THE FIRST AT THE DML

Visitors WhisperRoom

Door count has increased each month. The WhisperRoom has proven to be very popular.
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Special events not reflected in this graph. ’

Computer Use 3d Printing

The 3d Printer has been running non-stop.
Patrons have been using the 3d printer for
product development and hobbies.

Computer use has increased month to
month and trends upward.
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The DML was open for two Second Saturday ' \ R 2
Gallery Walks and Christmas in the District. o, 5

These events brought in 600 visitors. TODAYAAT THE visitors
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Public Classes Staff Training

Group classes and one-on-one training were CCPL staff are learning valuable technology
offered in Podcasting, Adobe Lightroom, Adobe skills at the Digital Media Lab .
[llustrator, and Digital Cameras.
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40 staff attended 3d printing

classes and earned TLEUs.
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35 staff attended intro
to the DML sessions.

97% of DML visitors rate their visit five stars

What they’re saying
about the DML

All visitors receive an e-mail asking them to fill
out an online survey.

“Love the concept and
“Friendly staff; bright, fun the friendly service.”
environment; lots of
technology” “A wonderful resource for our community and an

inspiration to my elementary daughter”

“The location is terrific. The
employees are gracious,
knowledgeable, and patient. |
could not have done my project
without their help. Thank you!”

1 like that it's a place to explore and test out different
mediums to create with and use equipment that | do not have
personally. Also, | like the opportunity to connect and interact

with other creatives using the space.”

Random Stats
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Best door count: Baked treats Feet of Locks picked Most popular class:
300 left for staff: filament used: by staff: Adobe Lightroom Basics
1 (Banana muffins) 2500+ 1




