooked beef roasts®................cccoeeeinnn 0.066 -1.6 -0.001 1.10 S-May 2025 -1.8

Uncooked beef steaks®...............c.oocoeeunee. 0.144 3.1 0.004 0.81 L-Aug.2025 4.1

Uncooked other beef and veal*®................. 0.068 -0.2 0.000 0.88 S-Mar.2025 -0.7

POrK. .o 0.287 0.3 0.001 0.55 S-Aug.2025 0.2

Bacon, breakfast sausage, and related

Products®. ... 0.101 -0.8 -0.001 0.89 L-Aug.2025 1.2

Bacon and related products®.................... - -1.0 - 1.07 S-Apr.2025 -1.0

Breakfast sausage and related products® ©. .. - -1.4 - 1.18 L-Aug.2025 2.5

Ham. .o 0.044 1.8 0.001 1.06 L-Jul.2025 3.7

Ham, excluding canned®........................ - 1.6 - 1.11 L-Jul.2025 3.9

POrk ChOPS™. ... i 0.047 5.0 0.002 1.29 L-Oct.2021 5.0

Other pork including roasts, steaks, and ribs®... 0.095 -1.6 -0.001 1.20 S-Apr.2025 -25

Other meats. ........oooviiiiiiiii e 0.190 0.0 0.000 0.58 S-May 2025 -0.4

Frankfurters®...........cooocoiiiiiiii - 2.6 - 1.36 L-Jun.2025 9.0

Lunchmeats® > 6. ... - -0.7 - 0.76 S-Jun.2025 -2.1

POURKY. .o 0.284 0.8 0.002 0.50 L-Mar.2025 0.9

Chicken®. ... ... 0.213 0.4 0.001 0.53 L-Jun.2025 1.1

Fresh whole chicken®............................ - -0.2 - 0.99 S-Aug.2025 -0.5

Fresh and frozen chicken parts®............... - 0.3 - 0.69 L-Aug.2025 0.3

Other uncooked poultry including turkey®........ 0.071 2.2 0.002 1.20 L-Jul.2023 2.3

Fish and seafood............cccoiiiiiiiiiii 0.248 -0.2 0.000 0.60 L-Aug.2025 0.6

Fresh fish and seafood* ®.......................... 0.143 -1.2 -0.002 0.83 S-Jul.2024 -2.4

Processed fish and seafood®...................... 0.104 0.7 0.001 0.96 L-Aug.2025 0.8

Shelf stable fish and seafood®.................. - 0.8 - 1.43 L-Jun.2025 1.3

Frozen fish and seafood®........................ - 0.3 - 1.19 L-Aug.2025 1.7

See footnotes at end of table.



Table 6. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
December 2025, 1-month analysis table — Continued

[1982-84=100, unless otherwise noted]

One Month
i Seasonally | Seasonally Largest (L) or Smallest (S
_ imi‘?,'ﬁ‘;ﬁie adjusted | adjusted S‘;”,gf’d %easgn)ally adjusted( )
Expenditure category Nov. percent | effect on All median change since:®
2025 change ltems price
Nov. 2025- | Nov. 2025- h > Date Percent
Dec. 2025 | Dec. 2025' | ©"an9e change
oo 0.134 -8.2 -0.011 1.00 S-Apr.2025 -12.7
Dairy and related products®................cocoiiiiiiinnn.. 0.709 0.9 0.007 0.29 L-Mar.2025 1.0
MilK® 0.193 0.1 0.000 0.39 L-Jul.2025 1.9
Fresh whole milk*®..................cooii, - 0.5 - 0.49 L-Jul.2025 25
Fresh milk other than whole* ®%....................... - -0.2 - 0.55 L-Jul.2025 1.5
Cheese and related products®.................coovvnnn.. 0.241 1.4 0.003 0.69 L-Mar.2025 1.9
Ice cream and related products.....................o.eee 0.127 2.2 0.003 1.04 L-May 2025 2.4
Other dairy and related products®........................ 0.147 0.9 0.001 0.54 L-Jul.2025 1.3
Fruits and vegetables. ... 1.307 0.5 0.006 0.32 L-Aug.2025 1.6
Fresh fruits and vegetables.......................ol 1.092 0.4 0.005 0.41 L-Aug.2025 2.0
Fresh fruits....... ... 0.555 1.0 0.006 0.58 L-Aug.2025 1.0
APPIES. ..o 0.078 0.3 0.000 0.95 L-Aug.2025 3.5
Bananas®..........co.oiiiii 0.114 -1.6 -0.002 0.65 S-Jul.2024 -1.7
Citrus fruits®.........ooooi 0.062 5.5 0.003 0.88 L-Feb.2022 5.5
Oranges, including tangerines®.................... - 5.3 - 1.44 L-Dec.2021 8.7
Other fresh fruits®. ..o 0.301 -1.1 -0.003 1.11 S-Jul.2025 -2.6
Fresh vegetables.............coooo i 0.538 -0.2 -0.001 0.58 S-Mar.2025 -1.0
Potatoes........covviiiii 0.076 0.8 0.001 0.97 S-Jul.2025 2.3
Lettuce. .. oo 0.073 1.7 0.001 1.17 L-Aug.2025 3.5
TOMALOES. ... 0.089 -0.6 0.000 1.22 S-Jun.2025 -1.5
Other fresh vegetables......................... 0.299 -0.3 -0.001 0.79 L-Aug.2025 2.9
Processed fruits and vegetables®...................... 0.214 0.6 0.001 0.47 S-Aug.2025 -0.5
Canned fruits and vegetables®....................... 0.086 0.1 0.000 0.60 S-Jul.2025 0.0
Canned fruits® €. - 0.5 - 0.94 L-Aug.2025 0.5
Canned vegetables®®.............................. - 0.0 - 0.90 S-Jul.2025 -0.3
Frozen fruits and vegetables®........................ 0.064 2.4 0.002 0.89 L-Feb.2023 4.2
Frozen vegetables®.......................cocoui - 2.8 - 1.08 L-Feb.2023 4.2
Other processed fruits and vegetables including

dried®. ... 0.065 -0.6 0.000 0.66 S-Aug.2025 -1.8
Dried beans, peas, and lentils* €. .. ........... - 0.7 - 0.76 L-Jul.2025 0.7
Nonalcoholic beverages and beverage materials......... 0.915 0.4 0.004 0.40 S-Jul.2025 -0.5
Juices and nonalcoholic drinks®....................oo..e. 0.626 0.5 0.003 0.48 S-Aug.2025 -0.3
Carbonated drinks...........cocoiiiiiiiiiiiiiea 0.341 0.7 0.002 0.93 S-Aug.2025 -0.3
Frozen noncarbonated juices and drinks* ®.......... 0.004 -0.3 0.000 0.81 S-May 2025 -4.6
Nonfrozen noncarbonated juices and drinks®......... 0.281 0.4 0.001 0.49 S-Aug.2025 -0.7
Beverage materials including coffee and tea®........... 0.288 0.5 0.002 0.68 L-Aug.2025 2.8
COffEO. v 0.154 1.9 0.003 0.97 L-Aug.2025 3.6
Roasted coffee®.........ooviiiiiiiiii - 1.5 - 1.25 L-Aug.2025 4.1
Instant coffee® &..........cooviiiiiiiiii - 1.0 - 1.07 L-Aug.2025 4.9
Other beverage materials including tea*°............ 0.134 -1.0 -0.001 1.06 L-Aug.2025 1.5
Other food at home. ... 2.304 1.6 0.038 0.24 L-Jul.2022 1.9
Sugar and SWEELS. .......oviuiiii i 0.342 0.8 0.003 0.44 L-Jun.2025 0.9
Sugar and sugar substitutes..................l 0.027 0.4 0.000 0.62 L-Aug.2025 0.6

Candy and chewing gum®..............coivieiiennnn. 0.246 0.5 0.001 0.60 - -
Other sweets®.........coiiiiiiiieeea 0.070 2.2 0.002 0.82 L-Nov.2021 3.6
Fats and Oils...........cooieiiiiii 0.241 1.8 0.004 0.53 L-Aug.2022 1.8
Butter and margarine®..............c..coiiiiiiiiinnn. 0.052 0.5 0.000 0.99 L-Feb.2025 0.8
BUEIS. .. - 0.2 - 1.1 L-Aug.2025 1.3
Margaring®. .........oouueuieeiiii e - 0.3 - 1.56 L-Apr.2025 1.2
Salad dressing® 5.............cooiii 0.066 3.0 0.002 1.52 L-Sep.2024 3.3
Other fats and oils including peanut butter®.......... 0.123 1.9 0.002 0.68 L-May 2025 2.2
Peanut butter* 8. - 4.3 - 0.76 L-Jan.2012 6.9
Other foods. ......ovvieii i 1.721 1.8 0.031 0.30 L-Jul.2022 1.8

See footnotes at end of table.



Table 6. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
December 2025, 1-month analysis table — Continued

[1982-84=100, unless otherwise noted]

One Month
i Seasonally | Seasonally Largest (L) or Smallest (S
_ imi‘?,'ﬁ‘;ﬁie adjusted | adjusted S‘;”,gf’d %easgn)ally adjusted( )
Expenditure category Nov. percent | effect on All median change since:®
2025 change ltems price
Nov. 2025- | Nov. 2025- h > Date Percent
Dec. 2025 | Dec. 2025' | ©"an9e change

SOUPS. ettt 0.103 1.8 0.002 0.97 L-Aug.2025 1.8
Frozen and freeze dried prepared foods........... 0.270 0.8 0.002 0.69 S-Aug.2025 -1.2
SNACKS. . .ttt 0.361 1.1 0.004 0.78 S-Aug.2025 1.0
Spices, seasonings, condiments, sauces........... 0.374 1.9 0.007 0.50 L-Jul.2022 2.2

Salt and other seasonings and spices®©........ - 1.0 - 0.91 - -
Olives, pickles, relishes®®......................... - 0.9 - 0.90 L-Jun.2025 49
Sauces and gravies®®............................. - 2.2 - 0.70 L-Jul.2022 3.2
Other condiments®.................cocoeeiininnn.. - 2.4 - 1.10 L-Apr.2025 8.0
Baby food and formula*®............................ 0.059 0.2 0.000 0.57 S-Aug.2025 -0.9

Other miscellaneous foods®.......................... 0.554 2.9 0.016 0.54 L-EVER -
Prepared salads® 7............cocoviiiiiiiiininnn. - 0.1 - 0.98 L-Aug.2025 1.7
Food away from home®..............coooviiiiiiiiiiien 5.684 0.7 0.039 0.06 L-Oct.2022 0.9
Full service meals and snacks*5............................ 2.465 0.8 0.020 0.07 L-Oct.2022 1.1
Limited service meals and snacks*®5....................... 2.843 0.6 0.018 0.09 L-Jan.2024 0.6
Food at employee sites and schools*%.................... 0.073 0.3 0.000 0.29 L-Jul.2025 0.8

Food at elementary and secondary schools* % 2....... - 0.1 - 0.10 - -
Food from vending machines and mobile vendors* ®. . .. 0.057 0.5 0.000 0.25 S-Aug.2025 0.1
Other food away from home* ®.....................oooenee. 0.246 0.2 0.000 0.10 S-Jul.2025 0.0
ENergy. e 6.315 0.3 0.019 0.15 S-Jul.2025 -1.1
Energy commodities............ooiiiiiiiiii 3.105 -0.4 -0.012 0.18 S-Jul.2025 -1.9
Fuel oil and other fuels..............ccooiiiiiiiiiienn, 0.138 0.6 0.001 0.34 L-Jul.2025 1.0
Fuel il ..o 0.079 -1.5 -0.001 0.47 S-Mar.2025 -4.2
Propane, kerosene, and firewood®........................ 0.059 0.0 0.000 0.42 L-Jun.2025 1.1
Motor fUel......ee 2.968 -0.4 -0.013 0.19 S-Jul.2025 -2.0
Gasoline (all types)........ovviiiiiiiiii i 2.883 -0.5 -0.013 0.19 S-Oct.2025 -2.1
Gasoline, unleaded regular®....................c..o..e. - -0.5 - 0.46 S-Oct.2025 2.4
Gasoline, unleaded midgrade® '°...................... - -0.3 - 0.43 S-Oct.2025 -1.4
Gasoline, unleaded premium®.......................... - -0.1 - 0.50 S-Oct.2025 -1.0
Other motor fuels™ ®............coiiiiiiiiieen 0.084 -3.5 -0.003 0.28 S-Jan.2024 -3.9
ENergy ServiCes. .......oouuiiiii i 3.210 1.0 0.032 0.26 L-Apr.2025 15
ElectriCity. ..o 2.432 -0.1 -0.002 0.30 L-Aug.2025 0.2
Utility (piped) gas ServiCe............ouvveviiiiiiniiiienns 0.777 4.4 0.033 0.44 L-Jan.2023 6.9

All items less food and energy............ccoovviiiiiiiiiniinnnn. 80.028 0.2 0.191 0.05 - -
Commodities less food and energy commodities............ 19.223 0.0 0.000 0.09 S-May 2025 0.0
Household furnishings and supplies™...................... 3.387 0.5 0.019 0.21 L-Jul.2025 0.7
Window and floor coverings and other linens®.......... 0.238 0.6 0.001 0.90 L-Jul.2025 1.2
Floor coverings® 5.........ooiiiiiiiiiieeee 0.059 0.3 0.000 0.74 S-Aug.2025 -1.2
Window coverings® 5...........coocoiiiiii 0.056 3.6 0.002 1.68 L-Aug.2024 4.3
Other liNens®..........oooiiiii i 0.124 -0.4 0.000 1.18 L-Jul.2025 1.4
Furniture and bedding®..............ccooiviiiiiinennn.. 0.798 -0.4 -0.003 0.41 S-May 2025 -0.8
Bedroom furniture®..............cooiiiiiiiia 0.252 1.4 0.003 0.62 L-Jul.2025 1.5
Living room, kitchen, and dining room furniture* ®. .. 0.391 -1.3 -0.005 0.60 S-Jul.2024 -1.3
Other furniture®..............ooiiii 0.145 -0.9 -0.001 0.94 S-Apr.2025 -0.9

ApPlIANCES®. .. o 0.215 -4.3 -0.009 0.68 S-EVER -
Major appliances®. ...........cocoiiiiiiiiiiii 0.068 -2.2 -0.002 1.04 S-Jul.2025 -2.2
Laundry equipment® ... ... - -4.1 - 0.76 S-Oct.2023 -5.0

Other appliances®............ccooviiiiiiiiiiienns. 0.144 -5.2 -0.008 0.87 S-EVER -
Other household equipment and furnishings®........... 0.490 3.0 0.015 0.53 L-Oct.2004 4.5
Clocks, lamps, and decorator items*.................. 0.283 2.2 0.006 0.60 L-Jan.2025 2.2
Indoor plants and flowers™.................coooiinnee. 0.115 1.8 0.002 0.89 L-Aug.2025 2.8
Dishes and flatware® ®..............cccovveiennenenns. 0.035 5.8 0.002 1.59 L-Jun.2019 6.1
Nonelectric cookware and tableware®................. 0.057 3.5 0.002 1.38 L-Jun.2025 3.7

See footnotes at end of table.



Table 6. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
December 2025, 1-month analysis table — Continued

[1982-84=100, unless otherwise noted]

One Month
i Seasonally | Seasonally Largest (L) or Smallest (S
_ imi‘?,'ﬁ‘;ﬁie adjusted | adjusted S‘;”,gf’d %easgn)ally adjusted( )
Expenditure category Nov. percent | effect on All median change since:®
2025 change ltems price
Nov. 2025- | Nov. 2025- h > Date Percent
Dec. 2025 | Dec. 2025' | ©"an9e change
Tools, hardware, outdoor equipment and supplies* °.. 0.849 1.3 0.011 0.38 L-Jul.2025 1.6
Tools, hardware and supplies®......................... 0.246 0.0 0.000 0.59 L-Aug.2025 0.4
Outdoor equipment and supplies*5................... 0.364 2.3 0.009 0.53 L-Feb.2023 4.0
Housekeeping supplies®................cocoviiiiiinnn. 0.797 0.2 0.002 0.26 S-Jul.2025 0.0
Household cleaning products® ®........................ 0.294 0.9 0.003 0.42 L-Aug.2024 1.8
Household paper products® ®..................ccoveven 0.178 -1.6 -0.003 0.34 S-Sep.2020 -3.6
Miscellaneous household products*®................. 0.325 0.7 0.002 0.39 S-Aug.2025 0.0
APPATEL. .. 2.461 0.6 0.015 0.34 S-Aug.2025 0.5
Men’s and boys’ apparel...........ccooeiiiiiiiiiiieaann. 0.646 0.1 0.001 0.50 S-Jul.2025 -1.3
Men’s apparel.............cooiiiiii i 0.522 0.4 0.002 0.61 S-Jul.2025 -1.6
Men’s suits, sport coats, and outerwear............ 0.086 0.6 0.001 1.98 L-Feb.2025 5.5
Men’s underwear, nightwear, swimwear, and
ACCESSONMES. ..ttt 0.139 3.4 0.005 0.78 L-Jan.2017 4.0
Men'’s shirts and sweaters®....................oo..es 0.149 -0.5 -0.001 1.04 S-Jul.2025 -2.6
Men’s pants and shorts..............cocoiiiin 0.132 -1.0 -0.001 1.12 S-Jul.2025 -2.0
Boys’  apparel............oooiii 0.124 -0.2 0.000 0.96 S-Aug.2025 -1.9
Women’s and girls’ apparel...............coooiiiiiinn. 0.954 1.0 0.010 0.61 L-Apr.2024 1.2
Women’s apparel..........ccooviiiiiiiiiii 0.847 0.7 0.006 0.66 L-Jun.2025 0.7
Women’s outerwear............ooeeviiiiiiiiiiinn.n. 0.078 -1.4 -0.001 2.56 S-Jun.2025 -3.3
Women’s dresses. ... 0.131 -2.7 -0.004 1.89 L-Aug.2025 1.7
Women’s suits and separates®....................... 0.342 1.2 0.004 0.86 L-Apr.2025 1.2
Women’s underwear, nightwear, swimwear, and
ACCESSOMES®. ...\t 0.286 3.5 0.010 0.89 L-Mar.2019 3.5
Girls” apparel..........ccooiiiiiii 0.107 3.0 0.003 1.29 L-Feb.2025 3.6
Footwear. ... ..o 0.572 1.1 0.006 0.48 L-Jul.2025 1.4
Men’s footwear...........cooviiiiiiii 0.195 1.7 0.0083 0.82 L-Jun.2025 2.6
Boys’ and girls’ footwear®...............cooiiiiinnnn. 0.109 -0.8 -0.001 0.86 S-Jun.2025 -1.7
Women’s footwear. .........covviuiiiiiiiiiii i 0.268 0.5 0.001 0.74 S-Aug.2025 0.2
Infants’ and toddlers’ apparel.............cccooiivveiinnn. 0.102 2.3 0.002 0.97 L-Jul.2025 3.3
Jewelry and watches®...............cccoviiiiiiiininnn.. 0.186 -2.2 -0.004 1.56 S-Jan.2025 -3.9
Watches® ... 0.042 0.9 0.000 1.47 S-Jul.2025 -0.8
JEWEIrY®. . 0.143 -3.1 -0.005 2.00 S-Jan.2025 -4.2
Transportation commodities less motor fuel............. 7.205 -0.3 -0.024 0.03 S-Jun.2025 -0.4
New vehicles...... ..o 4.302 0.0 0.001 0.01 S-Jul.2025 0.0
New Carst.........coovuviiiiiiie - -0.1 - 0.06 S-Jun.2025 -0.4
New trucks® ™., .. ... - 0.0 - 0.03 S-Jul.2025 0.0
Used cars and trucks. ..........oovviiiiiiiiiiiiiiiinns 2.406 -1.1 -0.027 0.03 S-Jul.2024 -1.4
Motor vehicle parts and equipment®...................... 0.362 1.0 0.003 0.36 L-Aug.2022 1.1
TIrES e 0.297 1.2 0.004 0.40 L-Dec.2023 1.2
Vehicle accessories other than tires*®................ 0.065 -0.2 0.000 0.62 - -
Vehicle parts and equipment other than tires* ©... - -0.9 - 0.78 S-Mar.2025 -2.6
Motor oil, coolant, and fluids*®...................... - 1.6 - 0.63 L-May 2025 1.7
Medical care commodities®.............cocvieiiiiiiiininn. 1.504 0.3 0.005 0.28 L-May 2025 0.6
Medicinal drugs® "', 1.324 0.5 0.007 0.30 L-May 2025 0.5
Prescription drugs®.............oooiiiiiiiiiii, 0.917 0.1 0.001 0.26 S-Aug.2025 -0.2
Nonprescription drugs™™.................ooceiiiinn. 0.407 1.8 0.007 0.63 L-EVER -
Medical equipment and supplies® "..................... 0.180 -1.2 -0.002 0.53 S-Jan.2024 -1.4
Recreation commodities™.........................c 1.821 0.1 0.002 0.24 S-Aug.2025 0.0
Video and audio products™........................l. 0.250 -0.4 -0.001 0.36 S-Feb.2025 -0.6
Televisions. .......ooviii i 0.083 -0.6 -0.001 0.61 L-Aug.2025 25
Other video equipment®................oooeiiinannn.. 0.028 -2.3 -0.001 1.17 S-Aug.2025 -2.5
Audio equipment®. ... ... 0.059 -1.1 -0.001 0.87 S-Mar.2025 -1.2
Recorded music and music subscriptions*5......... 0.075 1.1 0.001 0.66 L-Mar.2025 1.7

See footnotes at end of table.



Table 6. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
December 2025, 1-month analysis table — Continued

[1982-84=100, unless otherwise noted]

One Month
i Seasonally | Seasonally Largest (L) or Smallest (S
_ imi‘?,'ﬁ‘;ﬁie adjusted | adjusted S‘;”,gf’d %easgn)ally adjusted( )
Expenditure category Nov. percent | effect on All median change since:®
2025 change ltems price
Nov. 2025- | Nov. 2025- h > Date Percent
Dec. 2025 | Dec. 2025' | ©"an9e change
Pets and pet products®..............coviiiiiiiiiiiinn. 0.621 0.5 0.003 0.34 L-Jul.2025 0.5
Pet food and treats* 6. - 0.2 - 0.37 L-Jul.2025 0.5
Purchase of pets, pet supplies, accessories* ® . . .. - 0.9 - 0.75 S-Aug.2025 -0.6
Sporting goods®. ... .ot 0.469 0.1 0.000 0.50 S-Aug.2025 0.1
Sports vehicles including bicycles®..................... 0.235 0.5 0.001 0.74 S-May 2025 0.5
Sports equipmentt..... ... ..o 0.218 -0.4 -0.001 0.52 S-Aug.2025 -0.6
Photographic equipment and supplies................... 0.021 1.2 0.000 0.68 L-Jul.2025 1.2
Photographic equipment® > €. .. .. ... - -1.3 - 1.03 S-Dec.2024 -2.8
Recreational reading materials®........................... 0.099 -0.4 0.000 1.41 - -
Newspapers and magazines* ®........................ 0.054 1.9 0.001 1.46 L-May 2025 5.2
Recreational books® ®..............coooiiiiiiiieinnn. 0.045 -3.1 -0.001 2.14 S-May 2025 -4.1
Other recreational goods®................coeeviiiinannnn.. 0.362 -0.2 -0.001 0.53 S-Mar.2025 -0.7
L1032 0.283 -0.5 -0.001 0.65 S-Aug.2025 -0.8
Toys, games, hobbies and playground
equipment® 8. - -0.9 - 0.90 S-Aug.2025 -1.1
Sewing machines, fabric and supplies*>............. 0.021 1.8 0.000 1.12 L-Aug.2025 9.1
Music instruments and accessories*5................ 0.044 0.7 0.000 0.71 S-Jul.2025 0.0
Education and communication commodities™'............. 0.716 -2.0 -0.015 0.64 S-Nov.2023 -2.3
Educational books and supplies®......................... 0.041 -0.2 0.000 0.88 L-Jul.2025 0.1
College textbooks® & ™. ... .. ... - 0.1 - 1.17 L-Jul.2025 0.4
Information technology commodities™................... 0.675 2.2 -0.015 0.70 S-Nov.2023 2.4
Computers, peripherals, and smart home
assistants® ... .. 0.257 -1.3 -0.003 0.83 S-Nov.2024 -1.7
Computer software and accessories* >............... 0.025 7.0 0.002 1.62 L-EVER -
Telephone hardware, calculators, and other
consumer information items®......................... 0.392 -3.3 -0.013 0.88 S-Nov.2023 -3.3
Smartphones* ® 15 ... - 2.2 - 0.93 - -
Alcoholic beverages®.............oooiiiiiiiiiiiiiiee 0.831 -0.1 -0.001 0.14 S-May 2025 -0.1
Alcoholic beverages at home......................coe. 0.443 0.0 0.000 0.18 - -
Beer, ale, and other malt beverages at home*....... 0.152 -0.4 -0.001 0.24 S-May 2025 -0.4
Distilled spirits at home®*..................coooviiininnn. 0.102 -0.7 -0.001 0.36 S-Apr.2024 -1.0
Whiskey at home* ..., - - - 0.66 - -
Distilled spirits, excluding whiskey, at home* ©. . .. - -0.6 - 0.50 S-May 2025 -0.9
Wine athome.............oooiiiii 0.188 0.1 0.000 0.29 L-Aug.2025 0.2
Alcoholic beverages away from home®.................. 0.388 0.4 0.001 0.20 L-Aug.2025 0.6
Beer, ale, and other malt beverages away from
home™* 5 €. - 0.2 - 0.21 S-Jun.2025 0.2
Wine away from home* %6, ............................ - 0.0 - 0.20 S-Aug.2025 -0.1
Distilled spirits away from home* ®®.................. - 0.2 - 0.25 L-Jun.2025 0.7
Other goods™ ... .. e 1.299 0.1 0.001 0.24 S-Dec.2024 -0.4
Tobacco and smoking products®.......................... 0.502 -0.2 -0.001 0.22 S-May 2020 -0.3
Cigarettes™ 5. ... . ... 0.380 0.4 0.002 0.25 - -
Tobacco products other than cigarettes*®............ 0.116 -2.1 -0.002 0.70 S-EVER -
Personal care products®.................cccoeiiiiini 0.644 -0.3 -0.002 0.37 S-Dec.2024 -1.1
Hair, dental, shaving, and miscellaneous personal
care products™ 5. ... 0.289 0.0 0.000 0.43 S-Jun.2025 -0.9
Cosmetics, perfume, bath, nail preparations and
implements®............ooiiiii 0.345 -0.5 -0.002 0.58 S-May 2025 -0.6
Miscellaneous personal goods®..............c..ccooevenn.. 0.154 2.6 0.004 0.76 L-Feb.2019 3.4
Stationery, stationery supplies, gift wrap®............. - 1.9 - 0.74 S-Aug.2025 -0.8
Services less energy ServiCes..........ccovvveiiiiiiiiiiinann. 60.805 0.3 0.178 0.07 L-Aug.2025 0.3
Shelter. ... 35.514 0.4 0.144 0.09 L-Aug.2025 0.4
Rent of shelter™.................cooooiiiii 35.086 0.4 0.135 0.09 L-Aug.2025 0.4
Rent of primary residence...............ccoooiiiiiiinn 7.491 0.3 0.020 0.04 L-Aug.2025 0.3

See footnotes at end of table.



Table 6. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
December 2025, 1-month analysis table — Continued

[1982-84=100, unless otherwise noted]

One Month
i Seasonally | Seasonally Largest (L) or Smallest (S
_ imi‘?,'ﬁ‘;ﬁie adjusted | adjusted S‘;”,gf’d %easgn)ally adjusted( )
Expenditure category Nov. percent | effect on All median change since:®
2025 change ltems price
Nov. 2025- | Nov. 2025- h > Date Percent
Dec. 2025 | Dec. 2025' | ©"an9e change
Lodging away from home®...............cocoieiiinnn. 1.233 2.9 0.038 1.69 L-Sep.2023 3.6
Housing at school, excluding board............... 0.244 0.2 0.000 0.07 L-Aug.2025 0.8
Other lodging away from home including hotels
and MOEIS. .....vieieii e 0.989 35 0.038 2.00 L-Sep.2023 4.1
Owners’ equivalent rent of residences™.............. 26.362 0.3 0.081 0.05 L-Aug.2025 0.4
Owners’ equivalent rent of primary residence’®. .. 25.159 0.3 0.077 0.05 L-Aug.2025 0.4
Tenants’ and household insurance* ®................. 0.428 1.0 0.004 0.23 S-Aug.2025 0.6
Water and sewer and trash collection services®........ 1.096 0.4 0.005 0.11 L-Aug.2025 0.4
Water and sewerage maintenance®.................... 0.749 0.4 0.003 0.13 - -
Garbage and trash collection® "3....................... 0.347 0.4 0.001 0.15 L-Aug.2025 0.5
Household operations® ®.................cccviiiiiiniinn. - - - - - -
Domestic services* ®..............ccocoiiiiiii - - - - - -
Gardening and lawncare services*®.................. - - - - - -
Moving, storage, freight expense®...................... 0.121 -14.3 -0.017 0.61 S-EVER -
Repair of household items*5........................... - - - - - -
Medical care services.............coooiiiiiiiiiiiia 6.779 0.4 0.027 0.17 L-Jul.2025 0.8
Professional services. ..ot 3.684 0.3 0.012 0.21 L-Jul.2025 0.7
Physicians’ services®..............ccooeiiiiiiiniin. 1.804 0.3 0.005 0.36 L-Aug.2025 0.3
Dental services.........ccooviiiiiiiiiiiiii 0.949 0.7 0.007 0.24 L-Jul.2025 2.6
Eyeglasses and eye care®®.......................... 0.337 -0.2 -0.001 0.28 S-Apr.2025 -0.4
Services by other medical professionals* ®........ - - - - - -
Hospital and related services®.......................... 2.319 0.9 0.021 0.25 L-Mar.2025 1.3
Hospital services® 7. 1.985 1.0 0.021 0.26 L-Mar.2025 1.1
Inpatient hospital services* & '7................... - - - - - -
Outpatient hospital services* & °,................. - 0.9 - 0.26 L-Mar.2024 1.3
Nursing homes and adult day services™"........... 0.167 0.3 0.000 0.19 - -
Care of invalids and elderly at home*&............ 0.167 0.0 0.000 0.53 S-Aug.2025 -0.2
Health insurance® 8. 0.776 -1 -0.008 0.19 S-Sep.2023 -3.5
Transportation services.......................oo 6.265 0.5 0.030 0.21 L-Aug.2025 1.0
Leased cars and trucks™® ... . ... 0.378 -0.6 -0.002 0.63 S-Sep.2025 -0.6
Car and truck rental®.................cooeiiiiiiiinns 0.127 -1.4 -0.002 1.18 S-Aug.2025 -6.9
Motor vehicle maintenance and repair®............... 1.059 -1.3 -0.013 0.26 S-EVER -
Motor vehicle body work®............................. - - - - - -
Motor vehicle maintenance and servicing®......... 0.516 0.5 0.003 0.30 S-Aug.2025 0.4
Motor vehicle repair*S................cooiiiiin 0.425 -3.7 -0.016 0.48 S-EVER -
Motor vehicle insurance................cooiiiiiiinn 2.816 - -0.012 0.31 - -
Motor vehicle fees™®.............cocoiiiiiiii 0.492 -0.7 -0.004 0.24 S-Dec.2024 -0.9
State motor vehicle registration and license
S O 0.283 -0.5 -0.001 0.09 S-Aug.2025 -0.5
Parking and other fees*>............................ 0.196 -1.0 -0.002 0.53 S-Jun.2025 -1.5
Parking fees and tolls® ®........................... - 0.0 - 0.34 L-Jul.2025 0.4
Public transportation.................ooo 1.392 4.5 0.063 0.55 L-May 2022 7.4
Airline fares............oooii 0.868 5.2 0.044 0.77 L-Aug.2025 5.9
Other intercity transportation......................... 0.207 2.7 0.006 1.03 L-Dec.2024 4.2
Ship fare® % 6. - 0.2 - 1.04 L-Aug.2025 0.6
Intracity transportation®................cccoeiiiiinn. 0.313 2.7 0.008 0.62 L-Feb.2021 2.7
Intracity mass transit* & ' - -0.7 - 0.09 S-0Oct.2020 -9.3
Recreation services' .. .......oooiiiiiiiiiii 3.425 1.8 0.060 0.22 L-EVER -
Video and audio services™...............coceeiiinnn. 0.806 2.3 0.019 0.24 L-EVER -
Cable, satellite, and live streaming television
ServiCe . . 0.651 1.1 0.007 0.20 L-Jan.2025 1.8
Purchase, subscription, and rental of video* °..... 0.155 7.6 0.012 0.99 L-EVER -
Video discs and other media® % ©................. - 3.2 - 1.92 L-Jan.2025 7.1

See footnotes at end of table.



Table 6. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
December 2025, 1-month analysis table — Continued

[1982-84=100, unless otherwise noted]

One Month
i Seasonally | Seasonally Largest (L) or Smallest (S
_ imi‘?,'ﬁ‘;ﬁie adjusted | adjusted S‘;”,gf’d %easgn)ally adjusted( )
Expenditure category Nov. percent | effect on All median change since:®
2025 change ltems price
Nov. 2025- | Nov. 2025- h > Date Percent
Dec. 2025 | Dec. 2025' | ©"an9e change
Subscription and rental of video and video
games™® S e - 19.5 - 0.47 L-EVER -
Pet services including veterinary®...................... 0.543 1.1 0.006 0.32 S-Aug.2025 0.6
Pet services®®...... ... - 0.7 - 0.50 L-Jul.2025 1.1
Veterinarian services* > ®............................ - 2.0 - 0.63 L-Feb.2025 2.3
Photographers and photo processing* °.............. 0.053 - 0.001 0.41 - -
Other recreation services®...............cooeeeinannnn. 2.022 1.7 0.034 0.38 L-May 2020 2.3
Club membership for shopping clubs, fraternal, or
other organizations, or participant sports
FEES®. 0.795 0.1 0.001 0.17 S-Jul.2025 -0.3
AdMISSIONS®. ... 0.733 3.6 0.027 0.71 L-EVER -
Admission to movies, theaters, and
concerts® > € - 2.4 - 0.55 L-Jun.2012 2.4
Admission to sporting events* €. .. ... ......... - - - 1.75 - -
Fees for lessons or instructions®®.................. 0.167 - 0.001 0.34 - -
Education and communication services''................ 4.951 -0.8 -0.041 0.08 S-Mar.2017 -1.8
Tuition, other school fees, and childcare.............. 2.548 0.2 0.004 0.06 - -
College tuition and fees.............ccooviiiiiiinn 1.311 0.0 0.000 0.08 L-Jul.2025 0.3
Elementary and high school tuition and fees...... 0.393 0.4 0.002 0.09 S-Jul.2025 0.0
Day care and preschool® '2.......................... 0.739 0.0 0.000 0.14 S-Jun.2025 0.0
Technical and business school tuition and fees®... 0.039 0.1 0.000 0.07 L-Aug.2025 0.9
Postage and delivery services®......................... 0.056 0.6 0.000 0.07 L-Aug.2025 1.4
Postage. .......cooeiiiii 0.053 0.5 0.000 0.00 L-Oct.2025 3.3
Delivery Services®...........cvuveeiiiieiiiiiiiiinnns. 0.002 2.4 0.000 0.33 L-Aug.2023 2.4
Telephone services™ S.............oviiiiiiiiini. 1.406 -2.8 -0.039 0.06 S-Mar.2017 -5.0
Wireless telephone services* ®...................... 1.238 -3.3 -0.041 0.06 S-Mar.2017 -7.0
Residential telephone services* ''.................. 0.168 1.4 0.002 0.30 L-Feb.2025 1.6
Internet services and electronic information
providers® 5. . 0.932 -0.7 -0.006 0.23 S-Apr.2025 -1.5
Other personal services* "'............................... 1.672 -0.2 -0.003 0.16 S-Jan.2025 -0.5
Personal care services®............c.cocoveviiiiinnnn. 0.668 0.7 0.005 0.24 S-Aug.2025 0.5
Haircuts and other personal care services* °...... 0.668 0.7 0.005 0.24 S-Aug.2025 0.5
Miscellaneous personal services®...................... 1.004 -0.8 -0.008 0.15 S-Jan.2025 -1.2
Legal services® ®.........coooiiiiiiiiii - - - - - -
Funeral expenses® ®...............cocoiiiiiiiiin. 0.139 0.6 0.001 0.24 L-Mar.2025 0.7
Laundry and dry cleaning services*5............... 0.167 0.3 0.001 0.27 - -
Apparel services other than laundry and dry
cleaning™ ... ... 0.028 0.5 0.000 0.68 S-Apr.2025 2.6
Financial services™ ®.............cccoiiiiiiiiins 0.257 -3.5 -0.009 0.42 S-Jan.2025 -4.7
Checking account and other bank
services® > €. . - 0.3 - 0.00 L-Jul.2025 0.4
Tax return preparation and other accounting
fees® S - -4.5 - 0.96 S-Jul.2023 -4.6
Special aggregate indexes
All items 1eSS T00d. ......ooiiii i 86.343 0.2 0.211 0.05 S-Jul.2025 0.2
All items less shelter..........oooiiiii 64.486 0.3 0.164 0.05 S-Jul.2025 0.2
All items less food and shelter...................ocoiiin. 50.830 0.1 0.067 0.05 S-May 2025 -0.1
All items less food, shelter, and energy................cccovee. 44.515 0.1 0.048 0.06 S-May 2025 0.0
All items less food, shelter, energy, and used cars and
EUCKS. .« ettt 42.109 0.2 0.075 0.06 S-Aug.2025 0.2
All items less medical care............c.coooeiiiiiiiiiii i 91.717 0.3 0.275 0.05 - -
All items 18SS eNergy.........ccoevveiiiiiiiiiiiii it 93.685 0.3 0.288 0.05 L-Aug.2025 0.4
CommMOAItIES. ... 35.985 0.2 0.084 0.05 S-Jul.2025 0.0

See footnotes at end of table.



Table 6. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
December 2025, 1-month analysis table — Continued

[1982-84=100, unless otherwise noted]

One Month
i Seasonally | Seasonally Largest (L) or Smallest (S
_ imi‘?,'ﬁ‘;ﬁie adjusted | adjusted S‘;”,gf’d %easgn)ally adjusted( )
Expenditure category Nov. percent | effect on All median change since:®
2025 change ltems price
Nov. 2025- | Nov. 2025- h > Date Percent
Dec. 2025 | Dec. 2025' | ©"an9e change
Commodities less food, energy, and used cars and

BPUCKS. et 16.817 0.2 0.026 0.10 S-Aug.2025 0.2
Commodities less food............cooiiiiiiiiii 22.328 -0.1 -0.013 0.07 S-Jul.2025 -0.1
Commodities less food and beverages........................ 21.497 -0.1 -0.012 0.07 S-Jul.2025 -0.1
SEIVICES. .ttt 64.015 0.3 0.210 0.07 L-Aug.2025 0.3

Services less rent of shelter™®....................... 28.929 0.2 0.066 0.07 - -
Services less medical care services..............coovvieinns 57.236 0.3 0.174 0.07 L-Aug.2025 0.4
DUrabIEs. ..o 10.870 -0.4 -0.042 0.09 S-Jun.2024 -0.5
Nondurables. ....... ..o 25.115 0.8 0.195 0.07 S-Aug.2025 0.6
Nondurables less food......................oL 11.458 0.6 0.067 0.11 S-Aug.2025 0.5
Nondurables less food and beverages........................ 10.627 0.6 0.065 0.12 S-Aug.2025 0.4
Nondurables less food, beverages, and apparel............. 8.166 0.6 0.050 0.11 S-Aug.2025 0.3
Nondurables less food and apparel..............cc.oeiiven. 8.998 0.6 0.053 0.10 S-Aug.2025 0.3
HOUSING. ... 44.448 0.4 0.158 0.08 L-Aug.2025 0.4
Education and communication®.................cc.coeeiiiiiinin. 5.666 -1.0 -0.056 0.12 S-Mar.2017 -1.7

EdUCAtioN®. ... ..\ 2.589 0.2 0.004 0.06 - -
Communication®. ...........coiii i 3.077 -1.9 -0.059 0.17 S-Mar.2017 -3.3
Information and information processing®................... 3.022 -2.0 -0.060 0.18 S-Mar.2017 -3.4
Information technology, hardware and services'®......... 1.616 -1.3 -0.021 0.33 S-Nov.2024 -1.6

ReCreation®. ....... ..o 5.246 1.2 0.062 0.19 L-EVER -

Video and audio®...........ouiiiiiii e 1.056 1.7 0.018 0.21 L-EVER -

Pets, pet products and services®...............cceeevinennnn.. 1.163 0.8 0.009 0.25 - -
Photography®. ... ...ouieiiii e 0.075 1.7 0.001 0.53 L-Oct.2023 2.1
Food and beverages. ..........ooiiiiiiiiii i 14.488 0.7 0.096 0.07 L-Oct.2022 0.7
Domestically produced farm food*....................oeee. 6.697 0.6 0.043 0.14 L-Jan.2025 0.7

Other SEIVICES. ...t 10.047 0.2 0.016 0.10 - -
Apparel less footwear. ... 1.888 0.4 0.009 0.41 S-Jul.2025 -0.3
Fuels and utilities. ... 4.443 0.8 0.037 0.19 L-Jun.2025 0.8
Household energy...........cooooiiiiiiiiii i 3.347 1.0 0.032 0.25 L-Apr.2025 1.4
MediCal Care........c.uiei it 8.283 0.4 0.032 0.14 L-Jul.2025 0.7
Transportation.......ovvvi i 16.437 0.0 -0.007 0.10 S-Jul.2025 0.0
Private transportation................oooo i 15.045 -0.5 -0.070 0.10 S-May 2025 -0.5
New and used motor vehicles®.............................. 7.348 -0.4 -0.031 0.06 S-Jun.2025 -0.4
Utilities and public transportation..................cooiieet 7.755 0.6 0.046 0.15 L-Dec.2024 0.6
Household furnishings and operations........................... 4.492 -0.5 -0.023 0.17 S-May 2023 -0.5
Other goods and SErVICES. ..........oevuiiuiiiiiiiiiiieieeaee 2.971 0.3 0.008 0.15 S-Aug.2025 0.2

Personal care...........oooiiiiiiii 2.469 0.4 0.009 0.15 - -

' The ’effect’ of an item category is a measure of that item’s contribution to the All items price change. For example, if the Food index had an effect of
0.40, and the All items index rose 1.2 percent, then the increase in food prices contributed 0.40 / 1.2, or 33.3 percent, to that All items increase.
Said another way, had food prices been unchanged for that month the change in the All items index would have been 1.2 percent minus 0.40, or 0.8
percent. Effects can be ne%ative as well. For example, if the effect of food was a negative 0.1, and the All items index rose 0.5 percent, the All items
index actually would have been 0.1 percent higher (or 0.6 percent) had food prices been unchanged. Since food prices fell while prices overall were
rising, the contribution of food to the All items price change was negative (in this case, -0.1 / 0.5, or minus 20 percent).

2 A statistic’s margin of error is often expressed as its point estimate plus or minus two standard errors. For example, if a CPI category rose 0.6
percen{, and its standard error was 0.15 percent, the margin of error on this item’s 1-month percent change would be 0.6 percent, plus or minus 0.3
percent.

8 If the current seasonally adjusted 1-month percent change is greater than the previous published 1-month percent change, then this column
identifies the closest prior month with a 1-month percent change as (L)arge as or (L)arger than the current 1-month change. If the current 1-month
percent change is smaller than the previous published 1-month percent change, the most recent month with a change as (S)mall or (S)maller than
the current month change is identified. If the current and previous published 1-month percent changes are equal, a dash will appear. Standard
numerical comparisons are used. For example, 0.8% is greater than 0.6%, -0.4% is less than -0.2%, and -0.2% is less than 0.0%. Note that a
(L)arger change can be a smaller decline, for example, a -0.2% change is larger than a -0.4% change, but still represents a decline in the price
index. Likewise, (S)maller changes can be increases, for example, a 0.6% change is smaller than 0.8%, but still represents an increase in the price
index. In this context, a -0.2% change is considered to be smaller than a 0.0% change.

“ Not seasonally adjusted.
5 Indexes on a December 1997=100 base.

6 Special indexes based on a substantially smaller sample. These series do not contribute to the all items index aggregation and therefore do not
have a relative importance or effect.



7 Indexes on a December 2007=100 base.
8 Indexes on a December 2005=100 base.
® Indexes on a December 1986=100 base.
1% Indexes on a December 1993=100 base.
" Indexes on a December 2009=100 base.
2 Indexes on a December 1990=100 base.
3 Indexes on a December 1983=100 base.
4 Indexes on a December 2001=100 base.
% Indexes on a December 2019=100 base.
16 Indexes on a December 1982=100 base.
7 Indexes on a December 1996=100 base.
8 Indexes on a December 1988=100 base.
NOTE: The Oct 2025 data values are not available due to the 2025 lapse in appropriations.



Table 7. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,

December 2025, 12-month analysis table
[1982-84=100, unless otherwise noted]

Twelve Month

_Relative | Unadjusted | Unadjusted | Standard | Largest (L) or Smallest (S)
Expenditure category 'mpﬁg\‘jnce percent | effect on All error, unadjusted change since:®
- change ltems median
2025 Dec. 2024- | Dec. 2024- price Date Percent
Dec. 2025 | Dec. 2025’ change? change
Al TEEMS. . 100.000 2.7 - 0.11 - -
FOO. . 13.657 3.1 0.420 0.13 L-Sep.2025 3.1
Food athome........ooiii e 7.973 2.4 0.190 0.18 L-Sep.2025 2.7
Cereals and bakery products.............ccooviiiiiiiinn.. 1.095 1.5 0.017 0.43 S-Aug.2025 1.1
Cereals and cereal products.............cccvevivinnnn.. 0.332 -0.4 -0.001 0.77 S-Sep.2025 -0.8
Flour and prepared flour mixes......................... 0.029 2.4 0.001 1.21 L-May 2025 3.3
Breakfast cereal....... ... 0.146 0.6 0.001 1.66 S-Sep.2025 0.4
Rice, pasta, cornmeal...............cooooiiiiiiiiian 0.157 -1.7 -0.003 0.82 S-Apr.2025 -2.6
RICE™ . - 0.8 - 1.28 S-Sep.2025 -1.7
Bakery products...............ocooi 0.763 2.3 0.018 0.48 S-Aug.2025 2.2
Bread™. .. .o 0.140 2.2 0.003 0.75 L-Jan.2024 3.2
White bread®...........coooviiiiiiiia - 2.1 - 1.19 L-Jan.2024 3.3
Bread other than white®............................ - 2.2 - 1.00 S-Jun.2025 -0.2
Fresh biscuits, rolls, muffins®......................... 0.134 3.6 0.005 1.27 L-Sep.2025 3.9
Cakes, cupcakes, and cookies....................... 0.216 3.3 0.007 0.86 S-Sep.2025 2.2
COOKIES®. ... it - 3.7 - 1.10 S-Sep.2025 1.7
Fresh cakes and cupcakes®....................... - 2.3 - 1.16 L-Sep.2025 3.7
Other bakery products. ...........ccooviiiiiiine.n. 0.273 1.1 0.0083 0.94 S-Jul.2025 0.7
Fresh sweetrolls, coffeecakes, doughnuts®...... - 1.7 - 1.74 S-Aug.2025 0.3
Crackers, bread, and cracker products®......... - 2.7 - 1.63 S-Sep.2025 2.1
Frozen and refrigerated bakery products, pies,
tarts, turnovers®. ... ... - -2.6 - 1.11 S-Apr.2025 -3.2
Meats, poultry, fish, and eggs...........ccooeviiiiiiiininn. 1.644 3.9 0.064 0.38 S-Nov.2024 3.8
Meats, poultry, and fish................ooo 1.510 6.9 0.100 0.37 L-Sep.2022 7.7
MeEALS. ...t 0.979 9.2 0.085 0.47 L-May 2022 12.3
Beefandveal...............ooooii 0.502 16.4 0.073 0.69 L-Dec.2021 18.6
Uncooked ground beef..............cooeiiiiann 0.225 15.5 0.031 1.04 L-Jun.2020 26.4
Uncooked beef roasts*............................. 0.066 17.5 0.010 1.53 S-Aug.2025 13.6
Uncooked beef steaks®..............cccoeviinnnn. 0.144 17.8 0.023 1.1 L-Dec.2021 21.4
Uncooked other beef and veal®................... 0.068 15.3 0.009 1.34 S-Sep.2025 12.4
POrK. .o 0.287 0.8 0.002 0.95 S-Jun.2025 0.5
Bacon, breakfast sausage, and related
Products®. ... 0.101 -0.2 0.000 1.41 S-Nov.2024 -0.4
Bacon and related products®.................... - 0.7 - 1.89 S-Nov.2024 -0.8
Breakfast sausage and related products® ®. .. - -0.8 - 1.76 S-Apr.2025 -1.1
Ham. .o 0.044 0.6 0.000 1.90 - -
Ham, excluding canned®........................ - 0.5 - 1.97 S-Sep.2025 -0.2
Pork chops. ......c.oiiiiii 0.047 1.2 0.001 2.08 L-Mar.2025 1.9
Other pork including roasts, steaks, and ribs*... 0.095 1.9 0.002 2.05 S-Sep.2025 0.5
Othermeats.........cooviiiiiiii s 0.190 5.1 0.010 0.88 S-Sep.2025 4.6
Frankfurters®. .........oooviiiiiiieiieeeee - 6.6 - 2.78 L-Aug.2024 11.0
Lunchmeats® ®..............cooiiiii, - 3.1 - 1.1 S-Aug.2025 -0.6
POURIY. ..o 0.284 1.4 0.004 0.80 L-Sep.2025 1.4
Chicken®. ... . i 0.213 1.2 0.003 0.85 S-Jan.2025 0.9
Fresh whole chicken®............................ - -1.2 - 1.48 S-May 2021 -1.5
Fresh and frozen chicken parts®............... - 2.0 - 1.08 S-Mar.2025 1.4
Other uncooked poultry including turkey*........ 0.071 2.2 0.002 1.96 L-May 2025 2.7
Fish and seafood..............ccoooiiiiiiii, 0.248 4.4 0.011 0.81 S-Sep.2025 2.1
Fresh fish and seafood®............................ 0.143 3.6 0.005 117 S-Sep.2025 3.0
Processed fish and seafood®...................... 0.104 5.5 0.006 1.10 S-Sep.2025 1.0
Shelf stable fish and seafood®.................. - 3.4 - 1.78 L-May 2024 4.4
Frozen fish and seafood®........................ - 8.6 - 1.93 S-Sep.2025 6.6
EQOS. et 0.134 -20.9 -0.036 1.83 S-Jan.2024 -28.6

See footnotes at end of table.



Table 7. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
December 2025, 12-month analysis table — Continued

[1982-84=100, unless otherwise noted]

Twelve Month

_Relative | Unadjusted | Unadjusted | Standard | Largest (L) or Smallest (S)
Expenditure category 'mpﬁﬂance percent | effect on All error, unadjusted change since:®
ov. change ltems median
2025 Dec. 2024- | Dec. 2024- price Date Percent
Dec. 2025 | Dec. 2025' change? change

Dairy and related products..............coooiiiiiiiiiiannn. 0.709 -0.9 -0.007 0.45 L-Sep.2025 0.7
MILK®. L 0.193 -1.0 -0.002 0.70 S-Jun.2024 -1.0
Fresh whole milk®..............cccoiiiiiiiiii - -1.0 - 0.75 L-Sep.2025 1.1
Fresh milk other than whole* ®......................... - -1.1 - 0.86 S-Jun.2024 -1.3
Cheese and related products...............cooeiviennn. 0.241 -1.6 -0.004 0.86 L-Sep.2025 1.1
Ice cream and related products...................ooel 0.127 0.8 0.001 1.19 L-Jul.2025 1.0
Other dairy and related products®........................ 0.147 -1.1 -0.002 0.80 L-Sep.2025 0.2
Fruits and vegetables......................o 1.307 0.5 0.006 0.48 L-Sep.2025 1.3
Fresh fruits and vegetables................................ 1.092 0.3 0.003 0.60 L-Sep.2025 1.2
Fresh fruits.........oooiiii 0.555 0.7 0.004 0.84 L-Aug.2025 1.7
APPIES. ..o 0.078 1.3 0.001 1.37 S-Dec.2024 0.8
Bananas.........cooiiiiii 0.114 5.9 0.006 1.14 S-Jul.2025 4.3
Citrus fruits®. ... 0.062 0.8 0.000 1.56 L-Sep.2025 0.8
Oranges, including tangerines®.................... - 21 - 2.38 L-Sep.2025 3.0
Other fresh fruits®. ..o 0.301 -1.2 -0.004 1.75 L-Aug.2025 -0.2
Fresh vegetables..............coooi 0.538 -0.2 -0.001 0.83 S-Jul.2025 -0.8
Potatoes. ... 0.076 -3.4 -0.003 1.54 L-Sep.2025 3.7
LettUCe. vt 0.073 7.3 0.005 2.36 L-May 2023 9.4
TOMALOES. .. .v e 0.089 -3.0 -0.003 1.81 S-Jul.2025 -5.2
Other fresh vegetables..................ooooiien. 0.299 -0.3 -0.001 117 S-Jun.2025 -0.3
Processed fruits and vegetables®...................... 0.214 1.5 0.003 0.63 L-Sep.2025 2.5
Canned fruits and vegetables®....................... 0.086 1.6 0.001 0.81 S-Apr.2025 0.2
Canned fruits® 5. - 34 - 1.45 L-Sep.2025 4.8
Canned vegetables® ®................cocoiiiienns - 0.5 - 0.87 S-Apr.2025 -0.2
Frozen fruits and vegetables®........................ 0.064 0.0 0.000 1.54 L-Sep.2025 0.8
Frozen vegetables®..............cocoviiiininnns. - -1.6 - 1.67 L-Sep.2025 -0.7

Other processed fruits and vegetables including
dried®. .. 0.065 2.9 0.002 1.26 S-Sep.2025 1.3
Dried beans, peas, and lentils*>................. - 2.1 - 2.29 L-Jul.2025 3.7
Nonalcoholic beverages and beverage materials......... 0.915 5.1 0.046 0.62 L-Sep.2025 5.3
Juices and nonalcoholic drinks®........................... 0.626 2.3 0.014 0.83 L-Sep.2025 3.1
Carbonated drinks...........ooiieiiiiiiii i 0.341 3.0 0.010 1.28 L-Sep.2025 3.6
Frozen noncarbonated juices and drinks*............. 0.004 5.5 0.000 3.05 L-Sep.2025 9.6
Nonfrozen noncarbonated juices and drinks®......... 0.281 1.3 0.004 0.98 L-Sep.2025 1.8
Beverage materials including coffee and tea®........... 0.288 11.8 0.031 0.99 S-Sep.2025 10.6
COffee. .t 0.154 19.8 0.026 1.16 L-Aug.2025 20.9
Roasted coffee®.............ccoevviviiiiiiiinn.. - 18.7 - 1.42 L-Sep.2025 18.9
Instant coffee®..........coviiiiiiiii - 28.0 - 1.82 L-Jun.1995 28.9
Other beverage materials including tea*.............. 0.134 3.8 0.005 1.58 S-Sep.2025 1.7
Other food at home...........cociiiiiii 2.304 2.7 0.064 0.34 L-Dec.2023 2.8
Sugar and sweets..............oo 0.342 6.9 0.023 0.77 L-Aug.2023 8.0
Sugar and sugar substitutes.................. 0.027 0.6 0.000 1.19 L-Sep.2025 2.9
Candy and chewing gum®...............cooiiiiienns. 0.246 10.0 0.023 1.11 S-Sep.2025 9.8
Other sweets®. ... ... ..o 0.070 -0.4 0.000 1.18 L-Sep.2025 0.4
Fats and Oils. ..o 0.241 0.8 0.002 0.86 L-Mar.2025 1.1
Butter and margarine®....................ooiiiiiin. 0.052 2.2 -0.001 1.15 L-Sep.2025 -2.0
BULEEr®. .. - -3.4 - 1.57 L-Sep.2025 -1.8
Margarine®. .........oooiiiii - 5.0 - 1.72 L-Jul.2023 11.3
Salad dressing®..........ooiiiiii 0.066 5.6 0.004 1.73 L-Sep.2023 6.3
Other fats and oils including peanut butter®.......... 0.123 -0.4 -0.001 1.46 L-Mar.2025 0.3
Peanut butter* 5..............coiiii - 1.4 - 1.63 L-Jun.2025 1.9
Other f00dS. ... .viii e 1.721 2.2 0.039 0.40 L-Jan.2024 2.4
SOUPS. « ittt ettt 0.103 2.3 0.002 1.56 L-Aug.2025 3.4
Frozen and freeze dried prepared foods........... 0.270 0.3 0.001 0.92 L-Sep.2025 1.1

See footnotes at end of table.



Table 7. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
December 2025, 12-month analysis table — Continued

[1982-84=100, unless otherwise noted]

Twelve Month

_Relative | Unadjusted | Unadjusted | Standard | Largest (L) or Smallest (S)
Expenditure category 'mpﬁﬂance percent | effect on All error, unadjusted change since:®
ov. change ltems median
2025 Dec. 2024- | Dec. 2024- price Date Percent
Dec. 2025 | Dec. 2025’ change? change
SNACKS. ...t 0.361 2.2 0.008 1.04 L-Nov.2023 2.2
Spices, seasonings, condiments, sauces........... 0.374 1.7 0.007 0.76 L-Aug.2025 1.7
Salt and other seasonings and spices* ®........ - 2.1 - 1.23 S-Sep.2025 0.8
Olives, pickles, relishes*>......................... - 2.2 - 1.79 L-Jul.2025 41
Sauces and gravies*%.............oon - 1.7 - 1.26 L-Mar.2025 2.9
Other condiments®..............cccoeeiiiiiinnn.. - 5.2 - 2.48 L-Sep.2025 7.8
Baby food and formula®.....................coeeeii 0.059 0.8 0.001 1.47 S-Sep.2025 0.6
Other miscellaneous foods®*.......................... 0.554 3.6 0.020 0.80 L-Oct.2023 3.6
Prepared salads®®..............coocoeiiiiiiiinnn. - 2.9 - 1.20 L-Sep.2025 3.3
Food away from home...........coooiiiiiiiis 5.684 4.1 0.230 0.17 L-Jul.2024 41
Full service meals and snacks®.............................. 2.465 4.9 0.119 0.27 L-Sep.2023 5.1
Limited service meals and snacks®.......................... 2.843 3.3 0.093 0.24 L-Jul.2025 3.3
Food at employee sites and schools®....................... 0.073 3.8 0.003 1.01 L-Sep.2025 3.8
Food at elementary and secondary schools®”......... - 1.2 - 0.76 L-Sep.2025 1.4
Food from vending machines and mobile vendors®....... 0.057 6.0 0.003 1.42 L-Sep.2025 6.3
Other food away from home®.....................oeoevinen.. 0.246 5.0 0.012 0.55 L-Sep.2025 5.3
Energy. ..o 6.315 2.3 0.143 0.46 S-Aug.2025 0.2
Energy commodities.............oooiiii 3.105 -3.0 -0.094 0.39 S-Aug.2025 -6.2
Fuel oil and other fuels...................ooos 0.138 1.2 0.002 1.05 S-Sep.2025 0.5
Fuel il ..o 0.079 7.4 0.006 1.00 S-Sep.2025 41
Propane, kerosene, and firewood®........................ 0.059 -5.9 -0.004 1.38 - —
Motor fUel. ... . 2.968 -3.2 -0.096 0.40 S-Aug.2025 -6.5
Gasoline (all types).......ovvireiiiiiii e 2.883 -3.4 -0.099 0.41 S-Aug.2025 -6.6
Gasoline, unleaded regular®.....................oe.uee - -3.8 - 0.86 S-Aug.2025 =71
Gasoline, unleaded midgrade® ®....................... - 2.2 - 0.91 S-Aug.2025 5.4
Gasoline, unleaded premium®.......................... - -1.3 - 0.97 S-Aug.2025 -4.2
Other motor fuels®.............cooviiiiiiene 0.084 3.5 0.003 0.56 S-Sep.2025 3.3
Energy Services. ... 3.210 7.7 0.237 0.88 L-Aug.2025 7.7
EleCtriCity. .. ..o 2.432 6.7 0.156 1.10 S-Sep.2025 5.1
Utility (piped) gas service...........covvieiiiiiiiinininnann. 0.777 10.8 0.081 0.75 L-Sep.2025 11.7
All items less food and energy..............cocoviiiiiiiiiin.. 80.028 2.6 2.114 0.14 - -
Commodities less food and energy commodities............ 19.223 1.4 0.275 0.18 - -
Household furnishings and supplies™...................... 3.387 3.4 0.116 0.54 L-May 2023 4.1
Window and floor coverings and other linens®.......... 0.238 2.7 0.007 1.92 S-Sep.2025 1.7
Floor CoVerings®. ... ....couviviiiiiiieeeeeae 0.059 3.1 0.002 3.63 S-Sep.2025 25
Window coverings®.............ooiiiiiiiiiiiieaea 0.056 8.9 0.005 3.66 L-Jun.2024 8.9
Other INeNs™. ... ..o 0.124 -0.1 0.000 2.65 S-May 2025 -0.3
Furniture and bedding.............oooiiiiiiiiii 0.798 3.6 0.028 1.14 L-Sep.2025 3.8
Bedroom furniture...............oooi 0.252 3.3 0.008 1.50 L-Oct.2022 3.3
Living room, kitchen, and dining room furniture®. .. .. 0.391 4.0 0.015 1.50 S-May 2025 3.3
Other furniture®..............coii 0.145 2.9 0.004 2.57 S-Sep.2025 2.4
AppliaNCes™. ... . i 0.215 -1.7 -0.004 1.45 S-Mar.2025 -2.5
Major appliances®...............ccoviiiiiiiiiein, 0.068 1.9 0.001 1.76 L-Jun.2025 2.4
Laundry equipment®............coeiiiiiiiniiinnns. - -1.2 - 2.51 S-Aug.2024 -3.1
Other appliances®...........ccovviiiiiiiiieeeans 0.144 -3.5 -0.005 1.95 S-Jul.2024 -3.5
Other household equipment and furnishings*........... 0.490 5.2 0.025 1.14 L-Nov.2022 5.5
Clocks, lamps, and decorator items.................... 0.283 3.9 0.011 1.73 L-Jun.2025 4.8
Indoor plants and flowers™........................... 0.115 7.2 0.008 2.36 L-Jul.2024 10.6
Dishes and flatware®.................ccoooiiiiiiinnnnn. 0.035 1.0 0.000 3.61 L-Mar.2023 1.4
Nonelectric cookware and tableware®................. 0.057 10.4 0.006 2.83 L-EVER -
Tools, hardware, outdoor equipment and supplies®. . .. 0.849 5.4 0.045 1.50 L-Sep.2023 6.3
Tools, hardware and supplies®......................... 0.246 5.2 0.013 1.24 S-Jul.2025 4.7
Outdoor equipment and supplies®...................... 0.364 5.7 0.021 2.29 L-Oct.2023 6.0

See footnotes at end of table.



Table 7. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
December 2025, 12-month analysis table — Continued

[1982-84=100, unless otherwise noted]

Twelve Month

_Relative | Unadjusted | Unadjusted | Standard | Largest (L) or Smallest (S)
Expenditure category Imp[(\)jrtance percent effect on All errqr, unadjusted change since:®
ov. change ltems median
2025 Dec. 2024- | Dec. 2024- price Date Percent
Dec. 2025 | Dec. 2025' change? change
Housekeeping supplies...........coviiiiiiiiiiiiiiinnn 0.797 1.7 0.014 0.58 S-Aug.2025 1.0
Household cleaning products®.......................... 0.294 1.7 0.005 0.97 L-May 2025 2.0
Household paper products®..................ccoeevinen 0.178 1.2 0.002 0.92 S-Apr.2025 0.0
Miscellaneous household products®................... 0.325 21 0.007 0.95 L-Sep.2025 2.2
APPATEL. .. 2.461 0.6 0.015 0.72 L-Feb.2025 0.6
Men’s and boys’ apparel..............coooiiii 0.646 -0.1 0.000 1.19 - -
Men’s apparel...........ccooiiiiiiiii 0.522 0.5 0.002 1.35 L-Sep.2025 2.5
Men'’s suits, sport coats, and outerwear............ 0.086 -1.8 -0.002 419 S-Jan.2025 2.2
Men’s underwear, nightwear, swimwear, and
ACCESSONMES. .ttt e et n 0.139 3.2 0.004 1.47 L-May 2024 3.2
Men’s shirts and sweaters*........................... 0.149 0.1 0.000 2.59 L-Sep.2025 2.6
Men’s pants and shorts.................oooiii 0.132 -0.2 0.000 2.45 S-Jul.2025 -0.5
Boys’ apparel..........ccoooiiiiii 0.124 -2.3 -0.003 2.44 - -
Women’s and girls’ apparel.............coooeiiiiiinn. . 0.954 -0.3 -0.003 1.27 L-Feb.2025 0.2
Women’s apparel.........cccooiiiiiiiiiiie 0.847 -0.7 -0.006 1.16 L-Jul.2025 -0.6
Women’s outerwear............ovvviueiiiiiianinnenn. 0.078 3.3 0.002 4.43 S-Jul.2025 0.0
Women’s dreSSes. .......vvvviiiiiiiiiiiieiiieeen 0.131 -0.9 -0.001 3.60 S-May 2025 -3.8
Women'’s suits and separates®....................... 0.342 -0.3 -0.001 1.71 L-Sep.2024 1.7
Women’s underwear, nightwear, swimwear, and
aCCeSSOMes™. .. ..ot 0.286 -2.0 -0.006 1.78 L-Jul.2025 1.0
Girls” apparel........c.ooiiii i 0.107 2.4 0.003 3.41 L-Feb.2025 4.6
FOOtWEAr. ...t 0.572 1.1 0.006 1.01 L-Sep.2025 1.3
Men’s footwear.............coooiiiiiii 0.195 1.7 0.003 1.51 L-Oct.2024 2.8
Boys’ and girls’ footwear..............cooiiiiiiiin 0.109 -1.9 -0.002 2.10 L-Sep.2025 -1.0
Women’s footwear. ...........ccoviiiiiiiiiiiies 0.268 1.9 0.005 1.58 S-Jul.2025 0.9
Infants’ and toddlers’ apparel.............ccooiiiiiiinnnn 0.102 3.9 0.004 2.49 L-Oct.2023 4.4
Jewelry and watches®................ooviiiiiiiine. 0.186 4.7 0.008 3.57 S-Sep.2025 2.0
Watches®. . ..ot 0.042 3.9 0.002 2.95 L-Sep.2025 6.6
JeWelry®. ..o 0.143 4.9 0.007 4.04 S-Sep.2025 1.7
Transportation commodities less motor fuel™............. 7.205 0.9 0.064 0.13 S-Apr.2025 0.8
New VehiCleS. ..o 4.302 0.3 0.012 0.19 S-Jun.2025 0.2
NEW Cars®. ... . e - 0.5 - 0.20 S-Mar.2025 0.1
New trucks® 2. ... - 0.2 - 0.18 S-Jun.2025 0.2
Used cars and truCKsS. .........c.eevviiiiiiiiiiiiie i 2.406 1.6 0.039 0.11 S-Apr.2025 1.5
Motor vehicle parts and equipment....................... 0.362 3.5 0.013 0.73 L-Jun.2023 3.6
LT T 0.297 3.7 0.011 0.86 L-Aug.2025 3.9
Vehicle accessories other than tires®.................. 0.065 2.3 0.001 1.48 L-May 2025 2.4
Vehicle parts and equipment other than tires®..... - 3.4 - 1.81 S-Sep.2025 2.5
Motor oil, coolant, and fluids®........................ - 0.6 - 1.00 L-May 2025 2.7
Medical care commodities..............oviiiiiiiiiiinenn. 1.504 15 0.023 1.10 L-Feb.2025 2.3
Medicinal drugs™...........cooiiiiii 1.324 1.5 0.020 1.18 L-Feb.2025 2.7
Prescription drugs. ........oooiii i 0.917 2.0 0.018 1.56 L-Apr.2025 2.3
Nonprescription drugs™...................ooooiiiil. 0.407 0.5 0.002 1.54 L-Sep.2024 0.7
Medical equipment and supplies™........................ 0.180 1.5 0.003 1.09 S-Sep.2025 0.8
Recreation commodities™................cooiiiiiiiiiins 1.821 1.2 0.022 0.45 L-Jun.2023 2.0
Video and audio products™................ccocoeiiiinnn. 0.250 1.2 0.003 1.01 L-Sep.2025 1.6
Televisions. ..o 0.083 -7.2 -0.007 1.17 L-Sep.2025 -6.0
Other video equipment®.................ccooeiinnnn.. 0.028 -0.2 0.000 2.42 S-Aug.2025 -0.3
Audio equipmeNnt.........ooiiiii 0.059 13.3 0.007 2.33 L-Sep.2025 13.6
Recorded music and music subscriptions®............ 0.075 3.2 0.002 2.30 L-Aug.2025 3.8
Pets and pet products.............ccoiiiiiiiiiiiii 0.621 1.3 0.008 1.10 L-Mar.2024 1.3
Pet food and treats* ®.............cccocviiiiiiennnn. - 1.2 - 1.31 L-Mar.2024 1.8
Purchase of pets, pet supplies, accessories* °. ... .. - 1.0 - 1.90 L-Sep.2025 1.5
SpPOrting GOOAS. ... .veee ittt 0.469 0.3 0.002 1.02 L-Mar.2023 1.1

See footnotes at end of table.



Table 7. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
December 2025, 12-month analysis table — Continued

[1982-84=100, unless otherwise noted]

Twelve Month

_Relative | Unadjusted | Unadjusted | Standard | Largest (L) or Smallest (S)
Expenditure category 'mpﬁﬂance percent | effect on All error, unadjusted change since:®
ov. change ltems median
2025 Dec. 2024- | Dec. 2024- price Date Percent
Dec. 2025 | Dec. 2025' change? change
Sports vehicles including bicycles...................... 0.235 0.9 0.002 1.55 L-Sep.2023 1.7
Sports equIpPMeNt. .......ooviii e 0.218 -0.3 -0.001 117 S-Aug.2025 -0.8
Photographic equipment and supplies................... 0.021 9.8 0.002 3.36 L-Sep.2024 10.7
Photographic equipment®5..................c - 9.2 - 4.99 L-Sep.2024 9.9
Recreational reading materials............................ 0.099 3.8 0.004 2.37 S-Sep.2025 2.1
Newspapers and magazines®........................... 0.054 6.4 0.003 2.97 L-May 2025 9.2
Recreational books®..............cccoeiiiiiiiiininne. 0.045 0.8 0.000 2.63 S-Sep.2025 -1.7
Other recreational goods®..............coeveeieininnann.s. 0.362 1.0 0.004 1.02 L-Jun.2023 1.7
103 V2T 0.283 0.8 0.002 1.32 L-Jul.2025 0.9
Toys, games, hobbies and playground
equipment® 5. - 1.3 - 1.90 S-Aug.2025 0.6
Sewing machines, fabric and supplies®............... 0.021 -2.7 -0.001 3.34 L-Apr.2025 -2.6
Music instruments and accessories®................... 0.044 4.2 0.002 2.10 S-Jul.2025 3.4
Education and communication commodities™............. 0.716 -3.8 -0.029 1.43 S-Sep.2025 -4.0
Educational books and supplies...............c..oooveet 0.041 0.8 0.000 2.44 L-May 2025 9.4
College textbooks® '3................cociiiiii - 1.1 - 3.00 L-Sep.2025 6.8
Information technology commodities™................... 0.675 -4.1 -0.029 1.58 S-Sep.2025 -5.1
Computers, peripherals, and smart home
assistants®..........cooiiii 0.257 -0.6 -0.002 1.68 S-Sep.2025 -0.7
Computer software and accessories®.................. 0.025 4.4 0.001 3.81 L-Jun.2025 4.7
Telephone hardware, calculators, and other
consumer information items*......................... 0.392 -6.8 -0.028 2.32 S-Sep.2025 -7.7
Smartphones® ... - -9.8 - 2.26 S-Sep.2025 -14.9
Alcoholic beverages..............ooooii 0.831 2.1 0.018 0.45 L-Mar.2024 24
Alcoholic beverages athome.....................oe 0.443 1.0 0.004 0.50 S-Sep.2025 0.3
Beer, ale, and other malt beverages at home........ 0.152 1.3 0.002 0.61 S-Sep.2025 1.0
Distilled spirits at home................oooiiiiiit 0.102 1.8 0.002 0.81 S-Sep.2025 1.8
Whiskey at home®.................ocooeiiiiiiiinns. - 2.0 - 1.40 L-Jun.2024 2.1
Distilled spirits, excluding whiskey, at home®...... - 25 - 1.10 S-Sep.2025 2.3
Wine athome...........cooiiiiiii 0.188 0.3 0.001 0.81 - -
Alcoholic beverages away from home.................... 0.388 3.5 0.014 0.84 L-Sep.2025 41
Beer, ale, and other malt beverages away from
home™ 5. . - 2.6 - 1.12 L-Sep.2025 3.6
Wine away from home*®............................... - 25 - 0.62 S-May 2025 2.3
Distilled spirits away from home*®.................... - 3.8 - 1.37 L-Sep.2025 4.1
Other goods™ .. ..o 1.299 3.6 0.046 0.44 L-Sep.2025 3.7
Tobacco and smoking products................c.ooovveeen 0.502 6.8 0.033 0.64 S-Aug.2025 6.3
Cigarettes™. ... ..o 0.380 8.5 0.031 0.64 L-Apr.2025 8.5
Tobacco products other than cigarettes®.............. 0.116 1.2 0.001 1.69 S-Jul.2025 0.8
Personal care products..............c.oooiiiiiinn 0.644 1.5 0.010 0.70 L-Sep.2025 1.5
Hair, dental, shaving, and miscellaneous personal
care products®..........cooiiiiii 0.289 2.4 0.007 0.94 L-Apr.2024 4.1
Cosmetics, perfume, bath, nail preparations and
implements. ... 0.345 0.8 0.003 1.19 L-Apr.2024 0.9
Miscellaneous personal goods®.............cccceeeunne. 0.154 2.5 0.004 1.47 L-Sep.2025 25
Stationery, stationery supplies, gift wrap®............. - 1.8 - 1.65 L-Sep.2025 3.1
Services less energy Services............ooovveiiiiiiiiinannns 60.805 3.0 1.839 0.17 - -
Shelter. ... 35.514 3.2 1.123 0.19 L-Sep.2025 3.6
Rent of shelter'®. ... ... 35.086 3.1 1.090 0.19 L-Sep.2025 3.5
Rent of primary residence..............cccooiiiiiiiit 7.491 2.9 0.219 0.19 S-Oct.2021 2.7
Lodging away from home®............................. 1.233 -0.8 -0.011 2.02 L-Sep.2025 -0.1
Housing at school, excluding board™............... 0.244 3.2 0.008 0.32 S-Jul.2023 3.2
Other lodging away from home including hotels
and Motels. ......oovviiiii e 0.989 -1.8 -0.019 2.40 L-Sep.2025 -0.8
Owners’ equivalent rent of residences™.............. 26.362 3.4 0.881 0.18 - -

See footnotes at end of table.



Table 7. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
December 2025, 12-month analysis table — Continued

[1982-84=100, unless otherwise noted]

Twelve Month

_Relative | Unadjusted | Unadjusted | Standard | Largest (L) or Smallest (S)
Expenditure category 'mpﬁﬂance percent | effect on All error, unadjusted change since:®
ov. change ltems median
2025 Dec. 2024- | Dec. 2024- price Date Percent
Dec. 2025 | Dec. 2025' change? change
Owners’ equivalent rent of primary residence'®. .. 25.159 3.3 0.840 0.18 S-Oct.2021 3.1
Tenants’ and household insurance®................... 0.428 8.2 0.033 0.78 L-EVER -
Water and sewer and trash collection services®........ 1.096 4.7 0.051 0.35 L-Sep.2025 4.8
Water and sewerage maintenance..................... 0.749 4.6 0.034 0.37 L-Sep.2025 4.6
Garbage and trash collection™......................... 0.347 4.8 0.017 0.69 L-Sep.2025 5.4
Household operations®..............ccocviiiiininiiiinn. - - - - - -
Domestic ServiCes®. .........c.vviiviiiiiieieiiens - - - - - -
Gardening and lawncare services®..................... - - - - - -
Moving, storage, freight expense®...................... 0.121 -17.0 -0.022 4.88 S-EVER -
Repair of household items*............................. - — - - - —
Medical care ServiCes...........ooviiiiiiiiiiinneaaaann. 6.779 3.5 0.238 0.63 L-Sep.2025 3.9
Professional Services. ...........ooviiiieiiiiieaiinnns 3.684 2.5 0.091 0.85 L-Sep.2025 2.6
Physicians’ services..........c.c.ooiiiiiiiiiiiiiinns 1.804 1.9 0.034 1.42 L-Sep.2025 2.4
Dental services...........cooviiiiiiiiiii 0.949 3.8 0.035 1.58 L-Aug.2025 4.2
Eyeglasses and eye care®............................ 0.337 3.1 0.011 0.96 S-Jul.2025 2.4
Services by other medical professionals®.......... - - - - - -
Hospital and related services................ccooeeent 2.319 6.7 0.151 0.73 L-Jun.2024 71
Hospital services™.................ccoeiiiiiiiiin. 1.985 6.6 0.127 0.85 L-Jun.2024 6.9
Inpatient hospital services® '6..................... - - - - - -
Outpatient hospital services®®.................... - 6.5 - 1.87 L-Jun.2024 7.0
Nursing homes and adult day services™........... 0.167 4.3 0.007 0.75 S-Sep.2025 4.1
Care of invalids and elderly at home”............... 0.167 10.7 0.017 2.37 S-Aug.2025 5.6
Health insurance”...............cooeiiiiiiineiinens 0.776 -0.5 -0.004 0.62 S-Jul.2024 -0.6
Transportation Services.............oooviiiiiiiiiiiinannn 6.265 1.5 0.095 0.67 S-Mar.2021 -1.6
Leased cars and trucks™...............ooiiin 0.378 - -0.011 1.84 - -
Car and truck rental®.....................ococ 0.127 -4.1 -0.005 1.58 S-Sep.2025 -5.0
Motor vehicle maintenance and repair................. 1.059 5.4 0.055 1.82 S-Jun.2025 5.2
Motor vehicle body work...................oooenen. - - - - - -
Motor vehicle maintenance and servicing.......... 0.516 4.9 0.025 0.76 S-Aug.2025 3.6
Motor vehicle repair®.....................coooeiiinn. 0.425 6.2 0.025 3.85 S-Sep.2024 6.0
Motor vehicle insurance.............coooiiiiiiiiiinean 2.816 2.8 0.079 1.06 S-Aug.2021 1.0
Motor vehicle fees®............ooiiiiiiiiiiiiens 0.492 1.3 0.006 0.55 L-Jun.2025 1.3
State motor vehicle registration and license
B 0.283 1.8 0.005 0.28 S-Sep.2025 0.7
Parking and other fees*............................... 0.196 0.6 0.001 1.22 L-Sep.2025 1.7
Parking fees and tolls*5........................... - 3.7 - 1.12 L-Feb.2025 4.5
Public transportation................cooooiiiiie 1.392 -2.0 -0.029 0.92 L-Sep.2025 1.8
Airline fares. ... 0.868 -3.4 -0.031 1.21 L-Sep.2025 3.2
Other intercity transportation......................... 0.207 -2.6 -0.006 2.10 S-Sep.2025 -2.6
Ship fare® % .. ..o - -4.8 - 2.52 L-May 2025 -1.8
Intracity transportation..................ocooi 0.313 2.5 0.008 1.02 L-Feb.2025 2.6
Intracity mass transit> '°....................... - 0.9 - 2.29 S-Jan.2025 0.9
Recreation services™®...........cooiiiiiiiiiii 3.425 4.0 0.137 0.52 L-Sep.2025 4.4
Video and audio services™...............coooiiiiinnl. 0.806 4.9 0.039 0.72 L-Jan.2024 5.3
Cable, satellite, and live streaming television
SEIVICE 2. 0.651 3.7 0.024 0.50 L-Apr.2024 3.8
Purchase, subscription, and rental of video®....... 0.155 10.0 0.016 3.19 L-EVER -
Video discs and other media*5................... - 6.0 - 3.73 L-Feb.2025 20.8
Subscription and rental of video and video
games™ S - 29.0 - 2.16 L-EVER -
Pet services including veterinary®...................... 0.543 6.2 0.033 1.07 L-Sep.2025 6.9
Pet services™® ... ..o - 5.0 - 2.58 L-Sep.2025 5.1
Veterinarian services®5................ocol. - 7.1 - 1.88 L-Sep.2025 7.8
Photographers and photo processing®................ 0.053 1.5 0.001 2.15 L-Jan.2024 41

See footnotes at end of table.



Table 7. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
December 2025, 12-month analysis table — Continued

[1982-84=100, unless otherwise noted]

Twelve Month

_Relative | Unadjusted | Unadjusted | Standard | Largest (L) or Smallest (S)
Expenditure category 'mpﬁﬂance percent | effect on All error, unadjusted change since:®
ov. change ltems median
2025 Dec. 2024- | Dec. 2024- price Date Percent
Dec. 2025 | Dec. 2025’ change? change
Other recreation services®................cccceeveininnn. 2.022 3.1 0.064 0.62 L-Sep.2025 5.1
Club membership for shopping clubs, fraternal, or
other organizations, or participant sports
TS 0.795 0.4 0.003 0.50 L-Sep.2025 6.2
AdMISSIONS. ... 0.733 5.7 0.042 1.52 L-Apr.2025 5.9
Admission to movies, theaters, and
concerts® S . - 6.7 - 1.66 L-Apr.2023 6.9
Admission to sporting events* ®................... - -7.3 - 6.37 S-Oct.2022 -17.7
Fees for lessons or instructions®.................... 0.167 2.9 0.005 1.18 S-May 2025 2.7
Education and communication services™................ 4.951 1.1 0.056 0.24 S-Sep.2025 1.1
Tuition, other school fees, and childcare.............. 2.548 2.9 0.074 0.43 - -
College tuition and fees............ccoviviiiiiiiinnn. 1.311 1.5 0.020 0.68 S-Sep.2025 14
Elementary and high school tuition and fees...... 0.393 41 0.016 0.37 L-May 2025 4.2
Day care and preschool™.................cooiins 0.739 4.8 0.035 0.51 L-Sep.2025 5.2
Technical and business school tuition and fees®... 0.039 2.1 0.001 0.92 - -
Postage and delivery services®......................... 0.056 4.8 0.003 0.47 S-Sep.2025 4.7
Postage..........cooiiii 0.053 4.6 0.002 0.54 - -
Delivery services*..............cooviiiiiiiiiinin. 0.002 9.7 0.000 0.88 L-Mar.2023 10.5
Telephone services®................ccocviiiiiiiininn.. 1.406 -3.2 -0.046 0.16 S-Feb.2018 -6.3
Wireless telephone services*........................ 1.238 -4.1 -0.052 0.20 S-Feb.2018 -9.4
Residential telephone services™.................... 0.168 3.7 0.006 0.63 L-Mar.2025 3.7
Internet services and electronic information
PrOVIAEIS . ... e 0.932 2.8 0.026 0.54 S-Sep.2025 0.4
Other personal services™................ccooeviiininnn.. 1.672 4.7 0.077 0.51 L-Mar.2025 4.7
Personal care services............c.ooviiiiiiiiiiiinins 0.668 4.8 0.032 0.73 L-Dec.2024 4.8
Haircuts and other personal care services®........ 0.668 4.8 0.032 0.73 L-Dec.2024 4.8
Miscellaneous personal services...............c.c.ee... 1.004 4.6 0.045 0.57 S-Sep.2025 4.4
Legal services®.............ooooiiiiiiii - - - - - -
Funeral expenses®...............cccooviiiiiiiin.. 0.139 2.6 0.004 0.81 L-Sep.2025 2.9
Laundry and dry cleaning services*................. 0.167 4.6 0.008 0.82 L-Sep.2025 4.9
Apparel services other than laundry and dry
cleaning®. ... ... 0.028 7.0 0.002 2.34 L-Feb.2025 7.5
Financial services®.............cccociiiiiiiiinnn.. 0.257 4.2 0.010 1.41 S-Sep.2025 2.7
Checking account and other bank services* ... - 0.4 - 3.33 L-Sep.2025 0.7
Tax return preparation and other accounting
fees™ S - - - 2.69 - -
Special aggregate indexes
All items less food..........cooviiiiiiiii 86.343 2.6 2.257 0.13 S-Jun.2025 2.6
All items less shelter. ... 64.486 2.4 1.554 0.14 S-Jul.2025 2.1
All items less food and shelter................coiiiiin. 50.830 2.2 1.134 0.17 S-Jul.2025 2.0
All items less food, shelter, and energy.................coooe.. 44.515 2.2 0.991 0.19 S-Jun.2025 2.2
All items less food, shelter, energy, and used cars and
EIUCKS. ettt 42.109 2.3 0.952 0.19 L-Sep.2025 2.4
All items less medical care............ccvvviiiiiiiiiiieaann. 91.717 2.6 2.416 0.10 S-Jul.2025 2.6
All IteMS 1SS BNEIQY. ...ttt 93.685 2.7 2.534 0.12 L-Sep.2025 3.0
ComMMOAItIES. . ...t 35.985 1.7 0.601 0.12 S-Aug.2025 1.3
Commodities less food, energy, and used cars and
BPUCKS. e 16.817 1.4 0.236 0.20 L-Oct.2023 1.4
Commodities less food..............cooiiiiiiiiii 22.328 0.8 0.181 0.16 S-Aug.2025 0.2
Commodities less food and beverages........................ 21.497 0.8 0.163 0.16 S-Aug.2025 0.2
SBIVICES. ettt ettt 64.015 3.3 2.076 0.17 L-Sep.2025 3.6
Services less rent of shelter™s....................coc 28.929 3.4 0.986 0.26 S-Apr.2025 3.3
Services less medical care services..............ccciiiiannn. 57.236 3.2 1.838 0.16 - -
DUrables. ... 10.870 1.2 0.132 0.21 S-Jul.2025 1.2

See footnotes at end of table.



Table 7. Consumer Price Index for All Urban Consumers (CPI-U): U.S. city average, by expenditure category,
December 2025, 12-month analysis table — Continued

[1982-84=100, unless otherwise noted]

Twelve Month
_Relative | Unadjusted | Unadjusted | Standard | Largest (L) or Smallest (S)
Expenditure category 'mpﬁﬂance percent | effect on All error, unadjusted change since:®
ov. change ltems median
2025 Dec. 2024- | Dec. 2024- price Date Percent
Dec. 2025 | Dec. 2025' change? change

Nondurables. ........ .o 25.115 1.9 0.469 0.14 S-Aug.2025 1.1
Nondurables less food. ...........ooviiiiii it 11.458 0.4 0.049 0.24 S-Aug.2025 -1.1
Nondurables less food and beverages........................ 10.627 0.3 0.031 0.25 S-Aug.2025 -1.4
Nondurables less food, beverages, and apparel............. 8.166 0.2 0.016 0.26 S-Aug.2025 -1.8
Nondurables less food and apparel......................oee 8.998 0.4 0.034 0.25 S-Aug.2025 -1.5
HOUSING. . e 44.448 3.6 1.590 0.18 L-Sep.2025 3.9
Education and communication®.........................co 5.666 0.5 0.027 0.26 S-Sep.2025 0.4

Education®. . ... ...ciii 2.589 2.9 0.074 0.41 - -
Communication®..............ooiiiii 3.077 -1.5 -0.047 0.43 S-Sep.2025 -1.7
Information and information processing®................... 3.022 -1.6 -0.049 0.44 S-Sep.2025 -1.9
Information technology, hardware and services'”......... 1.616 -0.2 -0.003 0.81 S-Sep.2025 -2.0
Recreation®. .. .........ouiuiii e 5.246 3.0 0.159 0.36 L-Sep.2025 3.0
Video and audio®..........o.oeiiiiii 1.056 4.0 0.042 0.64 L-Sep.2023 4.0
Pets, pet products and services®................cocoeiiinn.. 1.163 3.5 0.041 0.90 L-Sep.2025 3.5
Photography®. ... ... 0.075 3.6 0.003 1.86 L-Apr.2024 3.6
Food and beverages................oooiiiiiiii 14.488 3.0 0.438 0.13 L-Sep.2025 3.0
Domestically produced farm food..................cooiiiit 6.697 1.9 0.127 0.19 L-Sep.2025 2.3

Other SEIVICES. .....uuiii e 10.047 2.7 0.270 0.24 - -
Apparel less footwear..........c.coovviiiiiiiii i 1.888 0.5 0.009 0.85 L-Mar.2025 0.7
Fuels and utilities. ..o 4.443 6.7 0.290 0.66 L-Aug.2025 6.9
Household energy.........c.cvviiiiiiie et 3.347 7.4 0.239 0.84 L-Aug.2025 7.4
MediCal Care.........c.uiuiie i 8.283 3.2 0.261 0.60 L-Sep.2025 3.3
Transportation......... ..o 16.437 0.4 0.063 0.31 S-Jul.2025 0.0
Private transportation................ooooi 15.045 0.6 0.092 0.32 S-Jul.2025 0.1
New and used motor vehicles*.............................. 7.348 0.5 0.035 0.19 S-May 2025 0.5

Utilities and public transportation..................ooooioiii 7.755 3.1 0.237 0.42 - -
Household furnishings and operations........................... 4.492 4.0 0.177 0.50 S-Aug.2025 3.9
Other goods and Services.............coovviiiiiiiieiiiiininnnn. 2.971 4.2 0.124 0.39 L-Jul.2024 4.2
Personal Care........ovvviiiiiii 2.469 3.7 0.091 0.44 L-Apr.2024 3.7

" The ’effect’ of an item category is a measure of that item’s contribution to the All items price change. For example, if the Food index had an effect of
0.40, and the All items index rose 1.2 percent, then the increase in food prices contributed 0.40 / 1.2, or 33.3 percent, to that All items increase.
Said another way, had food prices been unchanged for that year the change in the All items index would have been 1.2 percent minus 0.40, or 0.8
percent. Effects can be negative as well. For example, if the effect of food was a negative 0.1, and the All items index rose 0.5 percent, the All items
index actually would have been 0.1 percent higher (or 0.6 percent) had food prices been unchanged. Since food prices fell while prices overall were
rising, the contribution of food to the All items price change was negative (in this case, -0.1 / 0.5, or minus 20 percent).

2 A statistic’s margin of error is often expressed as its point estimate plus or minus two standard errors. For example, if a CPI category rose 2.6
percent, and its standard error was 0.25 percent, the margin of error on this item’s 12-month percent change would be 2.6 percent, plus or minus
0.5 percent.

8 If the current 12-month percent change is greater than the previous published 12-month percent change, then this column identifies the closest prior
month with a 12-month percent change as (L)arge as or (L)arger than the current 12-month change. If the current 12-month percent change is
smaller than the previous published 12-month percent change, the most recent month with a change as (S)mall or (S)maller than the current month
change is identified. If the current and previous published 12-month percent changes are equal, a dash will appear. Standard numerical comparison
is used. For example, 2.0% is greater than 0.6%, -4.4% is less than -2.0%, and -2.0% is less than 0.0%. Note that a (L)arger change can be a
smaller decline, for example, a -0.2% change is larger than a -0.4% change, but still represents a decline in the price index. Likewise, (S)maller
changes can be increases, for example, a 0.6% change is smaller than 0.8%, but still represents an increase in the price index. In this context, a
-0.2% change is considered to be smaller than a 0.0% change.

4 Indexes on a December 1997=100 base.

5 Special indexes based on a substantially smaller sample. These series do not contribute to the all items index aggregation and therefore do not
have a relative importance or effect.

% Indexes on a December 2007=100 base.
7 Indexes on a December 2005=100 base.
8 Indexes on a December 1986=100 base.
9 Indexes on a December 1993=100 base.
1% Indexes on a December 2009=100 base.
" Indexes on a December 1990=100 base.
2 Indexes on a December 1983=100 base.
3 Indexes on a December 2001=100 base.
4 Indexes on a December 2019=100 base.



5 Indexes on a December 1982=100 base.
6 Indexes on a December 1996=100 base.
7 Indexes on a December 1988=100 base.
NOTE: The Oct 2025 data values are not available due to the 2025 lapse in appropriations.
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TEXAS DEPARTMENT OF AGRICULTURE
COMMISSIONER SID MILLER

Kaufman ISD

00683

SFA Name

Contract Renewal School Year 2026-2027

Attachment 2
Food Service Budget

SFA ID#

Projected Revenue: Based on 165 (Number) days of meal service in School Year 2026- 2027, using 2025-2026
reimbursement rates, the SFA shall multiply the rates by the actual meals served from School Year 2024-2025. If
the SFA participation in the current year is decreasing or increasing the SFA budget must reflect the projection

in accordance with an estimation of current year’s data.

Revenue:
Local
Student Breakfast Sales Revenue
Student Lunch Sales Revenue
Adult & A La Carte Sales Revenue
Catering & Other Non-Program Revenue
Total Sales:
Reimbursement

School Breakfast Program

National School Lunch Program

After-school Snack Program

Child and Adult Care Food Program

Summer Meal Program (SSO/SFSP)

State Matching Reimbursement

Other Federal/State Reimbursement
Total Reimbursement:

Total Revenue: (Total Sales + Total Reimbursement)

Expenses:

Projected Total Expenses:

Estimated Budget Projection:

$ 205,380.00
$ 7,000.00
$212,380.00

$ 568,943.00
$1,917,646.00

$1,981.00
$ 11,883.00

$ 2,500,453.00

$2,712,833.00

$2,296,111.00

Total Revenue (Sales + Reimbursement) — Expenses = $416,722.00
USDA Foods Entitlement Allocation Estimate: $214,709.34
Is there a guarantee required in the initial year’s contract? Yes |¢/ |No If yes, amount $ $ 100,000.00

Contract Renewal - Attachment 2
(Rev. 8.05.25)

Page 1 of 1
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TEXAS DEPARTMENT OF AGRICULTURE
COMMISSIONER SID MILLER

Kaufman ISD 00683

SFA SFA ID#

Contract Renewal School Year 2026-2027
Attachment 3
Additional Contract Modifications

Scope and other contract modifications in current or optional renewal years are not permitted unless
provided for in the published Request for Proposal (RFP) and incorporated into the resulting contract.

The following modifications to the SFA’s School Nutrition Program (“SNP”’) operations, which were
stipulated in the original RFP and incorporated into the Contract, will be implemented or effective in the
renewed contract year.

[ No changes

[ Modifications to Site Information (Exhibit A of the RFP):
e Add Site — The RFP identified the site as an anticipated new campus, and the SFA is now adding
the site to the SNP to be managed by the FSMC under the Contract.
e Delete Site — The SFA is removing an existing site affected by a school closure or decreased
enrollment.
e Modify Site — The SFA is changing an existing site to Special Provision 2 or the Community
Eligibility Provision, or the SFA is changing the programs to be operated at an existing site.

Type of Name of site Description of change(s) to programs to be
modification operated at the site, if applicable

Choose an item.

Choose an item.

Choose an item.

Choose an item.

Choose an item.

Choose an item.

Additional non-material contract modifications described here:

One cafeteria worker moving from the Phillips Elementary kitchen to the Monday
Elementary kitchen to accommodate a change in student enrollment at those
campuses.

Page 1 of 1

Contract Renewal — Attachment 3
(Rev. 8.05.25)




Food Service Management Company (FSMC) Contract Review Form
General Information

SFA Name and ID Number; Kaufman ISD 00883

Name of Site Monitored: aufman High School

Date Site Monitored: November 8, 2025

Meal Service Reviewed: Lunch

Date FSMC Contract Review Completed: M OJesn b e~ |1 , 2015

1. Menus and Service

1. Did the FSMC follow the 21-day cycle menu described in the contract for all programs
during the first 21 days of meal service? (Monitored during the first year of the contract
only.) )

[]Yes
[1No

® N/A - not reviewing the base year.

NOTE: This is monitored during the first 21 days of meal service and is a
requirement per federal regulations 7 CFR 210.16(b)(1). No substitutions are
allowed. If the menu was not followed, a finding and fiscal action will be assessed
during the Procurement Review (PR).

2. Do the foods purchased meet the quality specification standards indicated in the
contract?

M Yes [J No

Provide three examples of food specifications reviewed.
1. Fresh Fruil - ripe and in good gandition

o, Grains - All wore whole grain

3. Milk - Had 2 milk options

3. Does the SFA have an advisory board?

= Yes U No

4. Isthe advisory board composed of parents, teachers, and students to assist with menu
planning?
= Yes O No

List the advisory board members and titles below.

Name Title

Please see attached shest

FSMC Contract Review Form Page 1of10
Updated 8.22.2025



If additional space is needed, attach a document with all names and titles.

5. Does the SFA utilize the advisory board to assist with menu planning?
o Yes U No

6. Does the SFA approve menu changes outside the 21-day cycle menu process?
m Yes U No

7. Do all menus meet the meal pattern requirements for the appropriate age/grade groups

and the nutrient specifications?
o Yes (1 No

8. Isthe FSMC serving reimbursable meals as described in the contract and in compliance

with program regulations?
= Yes U No

9. Does the FSMC provide meal service to all enrolled students as specified in the contract?

= Yes [(d No

10. Are food production records completed daily for all meals served using the TDA
prototype or another instrument that collects the same information as the TDA
prototype?
= Yes O No

11. Does the SFA evaluate the FSMC’s menu for affordability, nutrition requirements, and

student appeal?
= Yes O No

12. Does the FSMC implement meal accommodations based on medical statements provided

by licensed medical professionals, Individualized Education Plans (IEP), or special
dietary accommodations based on the SFA policy?
= Yes [1No

13. Are meals monitored to ensure that only reimbursable meals are claimed?
™ Yes O No

Attach the menu and completed food production record for the day of review,
reflecting the responses above. The menu and food production records must

match the site monitored, meal service, and the date of review.

SFA Comments — Provide a rationale for all responses in Menus/Services:

Serving lines were neat and presentable. All food items matched the menu and
food production records.

FSMC Contract Review Form Page 2 of 10

Updated 8.22.2025
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Competitive Foods

Is the FSMC following Competitive Food Standards?
= Yes I No

Is the FSMC following the local policy related to fundraisers?
o Yes U No

SFA Comments — Provide a rationale for all responses in Competitive Foods:

Verified all a la carte items were smart snack compliant.

III.

USDA Foods

Is the FSMC responsible for receiving USDA Foods on behalf of the SFA?
= Yes L No

If yes, is the SFA verifying the delivery of USDA Foods shipments and processed end
products?

= Yes O No O N/A

2. Does the FSMC provide the SFA credit for the full value of USDA Foods received during
the school year or fiscal year?
= Yes C No
What is the amount received to date? $ 77 d 1 52 ) 60

3. Does the FSMC provide the SFA with clear documentation that demonstrates that the
SFA has received credit for the value of its USDA Foods?
= Yes
[ Ne
NOTE: This includes crediting for the value of donated foods, including direct delivery
(brown box), Department of Defense (DoD) Fresh and processed end products.

4. How often does the SFA receive credit for the value of USDA Foods? Check all that apply.
s Monthly L1 End of the school year
[ Quarterly O Other

5. How is the SFA credited for the value of USDA Foods? Check all that apply.
® Invoice Reductions [ Discounts
(] Refunds (1 Other

FSMC Contract Review Form Page 3 of 10

Updated 8.22.2025



6. Does the FSMC ensure that SFA retains ownership of all USDA Foods, including
processed end products, if applicable?
= Yes (1 No

7. Does the SFA/FSMC use USDA Foods to the maximum extent in quantities that can be
used and stored without waste?
Yes O No

What is the SFA’s beginning entitlement balance? §225.772
What is the SFA’s current entitlement balance? § 148619.40

8. When substituting, does the FSMC use commercially purchased foods of the same
generic identity, of U.S. origin, and of equal or better quality than the USDA Foods in the
SFA's School Nutrition Program?
= Yes O No

9. Does the FSMC use all donated ground beef, ground pork, and all processed end

products in the SFA’s food service without substitution?
= Yes [ No

SFA Comments — Provide a rationale for all responses in USDA Foods:

FSMC provides credit for USDA foods, reduced on invoice, verified with processor link, K12 & ffavors

V. Inventory

1. Does the FSMC have an organized method for storing, preserving, and accounting for the
SFA’s food inventory?
= Yes [J No

2, Are the food items stored in a manner consistent with all health and safety rules that
apply to the stored items?
= Yes OO No

SFA Comments — Provide a rationale for all responses in Inventory:

FSMC properiy stores foods within the health and safety guidelines

V., Financial Procedures

(Attach the latest FSMC invoice and supporting documentation. This will be
the invoice that is utilized to complete section V., Financial Procedure of the
current FSMC contract review.)

FSMC Contract Review Form Page 4 of 10
Updated 8.22.2025



1. Do the daily meal count records accurately reflect the counts of student, adult meals and
a la carte sales by meal type and eligibility category?

i Yes ] No
2. Does the SFA have a backup system to ensure that all counting and claiming data is
maintained?

= Yes 3 No

Describe the system:

Rosters are used if the system goes down. SFA owns the POS system to maintain records

3. Does the FSMC maintain records to support the claims for monthly reimbursement,
Daily Record/Accuclaim information, and provide them to the SFA promptly?
o Yes 0 No

4. Does the FSMC maintain records to support meal count records for other meals not
covered by the claim (adult meals, alternative meals)?
o Yes O No

5. Does the SFA maintain responsibility for submitting claims for reimbursement?
= Yes O No

Provide the name and title of the person responsible for submission.

Name: Vonda Jones
Title: Child Nutrition Liaison

6. Does the FSMC monthly invoice reconcile with the point of service (POS} Daily
Record/Accuclaim Report for each month?
= Yes O No

7. Do the FSMC food service daily income records, such as end-of-day POS reports,
accurately reflect the revenue received by meal type (student meals, adult meals, 4 la
carte, ete.)?
= Yes [J No

8. Has the SFA received all applicable discounts, credits, and rebates from the FSMC?
= Yes 1 No

9. Does the FSMC ensure that all invoice statements are accurate and that unallowable
costs and duplicative services are not billed to the SFA?

o Yes 1 No
10. Does all income to the program accrue to the nonprofit school food service account?
m Yes ] No
FSMC Contract Review Form Page 5of 10
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11. Does the FSMC provide the SFA with all information and documentation needed for the
SFA to calculate its program and non-program revenue and cost proportion as required
by regulations? (For example, POS records, cost-per-meal data, and inventory or
financial reports).

= Yes U No
12, Does the FSMC utilize the correct meal equivalency factor (MEF)?
i Yes U No

List the MEF: $499

13. Does the FSMC accurately charge the number of meals claimed to the SFA at the fixed
rate?

™ Yes O No

SFA Comments — Provide a rationale for all responses in Financial Procedures:

FSMC provides invoices for all program & non program foods sold. | verify with all reports before deing the claim

VI, Financial — Procurement

1. Does the FSMC follow the SFA's internal process to ensure that foods are procured in
compliance with the Buy American provision?
7\ = Yes ] No

2. Does the FSMC provide sufficient documentation for the SFA to determine if all
procurement was conducted correctly and in compliance with all applicable regulations?
= Yes L No

SFA Comments — Provide a rationale for all responses in Financial - Procurement:

FSMC keeps Buy American documentation and log

VII.  Sanitation and Safety Procedures

1. Does the FSMC have a Hazard Analysis and Critical Control Point (HACCP) plan, and is
there confirmation of its implementation?

= Yes [1No
2. Do employees practice safe food-handling procedures?
= Yes [J No
3. Does the FSMC ensure that all facilities have health inspections as required by law?
o Yes [ No
’ FSMC Contract Review Form Page 6 of 10
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4. Are facilities and equipment adequately maintained for safety and sanitation?

o Yes U No

5. Isthe FSMC's use of the facilities consistent with the facility use clauses included in the
contract?
o Yes ] No

SFA Comments — Provide a rationale for all responses in Sanitation and Safety Procedures:

Checked HACCP Manual, walked kitchen and monitored staff for food safety handling

VIII. Local Wellness Policy

1. Does the FSMC follow the SFA's local wellness policy?
W Yes O No

SFA Comments — Provide a rationale for how the FSMC is following the SFA local wellness
policy.

They follow competitive food standards and make sure they have nutrition promotion

IX.  Staffing

1. Isthe FSMC's staffing plan consistent with the staffing clauses included in the contract?
= Yes U No
# FSMC employees in contract: 40
# FSMC current employees: 40

2. Ifthere are FSMC vacancies, is there a plan for the FSMC to come into staffing
compliance per the contract?
™ Yes

[J No — submit a staffing plan in the rationale section.

3. Are the District and FSMC paying for staff according to the approved transition plan?

= Yes 2 No

4. Does the FSMC ensure that all School Nutrition staff have the required training
annually?
= Yes O No

5. Does the FSMC ensure that the School Nutrition Program employees adhere to the
USDA professional standards and continuing education training requirements as
required by federal regulations (7 CFR 210.30)?
= Yes £ No

FSMC Contract Review Form Page 70f 10
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N\

6.

Does the FSMC maintain documentation that demonstrates compliance with the School
Nutrition Director’s position and tracks continuing education for all School Nutrition
staff?

W Yes 3 No

SFA Comments — Provide a rationale for all responses in Staffing:

I'm provided with staff training hours quarterly to verify

X

1.

Record Retention

Does the FSMC coordinate with the SFA to transfer all records to long-term storage?
= Yes 1 No

Does the FSMC provide all documentation demonstrating that the SFA complies with all
local, state, and federal regulations?

™ Yes O No

SFA Comments — Provide a rationale for all responses in Record Retention:

They keep documentation for all 5 years in the kitchens

XI.

1.

Contractual Requirements

Does the FSMC operate the program(s) contracted as defined by the terms of the
contract?
= Yes i No

Were additional terms and conditions included that are outside of the executed contract?
[l Yes = No

Have all corrections been made as required, if problems were noted during the
Administrative Review and/or Procurement Review?
 Yes (] Ne

Did the SFA delegate any responsibilities not permitted by the contract Exhibit Q to the
FSMC?

[ Yes - list what was delegated in the rationale in the comment box below.

= No

Does the SFA monitor the FSMC's food service operations by performing periodic on-site
visits to ensure that the food service conforms with program regulations and that
program review and audit findings are resolved?

= Yes {3 No

FSMC Contract Review Form Page 8 of 10
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6. Is documentation of monitoring maintained by the SFA?
o Yes
(] No

7. If there were findings, did they get resolved?
= Yes U No

SFA Comments — Provide a rationale for all responses in Contractual Requirements:

We make sure to complete on site monitoring and occasionally do
random checks to verify compliance

XII. Results of Review

1. IsaCorrective Action Plan (CAP) required?
O Yes = No

SFA Comments — Provide a rationale for the plan and what sections will be reviewed:

XIII. Corrective Action Plan
1. Was the CAP completed with a follow-up review within 45 days?
Ll Yes L1 No = N/A

Date the follow-up review was completed:

2. Have all the items been resolved, and is the FSMC contract compliant?
U Yes ONo HN/A

SFA Comments — Provide a rationale for all responses in CAP:

FSMC Contract Review Form
Updated 8.22.2025

Page 9 of 10



XIV: Attestation and Signatures:

I attest that this information is true and accurate and complete to the best of my knowledge.
Thjs information has been shared with the FSMC partner, as determined by the date below.

L.

Signature of SF:Q Designee

Vonda Jones
Printed Name of SFA Designee

Chilid Nutrition Liaison
Title of SFA Designee

Nl as

Date ‘ \

FSMC Contract Review Form
Updated 8.22.2025

,4:9.5/4}4 %{(é jf!’-

Signéture,bf FSMC Designee

Rodney McGhee

Printed Name of FSMC Designee

Food Service Director

Title of FSMC Designee

Page 10 of 10
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Preparation Purpose Pride

MENU ADVISORY BOARD
November 4, 2025
Agenda

e Food Sharing Table
e Smart Snacks

e Exempt Days



<ISD

Preparation Purpose Pride

KISD ADVISORY BOARD MINUTES
November 4, 2025

Food Share Tables

Mr. McGhee talked about the food share tables we have set up at Monday &
Nash Elementary school. All schools should be set up with share tables by the end
of this month. Share tables are tables or stations where children may return
whole food or beverage items they choose not to eat, if it is in compliance with
local and State health and food safety codes. These food and beverage items are
then available to other children who may want additional servings.

e Food Share tables are used to limit waist.

e Any sealed or unopened package can be put on the share table

e Fruit, Milk, Juice and Cereal are the items we have available on our share
tables

Smart Snacks:

Mr. McGhee explained what items are considered as snacks and why they need to
meet the Smart Snacks Standards.

e Any food and beverage sold to students at schools during the school day
which includes Chips, Ice Cream, Cookies, Drinks etc. (Any purchased
items)

e Ala carte items sold in cafeterias, school stores, snack bars and vending
machines.

e The school day is defined as the midnight before to 30 minutes after the
end of the school day.



e The Smart Snacks Standards apply only to locations on the school campus
that are accessible to students

e Snacks sold to students on campus must have their nutritional values input
into the Smart Snacks Calculator to see if it is an approved item

e Smart Snack Standard foods are those products that contains 50% or more
whole grains by weight or have as the first ingredient a fruit, vegetable, a
dairy food, or a protein food or be a combination food that contains at least
Y% cup of fruit and/or vegetable

e The food must meet the nutrient standards for calories, sodium, fats and
total sugars

Smart Standard Beverages:
e Elementary School can have 8 oz.
e Middle School and High School can have 12 oz.

Exempt Days (Fundraiser Days)
e The schools are allowed to have 6 approved exempt days where sales can
be sold outside of the Federal Nutritional Policy. All campus exempt days
were updated September, 2025.
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invoice No.
Fayment ‘i"erms Net 20

Drue Date 113H20E5

Period 1007 ’“U’»“: - 0A2025

BilTo
Kauiman 150
Artny Grant Miter
10048 5. Houston Sireel
X 75

tescription

Zembpursaile Broakias! Meals

s Remmbursatie Lunch Meals

ngh Me

s BET 0Dy

July 2025 Gommodity Cradst

Subietal

w of Donated Commodiy Credi

JBDA - manthiy credit for commodiies rece
YTD - ored

for commaodites recenved (312.714.18)

it for commodities received: (38 723.9%;

woehities received. ($26.348 38)

RO - moninly oradit for commeninlities rece

YT - oredit for commodiias

s rponived

Page 1Tob

invoice

Piease Remit Pavirient To:

Blectronic Payments:

Sank name § JP Morgan Chage

Bank routing number (AGH] # 122100024
| i prber (Wire: # 027000023

iher €5 ?‘]105{‘,{57

-

{name # Southwest Foodseivice Bxeellencs

Bank aoooun

Checks Mailing Address fNew}'
Southwest Foodservice Excellence
Dapt #880836

PC Box 286560

Phoenix AZ BR038-9850

feal Count Rate Bifled Amount

23,876 £32.12470 SE0.958.15
0747 8340840 517296

iad

[

(a3

o

Tad

B

fan

[s]

en

&

&5

{ae

T

)
& =~

§3.40840 58521
48627 G3 40840 S15,770.68

245 818 40w
5.2% 652,95 v

o
s
i

Subtetal 52071
PaymentsiCredis

i

[ T

T3

oy

2

v

[
s

Total



I .
; Food Service Program é\:;e Current Month | C.P.M. ;’:;fs Yearto Date | CPM. sﬂﬁlz: PnoB:;ar © 1 cPm S?;IZ;
Total School Districl Revenues 2900 $333,130.88| $4.1827 1.0000 $882,779.06( $4.1250 1.0000 $624,814.92] $3.7820 1.0000

mTotal District Costs {Not Billed By FSMC) 3900 $207,440.80| $2.6043 0.6226 $575,736.00 B2.6721 0.6478 $591,476.00] $2.7107 0.7167
(gggcif”'“ Program Surplus or 6000 $125,716.12| $1.5784| 0.3774| $313.043.06| 514529 o0.3s22| $233.638.92| $1.0713] 0.2833
Total Manthly Invoice Amount 7000 $207 440.78( $2.6043 0.6226 $575,736.00| 526721 06473 $591,170.31| $2.7107 0.7167
Minus Net Credits Owed B0OCO $0.0C( $0.0000 0.0000 50.00{ SC.0000 C.0000 $0.00| $0.0000 0.0000.
MNet Amount Due or (Owed) 2000 $207,440.78( $2.6043 0.6226 $575,736.00( $2.6721 0.6478 $591,170.31| $2.7107 0.7167
Past Due 2010 5-275.33 :

BiliBack Breakdown A‘é‘;‘;";“t Meal Count Rate Billed Amount

Total Reimbursabla Breakfast Meals 9500 23,876.00 $2.13420 $50,856.15 v
CACFP Breaklast [ree 9605 0.00 $0.00°
CACFF Breakfast Reduced 9606 0.00 $0.00°
CACFP Breaktfast Paid 9607 0.00 $0.00°
Adult Breakfast Meals 9501 C.00 $3.40840 $0.00:
Total Reimbursable Lunch Meals 9502 50,747.00 $3.40840 $172,966.07 |V’
CACFP Lunch Free 9608 0.00 $0.00
CAGFP Lunch Reduced 9608 G.00 $0.00
CACFP Lunch Paid 9610 C.00 $0.00
Adult Lunch Meals 9503 -3B6.00 $3.40840 51,315.64 i/
Totai Snack 8504 0.00 $0.00
CACFF Snack Free 9611 0.00 $c.oc
CACFP Snack Reduced 9612 G.0c $0.00
CACFP Snack Paid 9613 0.0C $0.00
Paid Special Mik 9602 0.00 $0.00
Catéring Meals 9505 Z5.00 $3.40840 fEEa |V
A la Carte Meals 9604 4,627.00 $3.40840 515,770.66 W
Salurday Meals 9617 c.00 $0.00
Summer Breakfast 9506 0.00 $0.60
Summer Lunch Q507 0.00 $0.00
Dinner (Supper) 9508 .00 $0.00
CACFP Supper Freg 9614 0.00 $0.00

/ ACFP Supper Reduced 9615 0.00 $0.00
.CACFP Supper Paid 9616 0.00 $0.00
[Non-Billable Employee Meal 9618 0.00 $0.00
Billable Employee Lunch Meals 9509 Q.00 $3.40840 $0.00
Billabie Employee Breakliast Meals 9675 0.00 $3.40840 $0.00
Emergency Breakfast 95310 0.co $0.00
Emergency Lunch 9511 0.00 $0.00
Emergancy Breaklasl - S50 9512 0.00 $0.00
Emergency Lunch - 550 9513 0.00 30.00
Emergency Dinner - S30 9514 0.00 $0.00
Emergency Breakfast - SFSP 9515 0.00 $0.00
Emergency Lunch - SFSP 9516 .00 $0.00
Emergency Dinner - SFSP a7 .00 $0.00
Reduced Breaklast - SSO 9518 0.00 50.00
Fain Breakfast - S50 9519 .00 $0.00
Free Breakfasl - S50 9520 0.00 50.00
Reduced Lunch - S50 8521 0.00 $0.00
Faid Lunch - S80 8522 0.00 $0.00
Free Lunch - S80 9523 .00 $0.00
valye of Donated Commodity Credil 9528 0.00 §as65295 v
Additional Revenue 9603 0.00 50.00
FFVP Program 5640 0.00 $50.00
Total Miscellaneous 9600 0.00 50.00
Total $ 207,440.78

77 j Yy Cemmudék( Crfde

A15. 33
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ESMC)

$2.6043

0.6226

$575,736.00

_ District Revenue é:;; Current Month | C.P.M. :;I‘;; Yearto Date | C.P.M. ;‘; I‘:_fs P"“B:f:' | cpm. ;/212;
Student Breakfast Sales 2000 50.001 $0.0000 0.0000 $0.00F $0.00C0 0.0000 $0.00| $0.0000 0.0000
‘Adull Breakfast Sales 2100 $0.00| $0.0000 0.0000 $0.001 %0.0000 0.0000 $0.001 $6.0000 0.00C0
mtuden! Lunch Sales 2200 $0.00} $0.0000 0.0000 $0.00% 30.00C0 0.0000 $0.00| §0.0000 0.0000
Adult Lunch Sales 2300 $1.029.20| 50.0242 0.0058 $3,863.60| $0.0179 0.0043 $3,700.00] 8$0.0170 0.0045
A La Carte Sales 2400 $23.091.40( $0.2899 0.0693 $64,903.65| $0.3012 00730 $50,678.46( 8502736 0.0724
Snack Sales 2500 $0.00( $0C.0000 0 000D $0.00| $0.0000 0.00C0 50.00] $0.0000 0.0C00
Government Reimbursements 2600 $260,774.10( $3.3871 0.8008 $727,499.60| $3.3765 0.5185 $708,708.00| $3.2497 0.8592
Acditicnal Governmenl Reimbursermnents ;2610 $4.567.231 $0.0000 0.0137 $12,337.11]  $0.0900 0.0138 $12.631.32 $0.0900 0.0153
State Government Reimbursements 2620 $0.00{ $0.0000 0.0000 $0.00| $%0.0000 0.000Q $0.00f $0.0000 0.0000!
‘Caterings or Other Special Events 2700 $125.00| %0.0016 0.0004 $3,022.50| %0.0140 0.0034 $3,505.007 $0.0161 0.0042
Grants Received 2825 $0.00] $0.0000 0.0000 50.00( $0.0000 0.0000 $0.00] $0.0000 0.0000
Reconciled Revanue 2850 §0.00| $0.0000 0.0000 $0.00| $0.0000 0.0000 50.00¢ $0.0000 G.0000
Commodities Received 2875 $33.852.95] %$0.4225 0.101e $77,152.680( $0.3581 0.0368 $36,561.06; $0.1678 0.0444.;
lotal School District Revenues 2900 $333,139.88; §4.1827 1.0000 $388,770.06| $4.1250 1.0000 $B824,814.92| $3.7820 1.000&
e District Cost Aee | current Month | C.oM. | 2% | YeartoDate | CPM. oot | Priotyearso ) cAM. | goor |
FSMC Invaice Payment Amount 3875 $207.440.80| $2.6043 0.6226 $575,736.00| $2.6721 0.6478 $591.176.00| $2.7107 0,71573
Total District Costs {Not Billed By 3900 | $207,440.80 $2.6721] 06478 §591,176.00] §2.7107 ‘

0.7167



FSMC Financia! Statement

Operation Name: Kaufman I1SD (1081) for (ALL) (OCT, 2025-26)

i Meal Served gcf;e Current Month Year to Date Prlolrn‘;’fear to
Full Price Paid Breakfast Meals 1000 3064 8,216 B.562
Froe Breakfast Meals 1150 0 7 i
Severe Need - Free Breakfast Meals 1200 20,812 55,808 54,975
'Total Reimbursable Breakfast Meals 1250 23.876 64,025 63,527
tAduh Breakfast Meals 1300 0 o 6]
‘Total Breakfast Meals 1350 23,876 64,025 63,527
{High - Full Price Paid Lunch Meals 1400 6,512 17,589 18,779
‘High I ree Lunch Meals 1550 44,235 119,480 121,569
CACFP Lunch Paid 1638 a [§} 0
Total Reimbursable Lunch Meals 1650 50,747 137,079 140,348
Adull Lunch Meals 1700 371 743 0
Total Lunch Meals 1750 51,118 137,822 140,348
CACFP Snack Paid 1828 0 0 il
Total Snacks 1829 0 (] Y
@ering Weals 1850 25 505 4l
'A la Carte Meals 1851 4,827 13,006 0
Billable Employee Lunch Meals 1870 0 0 Q
Billable Employee Breakfzst Meals 1873 0 0

Qther Meal Equivaient 1880 4,652 13,611 i
:Tota_l Me_a_ls Served 1900 79,646 215,458 203,875

Meal Serving Day é\:;é Current Month Year to Date Pno:):::r to

Serving Day 1800 18 50 20




1 Food Service Program CA:;E Current Month | C.P.M. S‘:/:I‘;: Year to Date C.PM. :;t:fs PrlurD:::ar to C.P.M. E‘:I:I:fs
Total School District Revenues 2800 $275.33 1.0000 $275.33 4.0000 $0.00
Total District Coests (Not Billed By FSMC) 3800 $-275.33 -1.6000 $-275.33 -1.0000 $0.00

. ,(Fg;‘i’cﬁfr‘”“ Program Surplus or 6000 $550.66 2.0000 $550.66 2.0000 $0.00
Total Meathly Inveice Amount 7000 $-275.33 -1.0000 §-275.33 -1.0000 $0.00
Minus Nel Credits Owed 8000 50.00 0.0000 $0.00 0.0000 $0.00
Net Amount Due or (Owed) 9000 $-275.33 -1.00400 $-275.33 -1.0000 $0.00
PFast Dus 9010 §$10,807.00
; BillBack Breakdown Ag::;;nt Meal Count Rate Bitled Amount |
Total Reimbursable Breakfast Meals 9500 o.oo $2.13420 50.00
CACFP Breakfast Free 9605 0.00 50.00
CACFP Breakfast Reduced 9606 0.00 50.00
CACFP Breakfasi Paid 9607 c.00 50.00:
Aduit Breakfast Meals 9501 0.00 $3.40840 50.00
Total Reimbursable Lunch Moals §502 0.00 $3.40840 50.00
CACFF Lunch Froe 9508 .00 $0.00
CACFP Lunch Reduced 9609 0.00 $0.00
CACFP Lunch Paid 9610 0.00 $0.00
Adult Lunch Meals 9503 0.00 £3.40840 $0.00
Total Snack 8504 0.00 30.00
CACFP Snack Free a611 0.00 $0.00
CACFP Bnack Reduced 9612 0.00 $0.00
CACFP Snack Paid 9613 0.00 $0.00
Paid Special Miik 9602 0.00 $0.00
Catering Meals 9505 0.00 $3.40840 $0.00
A la Carte Meals o604 0.00 $3.40840 $0.001
Saturday Meals 9617 0.00 $0.00°
Summer Breakfast 9506 0.00 $0.00°
Surnmer Lunch 9507 0.00 50.00:
Dinner {Supper) 9508 0.00 50.00
CACFP Supper Free 9614 0.00 50.00

NACFP Supper Reduced 9615 c.co 5C.00

’ 'CACFP Supper Paid 9616 0.00 $0.00
Non-Billable Employee Meal 29618 0.00 $0.00
Billable Employee Lunch Meals 9509 0.00 $3.40640 $0.00
|Billable Employee Breaklast Meals 9575 0.00 $3.40840 $0.00
{Emergency Breakfast 9510 0.00 $0.00
Crmergency Lunch o511 0.00 $0.00
Emergency Breakfast - S50 9512 0.00 $0.00
Emergency Lunch - S50 9513 0.00 $0.00
:Emergency CTinner - $5Q 9514 000 50.00
Emergency Breakfast - SFSP 9515 0.00 50.00:
Emergency Lunch - SFSP 9516 0.00 50.00
Emergency Dinner - SFSP 9517 0.00 $0.0¢
Reduced Breakfast - 350 9518 0.00 $0.001
Paig Breaklast - S50 9519 G.00 50.00
Free Breakfast - S50 8520 Q.00 $0.00
Reduced Lunch - S5C 8521 0.co $0.00
Paid Lunch - 880 89522 0.00 $0.00
Free Lunch - SSD 9523 0.00 $0.00
Waie of Donated Commodity Credit 9528 0.00 5-275.33
'Additicnal Revenue 9603 0.00 $0.00
FFVE Program 9640 0.0 $0.00
Total Miscellaneous 9600 0.00 50.00;
Total §.275.33

¥ Jb«. l\l Cu;’flmecl:i\( C,r"ed ;+



FSMC Financial Statement
Operation Name: Kaufman I1SD (1081) for (ALL) (JUL, 2025-26)

Meal Served g:;e Current Month Year to Date PrlDrD‘a(::r to
Full Price Pawd Breakfast Meals 1000 0 0 4
YSevere Meed - Free Breaklast Meals 1200 0 a 4}
Total Reimbursable Breakfast Meals 1250 ] L] 0
Agdult Breakfast Mcals 1300 0 o 0
Total Breakfast Meals 1350 [ [1] [}
iHigh - Fult Price Paid Lunch Moals 1400 ] G o]
'High Free Lunch Meals 1550 i 8 0
‘Total Reimbursable Lunch Meals 1650 [+ 1] 0
Adult Lunch Meals 1700 Q o] o}
Total Lunch Meals 1750 0 0 ]
Catering Meals 1850 0 0 o]
A fa Carte Meals 1851 0 0 o}
Billable Employee Lunch Meais 1870 o 0 o]

Billable Employee Breaktast Meals 1873 0 D

Other Meal Equivalent 1880 g 0 1]
Total Meals Served 1900 0 1] L [1]

Meal Serving Day l?gge Current Month Year to Date PrlorD::aar to
0 0 b}

Serving Day

7900




District Revenue é“g;é Current Month | C.P.M. S"’a I‘;’; Yearto Date | C.P.M. ;’;I:; P”°;,:f:r o cpm S°’; I:fs
Student Breakfasl Sales 2000 $0.00 3 C.0000 50.00 5 0.0000 so.co 5
Adult Breakfast Sales 2100 $0.00 5 0.0000 50.00 § 0.0000 $0.00 g
ﬁstudent Lunch Sales 2200 §0.00 5 0.0000 $0.00 $ 0.0000 30.00 S
Adult Lunch Sales 2300 $0.00 5 0.0000 $0.00 5 0.0000 %000 S
‘A La Carlo Sales 2400 $0.00 § 0.0000 $0.00 5 0.00C0 $0.00 5
Snack Sales 2800 $0.00 $ 0.0000 $0.00 $ 0.0000 $0.00 $
Government Reimbursements 2600 50.00 $ 0.00C0 $0.00 $ 0.0000 $0.00 5
Additional Government Reimbursements 12610 $0.00 % 0.0000 $0.00 % Q.0000 $0.00 %
State Government Reimbursements 2620 50.00 $[ 0.0000 $0.00 §| 0.0000 $0.00 [3
Calerings or Other Special Events 2700 $0.00 | 0.0000 $0.00 $[ ©.0000 $0.00 3
Grants Received 2825 50.00 § 0.0000 $0.00 §| 0.0000 $0.00 §
Reconciled Revenue 2850 50.00 $ 0.0000 $0.00 3 0.0000 $0.00 §
Commodities Received 2875 $275.33 $ 1.0000 $275.33 3 1.0000 50.00 H
| Total School District Revenues 2900 527533 3 1.0000 $275.33 $ 1.0000 50.00 $

District Cost :::e Current Month § CPM. s'{;'zi Year to Date C.P.M. ;’:lzfs PnorD:teear to C.P.M. ;;.2;
FSMC Invoice Payment Amount 3875 §-275.33 5| -1.0000 $-275.33 51 -1.0000 $0.00 $
Igﬁ::?““““ Costs (Not Bilied By 3900 $-275.33 $|  -1.0000 $-275.33 i +1.0000 $0.00 $
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Purpose of Meeting:
Contact:
School/Department:
Telephone Number:

PO Number:

SFE Invaice #

Day and Date of Service:
Location:

Number of People:
Serving Stort Time:

SET UP TIME:

Catering Services Request Form
Kaufman ISD

Parfait Bar

'._.-"(aufman

Independant Schoat District

Mrs, Tiffany Starek

Administration Building

972-932-2622 Fax:

2002

Tuesday October 7, 2025

Nash Elementary

25

Pick-Up Time:

Menu

Parfair yogurt
Blueberries
Strawherries
Green Grapes
Granola Crumbles

Special Requirements

Table Cloth & Skirt Plates
Flatware Coffee-Service
Plastic Ware Birthdays
Cups Specialty ltems
Napkins Other
Number of Customers:| 25 1 Cost per Person:| $5.00 {
Credit
]Total l

Thank you!
Erinted at 7:48 AM on 11/14/2025

$125.00 |
i
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Total Received

$200,823.32

Jul-23 s B N B N B IS :
Aug-23 S 5,451.31 | S 3,408.26 | S 8,859.57 | $ - S 2,500.49 ]S 11,360.06
Sep-23 S 8,415.65 | S 5,355.58 | S 13,771.23 | $ - S - S 13,771.23
Oct-23 S 8,467.37 | S 5,492.89 | S 13,960.26 | $ - S 9,260.79 | S 23,221.05
Nov-23 $ 7,857.26 | $ 4,384.94 | $ 12,242.20 | $ S 3,529.40 | $ 15,771.60
Dec-23 S 4,994.39 | S 3,677.01 | S 8,671.40 | S 1,734.49 | S 9,480.60 | S 19,886.49
Jan-24 S 7,157.09 | S 3,950.84 | S 11,107.93 | $ 5,498.48 | S 5,950.43]1 S 22,556.84
Feb-24 S 6,585.04 | S 4,000.45 | $ 10,585.49 | S 5,874.57 | S 5,667.94 | S 22,128.00
Mar-24 S 6,073.40 | S 4,193.00 | S 10,266.40 | $ 9,292.13 | S 15,460.09 | $ 35,018.62
Apr-24 S 9,748.75 | S 3,381.71 | S 13,130.46 | $ 11,921.77 | $ - S 25,052.23
May-24 S 4,683.11 | $ 1,062.91 | S 5,746.02 | S 6,311.18 | S - S 12,057.20
un24 s E E E E B :
Totals $69,433.37 $38,907.59 $108,340.96 $40,632.62 $51,849.74 $200,823.32
Year to Date Entitlement

K12 $69,433.37 Beginning Entitlement $221,162.00

Processor Link $38,907.59 Entitlement Credited to District $200,823.32

Total NOI $108,340.96 Entitlement Not Received Dueto

Unfulfilled Trucks 220,338.68
DOD $40,632.62
USDA $51,849.74




Invoice

Brate  06/30/2025 Please Remit Payment To:

voice No. 750610810 )
‘ Electronic Payments;

Payment Tenns Bank name # JP Morgan Chase
Due Date 07/30/2025 Bank routing number (AGH) # 122100024
Bariod 08/01/2075 - O8/30/2005 Bank rouling number (Wire) # 021008021
Bank account number # 870105687
Bill To Bank account narme # Scuthwest Fooaservice Excellence

Kaufman 150 Checks Mailing Address (New):

At Grant Mitler Scutihwest Foodservice Excellence
1000 5. Houslon Street Dept #880838
Kautman, TX 75142 PO Box 29850

Phosnix AZ 85(G38-9650

Description Meal Count Rate Billed Amount
Summer Breakfast 944 52 75000 $2 595 .00 \/
Summer Lunch 1700 $4 A3G00 $3.211.00 b7

USDA - monthiy credil for commodilies received: (8G.00)
YT - gredit for commuodities recelved, ($51,849 74 V7

OO - monthiy oredt for commodities received: (50.00}
Y11} - credit for commadites recaived: ($40.632.62)

MO - monthiy oredit for commuodities recaived: (5000}
YTD - creci for commodities receved: ($108.340.961 v/

Subtotal $10.807.00
Payments/Crecdts 80.00
Total $10.807 .00 v~

Fage 1ot



FSMC Financial Statement

Operation Name: Kaufman ISD (1081) for (ALL) (JUN, 2024-25)

P

N

Meal Served é::e Current Manth Yoar to Date P”“:):::' to

Full Price Paid Breakfast Meals 1000 0 27,265 38,568
Severe Need - Free Broakfast Meals 1200 0 182,105 181,355
Severe Need Reduceg Price -

EmergencylAilaerg:tiss Bracaekfast 1230 0 0 0
Free Breakfast - 380 1235 o 0 2,279
CACFP Breakfast Paid 1238 0 0 0
Summer Breakfast 1865 9dd 944 0
Total Reimbursable Breakfast Mezls 1250 944 210,314 222,222
Adult Breakfast Meals 1300 o 0 0
Total Breakfast Meals 1350 944 210,314 222,222
High - Full Price Paid Lungh Meals 1400 0 58,423 BC,611
High Raduced Price Lunch Meals 1450 0 0 1]
High Free Lunch Meals 1550 0 380,914 374,271
Free Lunch - S50 1635 0 0 4,059
CACFP Lunch Free 1636 0 0 0
Summer Lunch 1860 1,700 1,700 0
Total Reimbursable Lunch Meals 1650 1,700 451,037 458,941
Adult bunch Meals 1700 0 2873 2,837
Total Lunch Meals 1750 1,700 454,010 461,578
Paid Afler Schoot Care Snack Program 1800 0 0 0
Total Snacks 1829 0 0 0
Catering Meals 1850 0 1,285 1,896
A la Carte Meals 1851 0 42,491 44,910
Non-Billable Employee Meal 1869 0 Q0 0
Biltable Employee Lunch Meals 1870 0 0 0
Billahle Employee Breakfasi Meals 1873 0 0 0
Other Meal Equivalent 1880 0 43,775 46,806
Total Meals Served 1900 2,644 708,099 730,606

Moal Serving Day é:;e Current Month Year to Date PrlorD:toaar to

Breakfast 1350 21 184 164
Lunch 1750 21 184 164
Snacks 1828 g 0 [4]
Summer 1855 21 21 20




Acc.

% of

% of

Prior Year to

% of

FSMC)

71514

'$1;874,024.05

District Revenue Code Current Month | C.P.M. Sales Year to Date C.P.M. Sales Date C.P.M, Sales
:Student Breakfast Sales 2000 $0.00 $0.0000 0.0000 $0.00| $0.0000 0.0000 $0.00| $0.0000 C.0c000
Adull Breakfast Saies 2100 $0.00| $0.0000 0.0000 $0.00( $0.0000 0.0000 $0.00| $0.0000 0.0000
Studant Lunch Sales 2200 50.00] $0.0000 0.0000 $0.00] $0.0000 0.0000 $0.00| $0.cO00 0.0000
Aduft Lunch Sales 2300 $0.00| $0.0000 0.0000 $14,865.00{ $0.0210 0.0055 $12,525.75( $0.0471 0.0052
A La Carte Saies 2400 $0.00( $0.0000 0.0000 $199,283.200 $0.2814 0.0735 $199,402.85] $0.2729 0.0823
Snack Sales 2500 50.00| $0.0000 0.0000 $0.00] $0.0000 0.0000 $0.00] $%0.0000 0.0600
Bovernment Reimbursements 2600 $1,511.18 $0.5715 1.0000( $2,294,506.15| $3.2405| 0.8464( $2,165308.98] $2.9637 0.8938
Additicnal Government Reimbursements (2610 $0.00 ¥ 0.0000 $40,440.33] $0.0900 0.0149 $36,715.28] $0.0800 0.0152
State Government Reimbursemenls 2620 £0.00] $0.0000 0.0000C $11,883.25] $0.0168 C.C044 $0.000 50.0000 0.0000
Caterings or Other Special Evenis 2700 $0.00) $0.0000 0.0000 $6,024.77| $0.0085 0.0022 $8.422.71) $0.0115 0.0035
Grants Received 2825 $0.0c| $0.0000 0.0000 $0.00] $0.0000 0.0000 $0.00} $0.0000 0.0000
Reconciled Revenue 2850 $0.00| $0.000C| 0.0000 $0.00| %0.0000| 0.0000 $0.00] $0.0000 0.0000
Commedities Received 2875 $0.00] $0.000C 0.0000 $143,768.49] $0.2030 0.0530 $ $
Igt_al School District Revenues 2900 $1,511.18| $0.5715 1.0000| $2,710,861.18] $3.8284 1.0000| $2,422,376.57 $3.3156 1.0000
District Cost Godo | CurrontMonth | CPM. | 25 | YeartoDats | com. | Jeof | PropTearo | ooy | ol
FSMC Invoice Payment Amount 3875 $10.807.00| $4.0874 7.1514| $1,874,024.05| $2.6466 D.BA13}F $1,866,566.70] §2.5548 Q.7706
Total District Costs (Not Bitled BY  lag59 | s10.807.00( $4.0874 s26468] 0.6913] 9186656670 s25548] 0.7708




Food Service Program ::ge Current Month | C.P.M. . ;/;}2; Yearto Date | C.P.M. :;I:: Pﬂo;:ta:r to C.P.M. g;l::
Total School Districl Revenues 2900 $1.511.18[ $0.5715 1.0000| $2,710,861.18| $3.8284 1.0000f $2,422376.57( $3.3156 1.0000
ﬁToteI District Costs (Not Bilied By FSMC) {3900 $10,807.00 $4.0874 7.1514( $1,874,024.05 $2.6468 0.6013| §1,866,566.70| $2.5548 0.7708
Hotal Monthly Invoice Amount 7000 $10,807.00| $4.0874 7.1514| $1,874,024.05( $2.6466 0.6913| $1.866,566.70| $2.5548 0.7706
fg:,?:ﬁf”'“ Program Surplus or 6000 $-9,295.83| $-3.5158| 6.1514| $836,808.71] $1.1818| 0.3087| $555800.87| $0.7608| 0.2204
Minus Net Credits Owed 8000 S0.00| $0.0000 0.0000 $0.00] %0.000C 0.0000 $0.00{ $0.0000 0.0C00
Net Amount Due or (Owed) 2000 $10,807.00( 3$4.0874 7.1514| $1,874,024.05] $2.6466 0.6913| $1,866,566.70| $2.5548 0.7706
Fast Due 9010 T $6.00 N R ;
BillBack Breakdown Agi:iuent Meal Count Rate Billad Amount
Total Reimbursable Breakfast Meals 9500 0.00 $2.06000 §0.00
CACFP Breakfast Free 9605 0.00 $c.00
CACFP Breakfast Reduced 96086 0.00 £0.00
CACFP Breakfast Paid 9607 0.00 $2.06000 $0.00
Aduit Breakfast Meals 9501 0.00 $3.29000 $0.0¢
Total Reimbursable Lunch Meals 9502 0.00 $3.29000 $0.00
CACFP Lunch Free 9608 0.00 $3.28000 §0.00
CACFP Lunch Reduced 9609 0.00 $0.00
:CACFP Lunch Paid 9610 0.00 $0.00
Adult Lunch Meals 9503 0.00 $3.28000 $0.00
Total Snack 9504 .00 $1.13000 $0.00
CACFP Snack Free 9611 0.00 $0.00
CACFP Snack Reduced 9612 0.00 $0.00
CACFP Snack Paid 89613 0.00 $0.00
Paid Special Milk 9602 C.00 $0.00
Catering Meals 9505 G.c0 $3.29000 $0.00
A ta Carte Meals 9604 0.00 $3.29000 $0.00
Saturday Meals 9617 0.00 $0.00
Summer Breakiast 9506 844.00 $2.75000 $2,596.00
Summer Lunch 9507 1,700.00 $4.83000 $8,211.00
Dinner (Supper) 9508 0.0C $0.00
CACFP Supper Free 9614 0.00 $0.00
CACFP Supper Reduced 9615 0.0C $0.00
CACFP Supper Paig 9616 0.00 $0.00
Nen-Billable Employee Meal 9618 0.0G¢ $0.00000 $0.00
Billable Employee Lunch Meals 0500 0.00 $3.29000 $0.00
Billabie Employee Breakfast Meals 9575 0.00 $3.20000 $0.00
Emergency Breakfast 9510 0.00 $2.06000 $0.00
Emergency Lunch 09511 0.00 $0.00
Emergency Breakfast - 350 9512 o.00 $0.00
Emergency Lunch - 850 9513 0.00 $0.00
Emergency Dinner - $50 9514 0.00 $0.00
Emergency Breakfast - SFSP 9515 0.00 $0.00
Emergency Lunch - SFSP 9516 000 $0.00
Emergency Dinner - SFSP 8517 0.00 $0.00
Reduced Breakfast - S50 9518 0.00 $0.00
Faid Breakfast - SSC 8519 0.00 $0.00
Free Breaxfast - $30 9520 0.00 $2.75000 $0.00
Reduced Lunch - SSO 9521 0.00 $0.00
Paid Lunch - 350 9522 0.00 %0.00
Free Lunch - 880 9523 0.00 $4.83000 $0.00
Value of Donated Commodity Credit 9528 0.00 $0.00
Additional Revenue 9603 0.00 $0.00
FFVP Program 9640 0.00 $0.00
Total Miscellaneous 9600 0.00 $0.00
Total % 10,807.00
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